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Orange  County: 

Home  of  613,000  stockholders 
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Orange  County,  California.  It's  now  the  West  Coast's  second-largest  market 
for  stock  ownership,  with  61 3,000  shareholders.  A  metro  area  where  29%  of 
all  residents  own  stock,  the  highest  percentage  of  all  the  major  markets  in 
Southern  California. 

Reflecting  this  great  market  interest.  The  Orange  County  Register 
introduced  the  Register/Prudential-Bache  Stock  Challenge  several  years  ago, 
a  reader-participation  contest  that  awards  prizes  to  entrants  whose  portfolio 
increases  the  most  during  a  six-month  period.  The  contest  averages  more  than 
10,000  entries  each  year  and  has  become  a  model  for  many  newspapers. 

This  year,  the  Challenge  has  reached  new  levels,  with  a  new  Ford  Bronco  II 
awarded  to  the  eventual  contest  winner.  A  fitting  incentive  for  a  market  where 
stock-ownership  is  a  passion. 

Source:  New  York  Stock  Exchange,  Sh<i reownership  I‘)HS 
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When  you  place  your  advertising 
dollars  with  Greater  Chicago  News¬ 
papers  it’s  no  wager,  It’s  an  invest¬ 
ment.  GCN  evolves  around  a  dynamic 
suburban  market  of  over  369,000 
households  In  Chicago’s  Outer  Loop. 

These  affluent  homes  located  in 
Lake,  Kane,  Will,  Kendall  and  Grundy 
counties  boast  an  average  effective 
buying  income  of  *31,760. 

It’s  no  roll  of  the  dice  when  you  use 
GCN  to  buy  this  upscale  community, 
1986  Sales  and  Marketing  Manage¬ 
ment  statistics  indicate  the  “Market 
Apart”  expends  *6.29  billion  in  retail 
sales  annually.  This  reflects  a  158% 
increase  since  1973. 

In  the  Chicago  market.  Greater 
Chicago  Newspapers  have  always 
been  a  “market  apart,”  reaching  hou¬ 
seholds  not  reached  by  the  Chicago 
Tribune  and  the  Chicago  Sun-Times. 
To  complete  your  Chicago  buy,  you 
need  GCN.  Call  now  and  watch  your 
fortunes  begin  to  improve! 
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“A  MARKET  APART” 


GREATER 

CHICAGO 

NEWSPAPERS 


THE  BEACON-NEWS 
Aurora.  IL 
(312)  844-5858 


THE  HERALD-NEWS 
Joliat,  IL 
(815)  729-6137 


THE  COURIER  NEWS 
Elgin, IL 
(312)  888-7790 


DAILY  JOURNAL 
Whaaton,  IL 
(312)  231-7971 


THE  NEWS-SUN 
Waukegan,  IL 
(312)  336-7000 
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Represented  Nationally  By  Sawyer,  Ferguson,  Walker  Co.,  Inc. 


USA  WEEKEND  adds  wallop 
lo  Saturdays  In 
The  A^ontgomery  Advertiser 
and  The  Alabama  Journal! 


starting  May  Z  The  Journal  and  Advertiser  added  USA  WEEKEND  to  their 
Soturc*^  package. 

Why? 

To  make  the  newspaper  an  exciting  part  of  each  reader's  weekend  fun. 
With  more  involvement.  More  cobr.  More  to  try.  And  bts  more  to 
discover  for  everyone! 

With  the  addition  of  The  Advertiser  and  Journal,  the  total  circutation  of 
USA  WEEKEND  is  now  a  powerful  14  millbn-arb  the  parade  continues 

For  an  update  on  USA  WEEKEND,  call  Bob  Christiaa  collect,  at  (212)  715-2148. 
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JUNE 

28-7/1— Newspaper  Personnel  Relations  Association,  Annual  Conference, 
Downtown  Marriott,  Chicago. 

i.8-7/2— International  Circulation  Managers  Association,  Hyatt  Regency 
Hotel,  Chicago. 

30-7/5 — National  Press  Photographers  Association,  42nd  Annual  Conven¬ 
tion,  Westin  Hotel,  Toronto,  Canada. 

JULY 

9-11— Virginia  Press  Association,  Annual  Meeting,  Williamsburg. 

12-15— International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hotel  del  Coronado,  San  Diego. 

14-15 — Wisconsin  Newspaper  Association,  Summer  Meeting,  Green  Lake. 

17-19 — Alabama  Press  Association,  Summer  Convention,  Gulf  Shore. 

19- 21 — Texas  Daily  Newspaper  Association,  Summer  Meeting,  South  Padre 

Island. 

20- 26— New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 

Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 


AUGUST 

2-5 — Southern  Newspaper  Advertising  &  Marketing  Executives,  Sales 
Conference,  Hyatt  Riverfront  Hotel,  Savannah. 

9-13— Newspaper  Association  Managers,  Annual  Convention,  Durango, 
Col. 

15-20— 36th  Semi-Annual  Newspaper  Advertising  Co-op  Network  Confer¬ 
ence  and  Workshop,  Hyatt  Regency,  Buffalo,  N.Y. 

18-23 — National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 
Miami. 

20- 22 — West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 

SEPTEMBER 

18- 20— Foundation  for  American  Communications,  Journalism  Conference; 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

22-25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 
couver,  B.C. 

24-26 — Western  Newspaper  Production  Conference,  Western  Bay  Shore 
Hotel,  Vancouver,  B.C. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  Portland,  Ore. 

SeminarsIWorkshopsICIinics 

JULY 

12-15— American  Press  Institute,  Regional  Reporters  Workshop,  Kellogg 
West  Conference  Center,  Pomona,  Calif. 

12-15— American  Press  Institute,  Regional  Reporters  Workshop,  Harley 
Hotel,  Columbus,  Ohio. 

12-16 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York  City. 

19- 29 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Fel¬ 

lowship  Program  for  Journalism  Instructors. 

21- 23 — ICMA  Circulation  Sales  Promotion  Seminar,  The  Peabody,  Mem¬ 

phis. 


AUGUST 

9-12 — SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/Advertiser. 

23-26 — SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 
30-9/2 — American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 
Americana  Hotel,  Albany,  N.Y. 

SEPTEMBER 

13-15 — SNPA  Workshop  for  Smaller  Newspapers,  Windsor  Court,  New 
Orleans,  La. 
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The  4th  Estate 

By  Doug  Borgstedt 


"  THE  QUESTION  BETOKE  US  TODA^,  LAUIES  AN9  GENTLEMEN. 
IS,  IN  VIEW  or  THE  AlOS  SITUATION,  DO  WE  OR  PONT  WE 
ACCEPT  ADS  FOR  ,ER,  YOU  KMOW....  THAT  IS ...  WHAT  I'M 


About  Awards 


NRC  Merit  Awards.  Leo  Bogart,  executive  vice  presi¬ 
dent  and  general  manager  of  the  Newspaper  Advertising 
Bureau,  along  with  Thomas  Copeland,  marketing  research 
manager  for  Copley  Newspapers,  were  the  recipients  of 
the  Newspaper  Research  Council's  Awards  of  Merit. 

The  awards,  for  "significant  and  sustained  contribu¬ 
tions  to  the  advancement  of  newspaper  research"  were 
presented  during  a  luncheon  at  the  NRC's  spring  confer¬ 
ence  in  Nashville  by  Gerald  Silvers,  research  director  at 
the  Cincinnati  Enquirer,  who  is  awards  chairman  and 
NRC  past  president. 

Curley  honored.  John  J.  Curley,  president  and  chief 
executive  officer  of  Gannett  Co.,  received  the  Distin¬ 
guished  Alumni  Award  from  Dickenson  College.  Curley  is 
both  an  alumnus  and  a  trustee  of  the  college. 

Bow'ling  w'inner.  St.  Louis  Post-Dispatch  reporter 
John  Archibald  won  first  place  in  both  the  editorial  and 
newswriting  categories  in  the  Bowlin Magazine  Writing 
Competition. 

Lowell  Thomas  winners.  Free-lancer  Carol  Barringon  of 
Houston  won  the  Grand  Award  in  the  Lowell  Thomas 
Travel  Journalism  Competition.  The  Los  Aitf’cles  Times 
won  first  prize  for  best  travel  section. 

Best  newspaper  U.S.  travel  article  was  won  by  Cathar¬ 
ine  M.  Hamm,  Kansas  City  Star.  Best  newspaper  foreign 
travel  article  was  won  by  Terry  McDermott  for  an  article 
on  Vietnam  in  the  Sunday  Seattle  TimesISeattle  Post- 
Intelligencer. 

N.J.  editor  honored.  Thomas  W.  Jobson,  vice  presi¬ 
dent/news  of  the  Ashury  Park  (N.J.)  Free  Press,  was 
recently  honored  by  the  faculty  of  Monmouth  College, 
Long  Branch,  N.J.,  for  his  24  years  in  journalism. 

Law  and  order  advocate.  Fred  W.  Kline,  executive 
editor  of  Capitol  News  Service  in  Sacramento,  Calif.,  won 
the  1986  Citizens  for  Law  and  Order  Award  for  his  "out¬ 
standing"  editorial  writing  on  the  subject. 
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don't  think 
crime  should  pay. 

In  Houston,  a  man,  one  of  tens  of 
thousands,  was  arrested  for  enter¬ 
ing  this  country  illegally.  He  was 
placed  in  a  privately  run  jail.  And 
killed  when  he  was  suspected  of 
trying  to  escape. 

Wno  is  responsible?  The  private 
correaions  company  or  the  state? 

In  Pennsylvania,  a  judge 
ordered  a  privately  operated  prison 
to  return  55  out-of-state  inmates 
the  prison  managers  had  brought 
in  to  increase  their  profits. 

Private  prisons  are  the  most 
dangerous  aspect  of  thepolicy  of 
privatization-the  transferring  of 
certain  public  service  to  private 
enterprises.  Maybe  that’s  why 
many  states  have  considered 
“contracting  out”  prisons,  but 
veiy  few  have  even  experimented 
with  it. 

Out  of 4,000  state  and  local 
corrections  facilities,  only  thirty 
privately  run  prisons  or  jails  are 
now  operating  in  the  U.S.,  accord¬ 
ing  to  the  National  Institute  of 
Corrections. 

Law  enforcement  and  legal 
experts  agree  that  privatiz  ing 


prisons  would  leave  governments 
liable  for  the  aaions  of  a  private 
company. 

Imprisoning  a  citizen  is  one  of 
the  most  drastic  acts  governments 
can  take.  Government,  and  govern¬ 
ment  alone,  should  have  the  legal 
responsibility  and  liability  of 
incarceration. 

There  could  easily  be  funda¬ 
mental  conflicts  between  a  private 
firm’s  profit  motive  and  a  govern¬ 
ment’s  duty  to  ensure  the  fair 
administration  of  justice. 

Private  jails  run  the  risk  of 
bringing  cost  considerations  into 
the  forefront  of  public  safety.  Salary 
and  benefits  make  up  around  two- 
thirds  of  corrections  costs.  Several 
major  corporations  involved  in 
privatization  say  that  hiring  fewer 
people  and  cutting  salary  and  ben¬ 
efits  is  one  way  they  plan  to  make 
a  profit.  This  in  a  nation  where 
staff-to-inmate  ratios  are  already 
dangerously  high. 

There  are  deep  legal  and  ethical 
questions  concerning  "contracting 
out”  prisons. 

Do  you  think  a  private  parole 
board  should  deciae  who  tney  can 
let  out  of  prison? 

Should  private  guards  judge 
the  conduct  of  an  inmate  which 


affects  the  length  of  time  a  person 
should  stay  in  jail? 

Should  we  let  some  of  our  citizens 
profit  from  the  punishment  of 
others?  (With  private  contractors, 
the  more  prisoners  they  have,  the 
more  money  they  make.  There  is 
no  incentive  to  rehabilitate.) 

Can  a  city  or  state  legally  relin¬ 
quish  its  responsibility  or  liability 
for  the  incarceration  of  inmates? 

From  every  angle,  “contraaing 
out”  of  prisons  is  bad  policy  and 
bad  government. 

We’d  like  you  to  know  about 
the  pitfalls  of  prison  privatization. 
AFSCME  has  published  a  new 
book  entitled  Does  Crime  Pay?. 

We’d  like  to  send  you  a  free  copy. 
Mail  this  coupon  today. 


AFSCME 

Send  to:  1625  L  Street.  N.W. 
Washington,  D.C.  20036  or 
Call  (202)  429-1000.  „ 


City/State/Zip. 

Organization- 


About  Awards 


NOW  honors  Topping.  The  National  Organization  for 
Women’s  Lega'  Defense  and  Education  Fund  recently 
honored  Seymour  Topping,  director  of  editorial  develop¬ 
ment  of  the  New  York  Times  Co.,  and  his  family  with  its 
Buddy  Award  for  “Bringing  up  daughters  differently." 

The  other  family  members  are  his  wife,  photojournalist 
Audrey  Topping;  Robin,  a  Newsday  reporter;  Susan,  an 
arts  center  administrator;  Lesley,  a  film  editor;  college 
sophomore  Joanna;  and  Karen  Topping  Cone,  an  IBM 
vice  president  in  Asia. 

Cervi  Award  to  Wiggins.  James  Russell  Wiggins,  83- 
year-old  editor  of  the  Ellsworth  (Maine)  American,  has 
been  named  the  winner  of  the  1987  Eugene  Cervi  Award 
for  a  career  of  public  service  through  community  journal¬ 
ism.  The  award  is  given  by  the  International  Society  of 
Weekly  Newspaper  Editors. 

Safe  driver  awards.  The  American  Newspaper 
Publishers  Association  and  the  International  Circulation 
Managers  Association  named  the  newspapers  with  the 
best  safety  records  for  their  delivery  vehicles  in  1986. 

The  winners  in  the  private  motor  carrier  division  are: 
Portsmith  (Ohio)  Daily  Times,  under  20,()()()  circulation; 
Casper  (Vi/yo.)  Star-Trihane,  20,001  to  50,(XK)  circulation; 
Lubbock  (Texas)  Avalance-Journal,  50,001  to  100,000; 
and  Orlando  Sentinel,  over  100,(K)0  circulation. 

The  winners  in  the  contract  motor  carrier  division  are: 
Dover  (Del.)  State-News,  up  to  25,000  circulation;  Boise 
(Idaho)  Statesman,  25,001  to  100,(K)0  circulation;  and 
Wichita  Eafile-Beacon,  over  100,000  circulation. 


Post-Dispatch  honored.  The  St.  Louis  Post-Dispatch 
recently  received  Variety  International’s  Communica¬ 
tions  Media  Award  for  its  efforts  that  helped  raise  more 
than  $950,000  for  Variety  children’s  charities  in  the  St. 
Louis  area. 

Blind  carrier  wins  award.  John  Miller,  a  17-year-old 
blind  carrier  for  the  Omaha  (Neb.)  World-Herald, 
received  a  $1,000  scholarship  and  the  Gilbert  M.  and 
Martha  H.  Hitchcock  Foundation  Award  for  his  service  to 
subscribers.  The  award  is  named  after  World-Herald 
founder  Gilbert  Hitchcock. 

Bill  Farr  Awards.  Frank  Mickadeit,  a  former  Escondido 
(Calif.)  Times-Advocate  reporter  now  with  the  Orange 
County  Register,  received  a  Bill  Farr  Freedom  of  Informa¬ 
tion  Award  for  his  research  of  open  meetings  laws.  Attor¬ 
ney  Arnie  Braafladt  received  a  Farr  Award  for  his  defense 
of  a  campus  newspaper’s  right  to  endorse  political  candi¬ 
dates. 

The  award,  given  by  the  California  Society  of  Newspa¬ 
per  Editors  and  the  California  Freedom  of  Information 
Committee,  is  named  for  the  late  Los  Angeles  Times 
reporter  who  went  to  jail  rather  than  reveal  his  sources. 

Grosfeld  honored.  Boston  Globe  associate  editor  Stan 
Grosfeld,  a  two-time  Pulitzer  Prize  winner  in  photojour¬ 
nalism,  received  one  of  the  1987  College  of  Communica¬ 
tion  Distinguished  Alumni  Awards  from  Boston  Univer¬ 
sity. 
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thoLi.sands  of  key  deci.sion  makers  in  the 
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Let  LIS  show  yon  w’hat  The  Renter  Bnsine.ss 
Report  can  do  tor  yonr  bnsine.ss  pages.  To  arrange 
tor  a  free  te.st  ofThe  Renter  Business  Report, 
jnst  call  ns  at  ( 212 )  (303-3576. 
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It  anybody  can  translate  the  language  of 
bn.sine.ss,  it’s  Renters.  After  all,  we’x  ebeen  reporting 
bn.sine.ss  and  financial  news  since  1851. 

'lhat  experience  is  what  Ilie  Renter  Business 
Report  has  going  tor  it.  fhat  and  the  experti.se 
of  1,000  neu's  profccssionals  in  106  bnrean,s. 

lliey  make  sense  of  business  tor  \'onr  readers 
like  no  one  else  in  the  bnsine.ss— with  news. 
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Six  years  ago 
there  was  only  one 
UNIMAN  4/2  press 

Today  we  are 
the  world  leader. . . 


iWlf!iiiin  Brazil 


1l 


NetherUods  Indonesia 

TiPv 


New  Zealand  Thailaad 


Mexico  Norway 


with  sales  of  more  than  100  presses  to 
mid  size  newspapers  —  worldwide. 
UNIMAN  4/2  is  the  fastest  selling  press 
in  newspaper  history,  with  an  average 
of  20  complete  presses  sold  every  year. 
We  created  a  demand  for  UNIMAN  4/2 
by  offering  a  heavy-duty  press  at  an 
attractive  capital  investment.  A  press 
with  the  ability  to  produce  excellent 
process  color  while  r^ucing  operating 
costs.  A  press  you  can  grow  with. 
If  you  ei\joy  being  a  leader  in  your 
market,  ask  the  people  who  have 
already  made  the  UNIMAN  decision. 
Then  call  us  —  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600,  Telex  833-330 


i  MAN 

MAN  on  the  move  I  ROLAND 


NEWSPAPER  PRESS  DIVISION 
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Robart  U.  Brown,  Proaldont  Jamot  Wright  Brown 

Fordinand  C.  Taubnar,  Pubilahar  Publlahar,  Chairman  of  tha  Board,  1812-1959 


Combined  action  works 


Charter  Member 
Audit  Bureau 
0)  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  June  30,  1986—27,978 


ABP 

AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


The  United  Nations  Educational,  Scientific  and  Cultural  Organiza¬ 
tion  (UNESCO)  justified  most  of  the  complaints  that  have  been 
leveled  at  its  secretariat  in  Paris  for  being  under  the  influence  of  the 


With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 


Soviet  bloc  when  it  permitted  its  name,  influence  and  financial  re¬ 
sources  to  be  used  in  promoting  an  international  conference  under 
the  auspices  of  the  International  Organization  of  Journalists.  This 
Prague-based  group  is  well-known  as  a  proponent  of  Soviet  phi¬ 
losophy. 

The  UNESCO-IOJ  conference  was  to  have  been  held  in  Tampere, 
Finland,  the  end  of  this  month  to  reopen  the  discussion  on  protection 
of  journalists  (which  would  mean  identity  cards  and  other  means  of 
regulation),  codes  of  conduct  (which  means  more  of  the  same),  and 
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other  matters,  including  setting  the  agenda  for  future  UNESCO 
meetings.  These  topics,  excluding  the  agenda,  are  matters  that  rep¬ 
resentatives  of  the  free  Western  press  have  opposed  somewhat  suc¬ 
cessfully  in  UNESCO  conferences  for  years. 

Much  to  everyone’s  surprise  the  lOJ  postponed  plans  for  the  meet¬ 
ing  at  the  last  minute  due  to  the  adamant  opposition  of  the  Inter 
American  Press  Association,  the  International  Federation  of  News¬ 
paper  Publishers  and  the  World  Press  Freedom  Committee  (E&P, 
June  13,  page  15)  which  let  it  be  known  they  would  not  attend  or 
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participate  in  any  way. 

Which  proves  that  press  organizations  in  the  free  world  must  stand 
up  and  be  counted  and  fight  like  hell  for  what  they  believe  to  be  right 
in  the  area  of  international  communications  and  press  freedom.  They 
cannot  let  anything  go  by  default  at  any  time. 
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U.S.  awards  go  abroad 

Is  there  a  lesson  here  for  U.S.  newspaper  executives? 

A  newspaper  in  Kuala  Lumpur,  Malaysia,  won  the  “World’s  Best” 
title  against  500  entries  for  its  newspaper  color  reproduction  in  a 
contest  run  by  Eastman  Kodak  {E&P,  June  6,  page  74). 

A  newspaper  in  Hong  Kong  won  seven  top  awards  (six  first  place 
and  one  honorable  mention)  in  the  E&P/INPA  Newspaper  Promo¬ 
tion  competition  (E&P,  May  16,  page  14).  The  paper  won  more  first 
prizes  than  any  other  entrant.  A  Canadian  newspaper  also  won  seven 
awards,  but  only  three  were  first  prizes. 

There  was  a  time  when  U.S.  newspaper  people  thought  they  could 
tell  their  contemporaries  around  the  world  a  thing  or  two  about  the 
state  of  the  art.  Now  they  are  telling  us  a  thing  or  two  and  in  the 
process  stealing  our  top  prizes  out  from  under  our  noses. 

Cameras  in  the  courtroom 

New  York’s  Governor  Mario  Cuomo  has  signed  a  bill  that  will 
permit  an  18-month  experiment  beginning  Dec.  1  allowing  television 
cameras,  tape  recorders  and  still  photographers  in  a  selected  group 
of  trial  courts.  New  York  joins  42  other  states  that  permit  the  use  of 
some  cameras  in  some  courts  under  certain  conditions.  New  York 
will  find,  as  other  states  have,  that  in  actual  practice  courtroom 
photography  does  not  interfere  with  the  cause  of  justice,  but  is  an 
added  and  important  information  tool  for  the  public. 
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Letters  to  the  Editor 


She’s  opposed  to  astrology  columns 


The  astrology  column  controversy 
causes  us  to  rethink  the  pronunciation 
of  “newspaper.”  Unless  you  are 
stressing  the  final  syllable,  the  lack  of 
factual  support  for  astrology  should 
make  it  inappropriate  in  a  newspaper 
with  general  readership. 

Countless  numbers  of  people 
believe  what  they  read  in  an  astrology 


column  solely  because  it  is  in  the 
newspaper.  The  primary  victims  of 
astrology  are  women,  millions  of 
whom  are  passively  waiting  for  the 
stars  to  reach  the  right  alignment 
when  they  could  be  actively  pursuing 
their  careers  and  marrying  their  ideal 
mates. 

If  a  newspaper  avoids  explicit  sex. 


graphic  violence,  and  seditious  mate¬ 
rial,  how  can  it  justify  publishing 
astrology? 

Marcarkt  Kknt 

(Kent  is  the  author  of  “How  to  Marry 
the  Man  of  Your  Choice”  w  hich  will  be 
published  by  Warner  Books  in  July.) 


Clarification 

Differences  between  Libel  Dispute  Resolution  Program 
and  the  defunct  National  News  Council  are  explained 


In  the  May  2, 1987  issue  of  Editor  cS 
Publisher,  a  story  about  the  Libel  Dis¬ 
pute  Resolution  Propram  begun  at 
the  University  of  Iowa,  in  coopera¬ 
tion  with  the  American  Arbitration 
Association,  headlined  "Resolving 
libel  disputes"  contained  the  follow¬ 
ing  statement: 

“The  process,  which  aims  to  bring 
the  dispute  to  a  resolution  within  two 
months,  is  structured  very  much  like 
the  now-defunct  News  Council, 
although  the  Iowa  team  proposes  that 
the  resolution  he  binding,  and  that 
both  parties  agree  to  abide  by  the 
remedy." 

Officials  with  the  Iowa  program 
have  since  brought  to  the  attention  of 
E&P  a  number  of  differences  between 
their  project  and  the  News  Council. 
Although  many  of  the  points  about 
the  Libel  Dispute  Resolution  Pro¬ 
gram  were  made  in  the  original  story, 
they  are  offered  here  again  to  clarify 
the  differences  between  the  two  pro¬ 
grams. 

Persons  who  complained  to  the 
News  Council  were  expected  to  seek 
redress  first  from  the  party  who  pub¬ 
lished  the  disputed  story.  When  that 
attempt  failed,  the  News  Council 
entered  the  picture.  Thus,  the  com¬ 
plainant  chose  the  forum  and  the 
press  was  placed  in  the  position  of 
being  summoned  to  answer  for  its 
alleged  misdeeds. 

Under  the  Iowa  program,  however, 
both  parties  are  involved  equally  in 
choosing  the  forum.  The  news  organi¬ 
zation  is  not  placed  in  the  position  of 
being  summoned,  but  is  a  party  to 
initiating  the  process. 

Under  the  News  Council's  proce¬ 
dures,  the  Council  would  hear  com¬ 
plaints  even  when  news  organizations 
chose  not  to  participate  or  cooperate. 
They  would  be  an  involuntary  part  of 
the  proceedings. 

Under  the  Libel  Dispute  Resolu¬ 


tion  process,  the  cooperation  of  both 
parties  is  necessary,  and  participation 
is  voluntary. 

Decisions  by  the  News  Council 
were  rendered  by  members  of  the 
Council  —  15  members,  each  of 
whom  served  three-year  terms.  When 
a  complaint  was  brought  to  the  News 
Council,  neither  the  complainant  nor 
the  news  organization  had  a  voice  in 
choosing  the  decision-makers. 

Under  the  Libel  Dispute  Resolu¬ 
tion  Program,  the  parties  themselves 
choose  the  neutral  who  makes  the 
findings  in  the  case.  Both  parties  have 
an  equal  voice  in  the  choice  of  the 
neutral. 

Some  editors  worried  that  News 
Council  decisions  would  create  indus¬ 
trywide  standards  for  the  press.  This 
is  because  the  Council  decided  issues 
of  fairness,  as  well  as  accuracy.  The 


Council  also  made  pronouncements 
on  press  responsibility. 

The  Iowa  program  alleviates  such 
fears  because  the  sole  journalistic 
question  at  issue  is  the  alleged  falsity 
of  particular  stories.  Fairness  would 
not  be  an  issue.  The  neutral  would 
make  findings  on  what  was  said  rather 
than  on  how  the  news  organizations 
went  about  doing  the  story.  Judg¬ 
ments  about  the  practices  of  news 
organizations  simply  would  not  be 
made. 

The  News  Council  would  make 
decisions  and  hope  that  the  press 
reported  them. 

Under  the  Libel  Dispute  Resolu¬ 
tion  Program,  both  parties  negotiate 
and  agree  on  what  the  non-monetary 
remedy  should  be. 

The  News  Council  took  all  sorts  of 
(Continued  on  page  35) 


FROM  WASHINGTON  .  .  . 

“The  Iran-contra  scandal  is  the 
best  thing  to  happen  to  Washington 
lawyers  since  Watergate. 

“The  dozens  of  individuals 
implicated  in,  involved  with  or 
even  tangentially  connected  to  the 
affair  have  lawyers.  Their  com¬ 
panies  have  lawyers.  Their  secretaries 
have  lawyers.  Their  accountants 
have  lawyers. 

“Sometimes  even  their  lawyers 
have  lawyers  ...” 

— Ruth  Marcus  of  the  Washington  Post 


Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 


EDITOR  &  PUBLISHER  for  June  20,  1987 


7 


t 


# 


you  know 


New  Ybrk  City,  of  having  these  enviable  attributes: 


•  New  York  City’s  highest  median  EBI  income... $33, 263 

•  The  youngest  median  age... 32.3  years  old 

•  The  ONLY  county  in  N.Y.C.  that  is  growing 

•  Almost  1000  acres  of  prime  undeveloped  land 

•  Leads  all  New  York  State  in  building  starts 

•  Has  no  local  T.V. 

•  Almost  70%  of  the  adults  are  homeowners 

•  A  two  billion  dollar  market 

•  53%  of  the  female  market  is  employed 
outside  the  home 


•  Has  only  one  local  daily  and  Sunday  newspaper... 
reaching  9  out  of  10  adults... one  of  the  highest 
readership  penetration  percentages  in  America. 

In  case  you  haven’t  already  guessed. ..the  market  is 
Staten  Island  (Richmond  County)  and  the  newspaper 
is  the... 

Salanb  Ahuance 

Represented  nationally  by  Newhouse  Newspapers. 
For  more  on  this  gem  of  a  market  call  the  Advance’s 
marketing  dept,  at  (718)  981-1234. 


June  20,  1987 


E&P 

Every  Satui'day  since  •*  384 


Family  feud  goes  public 

Five  Horvitz  newspapers  carry  ‘independent’  front-page  article  about 
internal  squabbling  and  the  impending  sale  of  their  newspaper  chain 


By  Marilyn  Greenwald 

At  first  it  seemed  like  the  perfect 
scoop  over  other  newspapers  in  the 
region:  The  May  21  Lake  County 
(Ohio)  News-Herald  ran  a  banner 
front-page  headline  about  the 
impending  sale  of  a  medium-sized 
Ohio-based  newspaper  chain,  due  to 
squabblings  among  the  three  brothers 
who  owned  it. 

Inside,  two  more  stories  outlined  in 
juicy  detail  the  battles  between  the 
brothers  and  the  value  of  their  exten- 
sive  holdings.  One  story  even 
included  a  quote  by  the  newspaper 
chain’s  publisher  that  he  did  not  love 
his  brothers  and  that  he  “didn't  have 
anything  to  do  with  their  birth." 

In  another,  the  reporter  theorized 
that  while  the  chain’s  late  founder 
might  smile  at  the  success  of  the 
chain,  “that  smile  would  likely  wane 
at  the  bitter  dispute  between  his  three 
sons  which  has  prompted  a  disman¬ 
tling  of  that  fortune  and  a  distribution 
of  the  proceeds." 

It  is  interesting  that  one  newspaper 
would  print  such  information  about 
another;  it  is  downright  fascinating 
that  the  News-Herald  and  the  four 
other  newspapers  in  the  203,000-cir¬ 
culation  Horvitz  newspaper  chain 
were  writing  about  themselves. 

“We  got  a  lot  of  comments  from 
people  who  were  surprised  at  the  can¬ 
dor  of  the  articles,”  said  Jim  Under¬ 
wood,  the  reporter  who  wrote  the 
three  stories  that  appeared  in  all  five 
Horvitz  papers. 

Underwood,  the  chain’s  Columbus 
statehouse  bureau  chief,  said  that  the 
articles  appeared  almost  precisely  as 
he  wrote  them  in  all  five  papers.  He 
was  not  told  what  to  write,  nor  was  he 
edited  by  top  Horvitz  management. 

Two  of  the  papers  —  the  News 
Herald  and  the  News  Journal  in 


(Greenwald  is  an  assistant  professor 
of  journalism  at  the  E.W.  Scripps 
School  of  Journalism,  Ohio  Univer¬ 
sity.) 


Harry  Horvitz 
He  authorized  the  story 


Mansfield,  Ohio — ran  the  main  story 
above  the  fold.  The  three  other 
newspapers  —  the  Times-Reporter  in 
New  Philadelphia,  Ohio,  the  Times 
Record  'm  Troy,  N.Y.,  and  the  Lorain 
(Ohio)  Journal  —  ran  the  main  story 


below  the  fold.  The  only  significant 
editing  Underwood  found  was  the 
omission  by  one  paper  of  the 
publisher’s  comments  about  not  lov¬ 
ing  his  brothers. 

What  was  reported  in  such  detail 
was  the  sale  of  the  papers  and  of  other 
holdings  in  the  giant  Horvitz  empire, 
which  includes  cable  television 
franchises,  a  construction  company, 
and  land  holdings  in  Florida. 


The  holdings  are  part  of  the  Horvitz 
Trust,  left  to  brothers  Harry 
[publisher  of  Horvitz  Newspapers), 
William  and  Leonard  by  their  father 
Samuel.  The  Underwood  stories  spe¬ 
culate  the  trust  is  worth  about  $7(K) 
million. 

It  was  ordered  liquidated  by  the 
Cuyahoga  County  Probate  Court 
after  years  of  disputes  and  legal  bat¬ 
tles  between  the  brothers. 

Why  did  the  chain  decide  to  run 
such  no-holds-barred  accounts  of 
itself  splashed  over  the  front  pages  of 
all  of  its  papers? 

Underwood  claims  that  is  just  its 
style.  Newspapers  in  the  chain  rou¬ 
tinely  win  awards,  and  editors  did  not 
want  to  stifle  what  its  readers  would 
consider  a  big  story. 

“Our  papers  are  very  aggressive," 
Underwood  said.  “That’s  the  kind  of 
journalism  we  practice." 

A  reporter  for  the  chain  was  sent  to 
Cuyahoga  County  Common  Pleas 
Court  several  years  ago  when  hear¬ 
ings  on  the  Horvitz  Trust  were  being 
held.  Brothers  William  and  Leonard 
objected  to  that,  Underwood 
recalled,  prompting  Harry  to  send  a 
directive  to  editors  of  the  papers  tell¬ 


ing  them  to  edit  and  play  that  story  as 
they  pleased. 

Harry  Horvitz,  whose  office  is 
based  in  Cleveland,  said  that  in  a  way 
it  was  a  matter  of  self-defense. 

“We  were  concerned  about  what 
was  getting  published  in  other  papers 
[about  the  subject).  We  did  it  in  fair¬ 
ness  to  our  readers.” 

Several  Florida  papers,  for 
(Continued  on  pufte  34) 


One  story  even  included  a  quote  by  the  newspaper 
chain’s  publisher  that  he  did  not  love  his  brothers  and 
that  he  “didn’t  have  anything  to  do  with  their  birth.” 
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Pigeon  produces  for  the  press 


To  meet  deadline,  Jacksonville  Journal  photographer  uses  carrier 
pigeon  to  deliver  film  from  restricted  departure  area  to  the  newsroom 


By  Bob  Phelps 


When  the  U.S  Navy  blockaded  the 
Jacksonville  (F\a.)  Joarnars  route  to 
cover  one  of  the  biggest  stories  of  the 
year,  the  newspaper  found  alternate 
transportation  —  a  pigeon. 

As  a  result,  the  Jacksonville  Jour¬ 
nal  was  the  only  afternoon  newspaper 
in  the  eastern  United  States  to  carry 
same-day  color  photo  coverage  of 
President  Reagan’s  visit  for  the 
memorial  service  for  the  USS  Stark. 

For  Jacksonville,  the  home  port  of 
the  Stark,  the  Iraqi  missile  attack  was 
major  news.  As  a  Navy  town,  much  of 
the  city  was  in  mourning  for  the  loss 
of  the  37  sailors. 

President  and  Nancy  Reagan  were 
scheduled  to  arrive  on  Air  Force  One 
at  1 1  a.m.  Friday,  May  22,  at  May- 
port  Naval  Station.  The  photo  desk 
planned  for  a  photographer  to  shoot 
several  frames  of  the  Reagans  step¬ 
ping  off  the  plane  and  rush  it  across 
town  to  the  Florida  Publishing  Co. 
plant.  Deadlines  would  be  pushed  to 
the  limit  to  accommodate  the  color 


(Phelps  is  a  writer  for  the  Jackson¬ 
ville  newspapers.) 


Foster  Marshall 
Assistant  m.e. /graphics 
It  was  his  idea  to  use  the  homing 
pigeon 


processing. 

Then  nervous  Navy  security  offi¬ 
cials  notified  the  newspaper  at  4  p.m. 
Thursday  that  the  Secret  Service  had 
decided  to  restrict  all  movement  on 
the  naval  station  during  the  presi¬ 
dent’s  visit. 

All  news  personnel  were  trans¬ 
ported  in  Navy  vehicles  to  the  site  of 
the  memorial  service.  No  one  would 
be  allowed  to  enter  or  leave  the  base 
until  the  president’s  jet  departed. 

A  mood  of  chagrin  hit  the  Times- 
Union/Journal  department.  Even  if 
the  president  left  at  the  earliest,  12:30 
p.m.,  there  was  no  way  to  make  the 
afternoon  deadline  to  have  color 
photos  of  a  major  national  news  event 
in  Jacksonville. 

Foster  Marshall  Jr.,  assistant  man¬ 
aging  editor/graphics  for  the  Times- 
Union  and  Journal,  remembered  a 
similar  situation.  A  photographer  for 
the  Daytona  Beach  News-Journal 
used  a  homing  pigeon  to  fly  film  out  of 
Cape  Canaveral  when  it  was  similarly 
closed  down  for  a  late-I95()s  subor¬ 
bital  manned  space  flight. 


“Then  1  thought  to  myself,  ‘Hell, 
why  aren’t  we  doing  that?”’  Marshall 
said.  Marshall  told  his  photo  editors 
not  to  laugh  at  him,  and  ordered  them 
into  a  search  for  homing  pigeons. 

A  few  phone  calls  later,  photo  edi¬ 
tor  Donald  E.  Ray  was  in  touch  with 
racing  pigeon  enthusiast  Robert  Ber¬ 
nard,  a  retired  Prudential  Insurance 
Co.  employee  who  lives  about  1 1 
miles  west  of  the  naval  base  and  about 
six  miles  from  downtown  Jackson¬ 
ville. 


had  won  4()0-mile  races. 

An  early  technical  problem  arose. 
One  pigeon  expert  told  the  photo  edi¬ 
tors  that  it  was  unlikely  a  pigeon  could 
carry  a  full  cannister  of  35  millimeter 
film  without  training.  So  photo  editor 
Ray  designed  a  special  minicapsule, 
using  plastic  insulator  for  electronic 
components.  The  photographer,  Rob¬ 
ert  (j.  Self,  would  have  to  use  a  light¬ 
proof  film-changing  bag  to  snip  off  a 
few  frames  of  the  film  and  seal  it  in  the 
capsule  to  attach  to  the  pigeon’s  leg. 

Self  questioned  whether  he  should 
clear  all  these  plans  with  the  Secret 
Service.  Marshall  told  him  to  try  to 
get  by  without  telling  them. 

“1  knew  from  past  experience  that 
the  natural  response  we’d  get  from 
the  Secret  Service  would  be  no,” 
Marshall  observed.  “So  1  told  him  not 
to  tell  anyone.” 

The  following  morning,  after  a 
short  training  session  with  the 
pigeon’s  owner.  Self  rendezvoused 
with  his  Navy  bus,  carrying  camera 
bag  and  a  ventilated  pigeon  carrier 
box  housing  the  newspaper’s 
youngest-ever  temporary  employee. 

“They  [security  personnel]  went 
through  everything  in  my  camera  bag, 
took  the  lenses  off  every  camera,  but 
they  never  even  looked  down  at  the 
box  1  was  carrying  the  pigeon  in,” 
Self  said.  “It  never  made  a  noise.” 

When  the  Reagans  arrived  at  the 
base.  Self  shot  his  photos  of  them, 
grim-faced,  holding  hands,  climbing 
down  the  metal  steps  from  the  plane. 

Secret  Service  agents,  apparently 


“They  [security  personnel]  went  through  everything 
in  my  camera  bag,  took  the  lenses  off  every  camera, 
but  they  never  even  looked  down  at  the  box  I  was 
carrying  the  pigeon  in,”  Self  said.  “It  never  made  a 
noise.” 


Bernard  responded  enthusiasti¬ 
cally  to  the  call  for  help.  He  was  to 
ship  a  flock  of  his  choice  birds  for  a 
race  the  day  of  the  president’s  visit 
but,  in  the  interest  of  journalism,  he 
willingly  held  back  his  best,  a  2-year- 
old,  14.5  ounce  blue-gray  female  that 


accustomed  to  such  things  as  photog¬ 
raphers  with  both  hands  concealed  in 
black  film-changing  bags,  never  gave 
Self  a  second  look,  as  far  as  he  could 
tell.  He  loaded  the  carrier  capsule, 
strapped  it  onto  the  pigeon’s  leg.  He 
wished  it  well  and  lifted  it  into  flight. 
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“It  was  a  little  nerve-racking,” 
Smith  recalls.  “He  kept  saying,  ‘This 
bird  is  my  best  bird.’  But  after  15 
minutes  it  didn’t  show  up,  and  after  a 
half-hour  it  didn’t  show  up,  and  after 
an  hour  it  didn’t  show  up.  He  started 
telling  horror  stories,  such  as,  ‘Maybe 
she  got  eaten  by  a  hawk,’  or,  ‘Some¬ 
times  they  get  tired  and  land  on  high 
tension  wires  and  kind  of  explode.’” 

Just  past  an  hour,  Bernard  saw  his 
bird,  perched  at  the  top  of  a  tall  slash 
pine  tree  in  the  yard  about  60  feet  up. 
Bernard  tried  calling  it  down  but  it 
wouldn’t  come.  At  one  point  Marshall 
radioed  Ray  that  he  would  be  willing 
to  pay  for  the  bird  if  they  shot  it  down. 

“I  was  only  half-joking,”  Marshall 
said.  “Later,  I  found  out  the  bird  was 
worth  $1,000.” 

Bernard  apologized  for  the  prize 
racer’s  tardiness. 

“I  think  she  was  spooked.  She  had 
so  many  things  happening  to  her  that 
she  wasn’t  used  to.  There  was  so 
much  radar  at  the  base.  Radar  con¬ 
fuses  their  homing  instincts.” 

Finally,  Bernard  sat  a  few  pigeons 
on  the  ground  and  sprinkled  out  bird¬ 
seed  for  them  to  eat,  and  the  feathered 
courier  responded  to  the  bribe. 

Smith  got  the  film  an  hour  and  10 
minutes  after  it  had  left  the  base,  and 
he  raced  off. 

“I  didn’t  pay  any  attention  to  how 
long  it  took  me  to  get  downtown.  I 
was  too  busy  trying  to  keep  from 
dying  to  look  at  my  watch.” 

He  dashed  into  the  newsroom  to 
the  cheers  of  journalists.  The  film  was 
developed  and  the  color  plates  were 
on  the  press  by  2  p.m. 

Unfortunately,  while  the  pigeon 
courier  system,  known  to  be  in  use  as 
long  as  3,000  years  ago,  worked  well 
enough  to  meet  the  latest  appointed 
time,  the  computer  system  did  not. 
After  a  further  technical  delay,  the 
press  started  rolling  at  2:20  p.m. 

Even  so,  subscribers  to  the  Jack¬ 
sonville  Journal  that  afternoon 
received  a  crisp  color  photo,  8.5  by  1 1 
inches,  of  the  president  and  first  lady 
departing  from  Air  Force  One,  their 
expressions  already  conveying  their 
sense  of  grief  for  the  lost  men  of  the 
Stark. 

Times-Union/Journal  editor  Fred¬ 
erick  Hartmann  compared  this  exer¬ 
cise  in  innovative  journalism  to  an 


1 .  At  left  is  the  original  message 
capsule  carried  by  pigeons.  On  the 
right  is  a  special  capsule  designed  by 
Journal  photo  editor  Donald  Ray  to 
carry  35mm  film. 

(Photo  by  Bob  Self) 


(Continued  on  page  33) 


7.  Smith  and  Bernard  unhook  the 
film  capsule  from  the  bird.  The  bird 
was  released  from  the  Naval  Station  at 
11:25  a.m.  and  arrived  at  its  roost 
about  an  hour  and  10  minutes  later.  It 
landed  in  a  pine  tree  and  had  to  be 
coaxed  down  with  some  feed. 

(Photo  by  Don  Ray) 


6.  Greg  Smith  and  Bob  Bernard,  of 
the  Greater  Jacksonville  Pigeon  Rac¬ 
ing  Club,  look  for  the  overdue  pigeon. 
The  flight  from  Mayport  was  estimated 
to  be  15  minutes  by  Bernard,  but  the 
bird  flew  out  to  sea  and  had  to  fly 
around  to  get  its  bearings. 

(Photo  by  Don  Ray) 


2.  Journal  photographer  Bob  Self  in 
the  press  bus  at  Mayport  Naval  Station 
with  the  pigeon  in  a  box  on  the  seat 
next  to  him.  His  camera  equipment  was 
searched,  but  the  box  containing  the 
pigeon  wasn't. 

(Photo  by  Will  Dickey) 


3.  Self  rewinding  his  film  in  a  light¬ 
tight  loading  bag  in  front  of  Air  Force 
One.  The  film  had  to  be  taken  off  the 
original  spool  and  put  into  the  light¬ 
tight  capsule  that  was  attached  to  the 
bird's  leg. 

(Photo  by  Oscar  Sosa) 

Several  photographers  captured  the 
moment  on  film. 

Meanwhile,  back  at  the  roost, 
photo  lab  technician  Gregory  D. 
Smith  was  waiting  with  his  motorcy¬ 
cle  to  race  the  film  across  the  St. 
Johns  River  and  downtown  as  soon  as 
the  bird  returned. 

Bernard  expected  that  the  pigeon 
could  make  it  back  home  in  about  15 
minutes,  using  instincts  that  scientists 
have  yet  to  explain. 
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Father  stirs  up  hornet’s  nest  over  son’s  spelling  bee  loss 

Alleges  violation  of  rules;  sues  newspaper  for  $2  million 


By  M.L.  Stein 

Little  League  baseball  isn’t  the 
only  contest  that  whips  up  strong 
parental  feelings. 

The  father  of  a  boy  who  lost  a  spell¬ 
ing  bee  has  filed  a  $2-million  suit  on 
behalf  against  the  Ventura  (Calif.) 
Star-Free  Press,  charging  that  the 
newspaper  broke  the  contest  rules  to 
his  son’s  disadvantage. 

Gavin  L.  McDonald,  13,  of  Thou¬ 
sand  Oaks,  was  defeated  in  county¬ 
wide  competition  by  S*even  Chen, 
also  13. 

According  to  th’  r,uit  filed  by 
Gavin’s  father  Lee  .d,  the  contest 
rules  were  viol?  .J  when  the  Star- 
Press  permitt?  two  students  from 
Los  Altos  Sclu'iol  in  Camarillo,  Chen 
and  Victor  ’  vang,  12,  to  participate  in 
the  coun'y  bee.  Twenty-two  other 
schools  in  the  competition  were  per¬ 
mitted  only  one  entry. 

Star-Free  Press  editor  Julius  Gius 
concedes  that  part.  He  told  E&P  that 
Victor  and  Steven  were  both  declared 
winners  of  the  area  contest  after  a 
judges’  dispute  over  the  word 
“horsy.”  Victor  spelled  it  “horsy”, 
while  Steven  thought  it  should  be 
“horsey.” 

Initially,  the  judges  ruled  Steven 
was  wrong,  but  a  dictionary  check  by 
Steven  showed  the  word  could  be 
spelled  either  way.  So  the  judges 
ordered  the  contest  to  continue  until 
a  winner  was  produced. 

But,  according  to  Gius,  Wang’s 
father,  a  psychiatrist,  became 
enraged  at  the  decision,  threatening 
to  chain  himself  to  the  school  fence 


and  starve  himself  unless  his  son  was 
declared  the  champion. 

“This  was  the  first  complaint  we 
had  in  30  years  of  sponsoring  the  con¬ 
test,”  Gius  said.  “The  teachers  at 
Los  Altos  were  being  harassed  by  Dr. 
Wang,  who  said  his  son  would  be 
declared  the  winner  come  hell  or  high 
water.” 

The  John  P.  Scripps  newspaper 
resolved  the  matter  by  declaring  both 
youngsters  winners,  a  move  that 
satisfied  their  parents,  Gius  said. 


ify  the  best  speller  in  Ventura  County 
for  the  national  finals  in  Washington. 
Steven  Chen  defeated  Gavin  McDon¬ 
ald.” 

In  the  national  finals  May  28,  Chen 
placed  26th.  At  the  1986  finals, 
McDonald  came  in  58th. 

In  an  interview,  Leonard  McDon¬ 
ald  contended  the  Star-Free  Press 
handed  out  no  contest  rules  of  its  own 
and  for  years  has  run  the  spelling  bees 
by  a  rule  book  provided  by  the 
Scripps  Howard  chain. 


But,  according  to  Gius,  Wang’s  father,  a 
psychiatrist,  became  enraged  at  the  decision, 
threatening  to  chain  himseif  to  the  schooi  fence  and 
starve  himseif  uniess  his  son  was  deciared  the 
champion. 


In  the  county  competition  —  the 
final  engagement  before  the  national 
Scripps  Howard  spelling  bee  in 
Washington,  D.C.  —  McDonald,  last 
year’s  county  champ,  lost  to  Chen. 

The  lawsuit,  which  also  seeks 
unspecified  damages,  alleged  that 
Gavin  McDonald  was  treated  unfairly 
and  suffered  “humiliation,  indignity, 
mortification,  worry,  grief,  anxiety, 
fright,  mental  anguish,  emotional  dis¬ 
tress  and  loss  of  respect  in  the  com¬ 
munity.” 

Said  Gius:  “1  think  our  decision 
was  right  and  fair,  despite  Mr. 
McDonald’s  protective  attitude.  We 
acted  in  the  interests  of  fairness.  The 
purpose  of  the  spelling  bee  is  to  qual¬ 


“Now  Mr.  Gius  says  the  rules  in 
that  book  are  invalid.  One  of  the  rules 
is  that  there  can  only  be  one  winner 
from  each  school.  Mr.  Gius  is  the  only 
person  in  America  who  thinks  those 
rules  don’t  apply.”  Gius  and  Scripps 
Howard  Newspapers  are  named  as 
co-defendants  in  the  suit. 

In  an  editorial  headed  “It’s  Spelled 
S-O-U-R  G-R-A-P-E-S,”  the  Los 
Angeles  Herald  Examiner  wrote:  “If 
at  first  you  don’t  succeed, 
sue  .  .  .  The  fact  is,  Steven  Chen  out- 
spelled  Gavin  McDonald.  Moreover, 
the  descision  by  the  sponsors  to  allow 
Steven  to  compete  at  the  higher  levels 
seems  to  have  been  fair  and  proper.” 


USA  Today  announces  its  first  monthly  operating  profit 


Gannett  Co.  said  (June  16)  that 
USA  Today  posted  its  first  monthly 
operating  profit  in  May. 

“MePaper  has  made  it,”  Gannett 
president  John  J.  Curley  crowed  at  a 
press  conference  in  the  company’s 
Arlington,  Va.,  headquarters. 

Gannett  said  the  national  daily, 
launched  in  September  1982,  had  a 
pretax  operating  profit  of  $1,093,756 
in  May.  In  A,  .,  losses  were 
$899,999. 

The  May  profit  comes  about  half  a 
year  ahead  of  Gannett’s  previous  pre¬ 
dictions  for  when  USA  Today  would 
go  into  the  black. 

The  company  said  USA  Today  has 
attracted  strong  national  adver¬ 
tising  at  a  time  when  other  newspa¬ 


pers  have  seen  their  national  adver¬ 
tising  decline.  Gannett  reported  that 
for  the  first  five  months  of  the  year  ad 
tges  were  up  22%  and  ad  revenues 
up  45%  from  year-before  levels. 

Gannett  also  said  the  paper  will 
be“marginally  profitable”  during  the 
summer,  but  achieve  “meaningful” 


profits  during  the  fall.  Though  the 
company  had  predicted  a  $30-million 
loss  for  1987,  it  now  says  USA  Today 
should  do  “considerably  better”  than 
that. 

In  its  nearly  five  years  of  operation, 
USA  Today  has  lost  an  estimated 
$300  million  after  taxes,  according  to 
many  analysts. 


Pulitzer  stock  traded  on  Midwest  exchange 


Pulitzer  Publishing  Co.  common 
stock  began  trading  (June  16)  on  the 
Midwest  Stock  Exchange. 

The  media  company’s  public  stock 
has  also  been  traded  on  NASDAQ, 
the  National  Association  of  Securi¬ 
ties  Dealers  Automated  Quotations 
National  Market  System,  since  its  ini¬ 


tial  public  offering  in  December  1986. 
On  both  markets  its  symbol  is  PLTZ. 

In  another  action,  Pulitzer  declared 
quarterly  dividend  of  100  per  share  on 
its  Common  Stock  and  Class  B  Com¬ 
mon  Stock,  payable  Aug.  3,  1987,  to 
stockholders  of  record  on  July  14, 
1987. 


12 


EDITOR  &  PUBLISHER  for  June  20,  1987 


Grand  jury  seeks  no  indictments  in  Cleveland  Press  investigation 


The  federal  grand  jury  investigating 
the  1982  closing  of  the  Cleveland 
Press  was  dismissed  June  16  without 
returning  an  indictment. 

For  nearly  three  years  stretching 
over  two  grand  Jury  terms,  a  federal 
panel  investigated  charges  that  in  the 
week  before  the  paper  closed  a  New- 
house  Newspapers  executive  had 
agreed  to  pay  former  Press  owner 
Joseph  Cole  $22.5  million  for  a  virtu¬ 
ally  worthless  subscription  list  and  a 
small  subscription  soliciting  com¬ 
pany. 

The  deal,  according  to  this  allega¬ 
tion,  was  made  to  ensure  that  the 
Press  folded  —  giving  Newhouse’s 
Cleveland  Plain  Dealer  a  daily  news¬ 
paper  monopoly. 

“This  grand  jury  closed  its  investi¬ 
gation  for  the  reason  all  grand  juries 
close  their  investigations — we  had 
come  to  the  conclusion  there  wasn’t 
sufficient  reason  to  indict,”  said  the 
U.S.  Justice  Department’s  antitrust 
division  spokesman  Mark  Sheehan. 

Sheehan  noted  that  the  statute  of 
limitations  was  about  to  take  effect  in 
the  case,  but  he  said  that  was  not  the 
reason  the  investigation  was  ended. 

“We  had  ample  time  to  investi¬ 
gate,”  he  said.  Both  Cole  and  S.I. 
Newhouse  Jr.,  had  appeared  before 
the  federal  grand  jury  in  recent  days. 
Cole  appeared  before  the  panel  June  5 
and  Newhouse  on  June  8. 

A  June  9  report  in  the  Akron  Bea¬ 
con  Journal  by  Ken  Meyers  cited 
unnamed  sources  as  saying  that  Cole 
and  Newhouse  had  been  given 
immunity  in  the  probe,  and  that  the 
U.S.  Justice  Department  was 
expected  to  pursue  indictments  only 
against  the  Newhouse  chain  and  the 
estate  of  the  Press. 


However,  Newhouse  attorney 
William  Willis  of  the  law  firm  Sullivan 
&  Cromwell  said,  “Mr.  Newhouse 
never  sought  or  asked  for  immunity.” 

Soon  after  the  Press  closed,  idling 
900  employees,  the  Cleveland  anti¬ 
trust  office  had  asked  permission  to 
open  a  civil  investigation. 


“That  was  denied,”  Justice 
spokesman  Sheehan  said,  “on  the 
grounds  that  there  was  no  reasonable 
relief.  You  couldn’t  very  well  issue  an 
injunction  asking  the  court  to  order 
the  Press  to  begin  operating  again.” 

However,  in  the  fall  of  1984  the 
Akron  Beacon  Journal  published  a 
story  detailing  the  sale  of  the  Press 
subscription  list  and  Delcom  Inc.,  a 
subscription  soliciting  company  that 
Cole  had  formed  a  few  months  earlier. 

In  that  deal,  the  paper  said,  New¬ 
house  agreed  to  pay  Cole  $14.5  mil¬ 
lion  for  the  newspaper’s  subscription 
list,  and  another  $8  million  for  an 
option  to  buy  Delcom  Inc. 

The  suggestion  that  the  deal 
occurred  prior  to  the  closing  of  the 
Press  attracted  renewed  federal  inter¬ 
est. 

"On  the  basis  of  that  story  or  sto¬ 
ries,  we  asked  to  start  an  investiga¬ 
tion,”  Sheehan  said.  “Obviously, 
questions  were  raised  in  our  minds  by 
the  total  circumstances  or  we  would 


not  have  asked  for  a  grand  jury.” 

At  least  two  lawsuits  have  been 
filed  over  the  agreement,  both  arguing 
that  the  subscription  list  and  Delcom 
were  virtually  worthless  and  that  the 
$22.5  million  was  paid  to  ensure  the 
closing  of  the  Press. 

One  of  those  lawsuits  was  dis¬ 


missed  in  1985,  but  the  judge  wrote  in 
her  opinion  that  a  “jury  could  con¬ 
clude”  that  the  deal  was  intended  to 
create  a  Cleveland  newspaper 
monopoly. 

“The  record  is  replete  with  facts 
from  which  a  jury  could  conclude  that 
the  Plain  Dealer,  Press  Publishing 
[company  that  owned  the  Cleveland 
Press]  and  Cole  conspired  together  in 
restraint  of  trade  and  with  the  intent 
of  creating  a  monopoly  in  the  product 
market  for  the  greater  Cleveland 
area,”  U.S.  District  Court  Anne  C. 
Aldrich  wrote  in  her  opinion. 

Aldrich  dismissed  the  suit  brought 
by  89  former  Press  printers  on  the 
grounds  that  they  provided  no  evi¬ 
dence  to  support  that  contention  and 
that  they  lacked  standing  to  file  suit. 

Grand  juries  have  been  investigat¬ 
ing  the  Press  closing  since  November 
1984.  A  previous  grand  jury  term 
expired  after  18  months  and  the 
recently  dismissed  grand  jury  was 
empaneled. 


“This  grand  jury  closed  its  investigation  for  the 
reason  all  grand  juries  close  their  investigations  —  we 
had  come  to  the  conclusion  there  wasn’t  sufficient 
reason  to  indict,”  said  the  U.S.  Justice  Department’s 
antitrust  division  spokesman  Mark  Sheehan. 


McClatchy  says  Laxalt  suit  will  have  broad  implications 


By  M.L.  Stein 

The  Sacramento  Bee's  settlement 
of  a  $250-million  libel  suit  filed  by 
former  Senator  Paul  Laxalt  (E&P, 
June  13)  may  just  be  the  beginning  of  a 
“war”  between  newspapers  and  poli¬ 
ticians,  editor  C.K.  McClatchy 
warns. 

In  his  “Editor’s  Notebook”  col¬ 
umn,  McClatchy,  who  also  is  presi¬ 
dent  of  McClatchy  Newspapers, 
gloomily  opined  that  Laxalt’s  suit  has 
set  the  stage  for  other  politicians  to 
try  to  determine  the  news  content  of 
newspapers  by  threatening  libel  suits 
for  big  damages. 

McClatchy  contends  that  Laxalt 
already  has  succeeded  in  inhibiting 
critical  news  coverage  by  the  ABC 


and  CBS  television  networks. 

At  the  time  Laxalt  filed  his  suit 
against  the  Bee,  both  broadcast  com¬ 
panies  had  programs  ready  to  air 
which  examined  additional  details  of 
Laxalt’s  “ties  to  figures  connected  to 
organized  crime,”  McClatchy  wrote. 

The  networks  decided  not  to  air  the 
programs  after  Laxalt  went  to  court 
against  the  Bee,  McClatchy  noted. 
The  reason  for  their  decision  could 
not  be  determined  precisely,  but  the 
result  was  clear,  he  continued. 

He  also  noted  that  Laxalt  suc¬ 
ceeded  in  forcing  the  defendants, 
including  himself,  reporter  Denny 
Walsh,  and  former  editor  Frank 
McCulloch,  to  spend  three  years  of 
time  and  energy  defending  their  right 


to  print  information  about  Laxalt  that 
had  been  developed  by  federal 
agents. 

“He  also  forced  us  to  spend  vast 
sums,”  McClatchy  continued.  “And 
probably  most  important,  he  for  three 
years  weakened  our  ability  to  pursue 
other  vital  stories,  including  possible 
follow-up  stories  about  Laxalt.  In 
many  ways,  the  filing  of  a  massive 
lawsuit  has  been  quite  effective.” 

The  defendants,  according  to 
McClatchy,  felt  strongly  that  Laxalt 
did  not  achieve  a  “victory.” 

McClatchy  asserted  that  the  news¬ 
paper  defines  victory  as  the  right  to 
stand  by  its  original  story  on  Laxalt 
without  giving  any  apology,  retrac¬ 
tion  or  payment  of  damages. 
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Controversial  cancellation 

St.  Louis  Post-Dispatch  drops  UPi  despite  objections  by  wire  desk 
and  staffers;  opts  to  use  money  for  suppiementais  and  more  reporters 


By  Staci  Kramer 

The  St.  Louis  Post-Dispatch 
canceled  its  contract  with  United 
Press  International  effective  June  15, 
despite  objections  by  the  head  of  the 
newspaper’s  wire  desk  and  other  staff 
members. 

The  Post-Dispatch  contract  with 
the  wire  service  actually  expired  last 
year,  but  the  paper  was  renewing  on  a 
month-to-month  basis. 

The  cancellation  was  “a  matter  of 
reallocation  of  our  resources,” 
according  to  managing  editor  David 
Lipman.  “It  wasn’t  a  matter  of  dissat¬ 
isfaction  with  UPI  and  I  want  to 
underscore  that.” 

Lipman  doesn’t  think  canceling 
UPI  leaves  a  gap  in  the  paper’s  cover¬ 
age. 

“We  [will  continue  to]  have  the  one 
major  general  wire  service 
[Associated  Press]  and  a  wide  variety 
of  special  services,”  Lipman  said. 

In  addition  to  AP,  other  services  to 
which  the  Post-Dispatch  subscribes 
include  the  New  York  Times  News 
Service,  KNT  News  Wire  [Knight- 
Ridder/Tribune],  Reuters,  and  the 
Los  Angeles  Times-Washington  Post 
News  Service.  Also,  the  paper 
recently  began  an  indefinite  trial 
arrangement  with  Scripps  Howard 
News  Service  that  allows  them  to  use 
the  service  in  exchange  for  providing 
several  stories  a  day  that  Scripps 
Howard  can  syndicate. 

However,  a  senior  UPI  executive 


says  negotiations  are  still  under  way 
between  the  paper  and  the  newswire 
service. 

“This  is  no  big  deal.  It  doesn’t 
mean  there  might  not  be  some  way  to 
find  a  future  in  St.  Louis  that  includes 
UPI.  We  are  negotiating  a  completely 
new  contract,”  said  Charles  Hollings¬ 
worth,  UPI  senior  vice  president  of 
marketing  and  sales. 

Hollingsworth  was  scheduled  to 
meet  with  Lipman  late  last  week  to 
continue  efforts  to  re-sign  the  paper  to 
a  contract. 


Several  sources  have  told  Editor  & 
Publisher  that  the  service  was 
dropped  in  order  to  make  room  in  the 
newsroom  budget  for  six  additional 
reporters.  Lipman  declined  to  discuss 
“internal  matters,”  but  said  “we 
have  been  hiring  staff.” 

National/international  editor  Rob¬ 
ert  Posen,  chief  of  the  wire  desk,  says 
he  was  told  by  Post-Dispatch  editor 
William  F.  Woo  that  he  and  Lipman 
originally  had  proposed  a  1987  budget 
including  six  new  hires  and  UPI,  but 
that  budget  was  turned  down. 


After  some  deliberation,  a  proposal 
to  drop  UPI  in  exchange  for  the  new 
hires  was  made  and  accepted. 

“I  think  it  was  a  serious  mistake.  I 
wrote  numerous  memos  opposing  it 
for  very  sound  reasons,  but  the  need 
for  new  reporters  outweighed  them,” 
Posen  said. 

Unlike  some  who  have  complained 
about  UPI  during  the  past  few  years, 
Posen  said  the  service  has  improved, 
particularly  in  its  general  newswire 
coverage. 

Among  other  developments,  on 


June  14  the  Post-Dispatch  raised  the 
retail  cost  of  its  Sunday  paper  from 
750  to  $1. 

The  price  hike,  due  in  part  to  rising 
newsprint  costs,  is  the  first  since 
1980.  The  Post-Dispatch  [and,  indi¬ 
rectly,  its  parent  company  Pulitzer 
Publishing  Inc.]  will  receive  190  of  the 
250  increase. 

As  of  March  31,  the  Post-Dispatch 
claimed  a  Sunday  circulation  of 
556,620.  Based  on  that  figure,  the  hike 
would  give  the  paper  about  $5.5  mil¬ 
lion  in  additional  revenues  annually. 


“I  think  it  was  a  serious  mistake,  i  wrote  numerous 
memos  opposing  it  for  very  sound  reasons,  but  the 
need  for  new  reporters  outweighed  them,”  Posen 
said. 


Strike  ends  at  Baltimore  Sun  as  Guild  agrees  to  contract 


Washington-Baltimore  Newspaper 
Guild  Local  35  members  June  16 
ended  a  weeklong  stike  against  the 
Baltimore  Sun  by  accepting  a  con¬ 
tract  that  requires  them  for  the  first 
time  to  pay  for  some  of  their  medical 
benefits. 

Under  the  new  three-year  contract, 
pay  raises  will  average  4%  annually. 

Reporter  weekly  salaries  will 
increase  from  $700  to  $790  over  the 
three-year  contract.  On  the  low  end  of 
the  pay  scales,  messengers  will  see 
their  pay  increae  from  $280  to  $319 
weekly. 


Reporters  for  the  four  zoned  subur¬ 
ban  tabloids  inserted  in  the  Sun  also 
improved  their  salaries  against  regu¬ 
lar  Sun  reporters.  The  suburban  sala¬ 
ries  will  increase  from  50%  of  Sun 
reporter  scale  to  60%  by  the  end  of  the 
contract. 

For  the  first  time.  Guild  members 
will  pay  part  of  their  medical  benefits. 
A  newspaper  spokesman  said  mem¬ 
bers  will  pay  one-half  of  all  future 
increases  in  health  benefits  costs. 

For  most  employees  that  will 
amount  to  $5  to  $7  a  week,  he  said. 

“We  are  pleased  that  this  time  of 


trouble  is  over  so  we  can  get  back  to 
the  work  of  publishing  Maryland’s 
newspapers,”  publisher  Reg  Murphy 
said  in  a  statement.  He  said  labor 
relations  “simply  got  out  of  hand”  in 
recent  weeks. 

Previously,  management  was 
reported  to  be  offering  annual 
increases  in  the  1%  to  2%  range,  while 
the  Washington-Baltimore  Newspa¬ 
per  Guild  Local  35  was  asking  for  8% 
increases. 

Bargaining  had  been  only  sporadic 
during  the  strike,  which  began  June  3. 

(Continued  on  page  32) 
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Beat  transfer  of  reporter  sparks  protest  in  Cleveland 


By  Mark  Fitzgerald 

More  than  100  people,  most  of  them 
Guild  members,  held  a  candlelight 
vigil  outside  the  Cleveland  Plain 
Dealer  June  9  to  protest  the  beat 
transfer  of  a  reporter  who  recently 
detailed  a  controversial  report  on 
nuclear  power  plant  reactors. 

The  vigil.  Guild  organizers  con¬ 
tended,  was  to  mark  “the  death  of 
print  journalism  in  Cleveland.” 

Numerous  reporters  pulled  their 
bylines  from  the  editions  of  the  papers 
June  9-14  in  another  protest  of  the 
transfer  of  reporter  James  Lawless. 

The  Guild  charges  that  Lawless, 
50,  is  being  transferred  from  the  pub¬ 
lic  utilities  beat  after  nearly  a  decade 
because  of  pressure  from  the  Cleve¬ 
land  Electric  Illuminating  Co. 

Since  May  30,  Lawless  has 
written  several  articles  based  on  a  12- 
year-old  internal  General  Electric  Co. 
report  that  shows  the  company  sold 
its  Mark  111  nuclear  reactors  and  con¬ 
tainment  vessels  to  utilities  even 
though  it  was  aware  of  serious  design 
flaws.  CEI  uses  a  Mark  III  reactor  in 
its  Perry  Nuclear  Power  Plant  35 
miles  east  of  Cleveland. 

Those  stories  drew  criticism  June  1 
from  Stephen  Lorton,  the  spokesman 
for  CEI’s  parent  firm,  who  com¬ 
plained  in  a  letter  to  managing  editor 
Thom  Greer  that  the  paper  had 
“rush[ed]  into  print  with  a  Saturday 
story  that  gave  readers  the  impression 
there  were  uncorrected  defects  at 
Perry.” 

Lorton  also  said  subsequent  stories 
“went  beyond  bad  journalism.” 

Four  days  later.  Lawless  was  told 
he  would  be  transferred  to  cover  the 
city’s  Rapid  Transit  Authority. 
Thomas  Quinn,  who  has  covered  that 
beat,  is  to  be  named  assistant  state 


editor. 

The  Guild  maintains  the  two  events 
are  related. 

“1  think  it  was  outside  pressure 
from  CEI  and  friends”  that  occa¬ 
sioned  the  transfer,  said  Cleveland 
Newspaper  Guild  executive  secretary 
Steve  Hatch. 

“To  those  outside  the  building,”  a 
Guild  statement  said,  “it  may  appear 
that  aggressive  journalism  is  alive  and 
thriving  inside.  Inside  the  state’s 
largest  newspaper,  many  reporters 
are  of  the  opinion  that  the  quest  for 
journalistic  excellence  is  being  sac¬ 
rificed  to  the  concerns  of  special 
interests.” 


“IVe  didn’t  cave  in  to 
anybody,”  Woestendiek 
said  in  a  teiephone 
interview.  “That’s 
absoiuteiy  inaccurate.” 


However,  Plain  Dealer  executive 
editor  William  Woestendiek  said 
Lawless’  transfer  was  planned  before 
the  GE  report  broke. 

“We  didn’t  cave  in  to  anybody,” 
Woestendiek  said  in  a  telephone 
interview.  “That’s  absolutely  inaccu¬ 
rate.” 

Woestendiek  said  Lawless  con¬ 
tinues  to  cover  Perry  because  the 
transfer  will  not  take  place  until  next 
month. 

He  asserted  Lawless  was  trans¬ 
ferred  to  the  mass  transit  beat 
because  “we  wanted  an  experienced, 
tough  reporter  on  that  important 
beat.” 

Local  Guild  official  Hatch,  how¬ 
ever,  said  the  transfer  had  been 


delayed  because  of  pressure  from  the 
Guild  and  other  groups. 

V/hen  the  transfer  was  announced  a 
delegation  from  the  Perry  Legal 
Defense  Fund,  an  anti-nuclear  power 
group,  met  with  Greer  to  protest  the 
decision. 

PLDF  official  Debbie  Sefcek  said 
Lawless  was  being  transferred 
despite  scoring  a  journalistic  coup. 

“It  was  James  Lawless  who 
obtained  material  that  reporters  all 
over  the  country  had  been  trying  to 
get  for  12  years,”  she  said. 

The  report  surfaced  among  docu¬ 
ments  in  a  suit  by  three  utilities 
against  GE  in  Cincinnati. 

Woestendiek  said  Lawless  had 
been  able  to  take  notes  from  the 
1 ,000-page  report,  but  could  not  keep 
a  copy. 

Anti-nuclear  activist  Sefcek  also 
scoffed  at  the  Plain  Dealer  editors’ 
rationale.  The  editors  told  the  group 
that  Lawless  was  the  best  reporter  for 
the  RTA  beat. 

“When  we  asked  them  about 
Perry,  they  said  any  reporter  on  the 
staff  could  cover  any  story.  Whereas 
James  Lawless  is  the  only  reporter 
who  can  do  this  job  at  RTA,  anyone 
can  cover  this  big  [public  utilities] 
story,”  she  said. 

The  transfer  also  was  criticized  by 
Cuyahoga  County  Commission  presi¬ 
dent  Tim  Hagan,  who  said  the  utility 
was  improperly  using  its  regulated 
monopoly  to  influence  news  cover¬ 
age. 

“They’re  taking  our  dollars  that  we 
give  them  and  trying  to  intimidate  the 
media,”  Hagan  told  the  Akron  Bea¬ 
con  Journal.  Hagan’s  brother  John  is 
a  Plain  Dealer  reporter  and  president 
of  the  Guild  local. 


L.A.  Herald  Examiner,  Amnesty  International  in  joint  effort 


The  Los  Angeles  Herald  Examiner 
and  Amnesty  International  have 
joined  to  assist  victims  of  torture, 
unjust  imprisonment  and  those  facing 
illegal  executions  around  the  world. 

On  June  24,  the  newspaper  began 
profiling  three  prisoners  of  con¬ 
science  in  different  countries  whose 
situations  call  for  instant  action,  a 
spokeswoman  said. 

The  articles  outline  the  circum¬ 
stances  of  the  prisoners’  incarcera¬ 
tion  and  provide  graphic  descriptions 
of  the  kind  of  abuse  to  which  they  are 


subjected.  Each  piece  also  contains 
addresses  and  instructions  on  where 
readers  can  write  in  protest. 

Information  on  the  prisoners  is  sup¬ 
plied  by  the  London-based  Amnesty 
International’s  Urgent  Action  Net¬ 
work. 

“It  is  our  hope  that  this  project  will 
make  a  significant  contribution  in 
assisting  to  save  the  lives  of  individu¬ 
als  subject  to  these  outrageous  tac¬ 
tics,”  said  John  McCabe,  the  Her¬ 
ald's  chief  operating  executive. 

“Rather  than  quietly  supporting 


this  cause  ourselves,  we  decided  to 
publish  these  materials  and  call  on  our 
readers  to  join  in  this  humanitarian 
effort.” 

Amnesty  International  reported 
that  in  half  the  cases  studied,  letters 
and  telegrams  to  various  officials 
have  led  to  an  improvement  in  prison- 
ers’  situations:  torture  has  been 
stopped,  prison  conditions  improved, 
and,  in  some  cases,  the  individual  has 
been  released. 

The  organization  said  many  of  the 
(Continued  on  page  32) 
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Reminiscent  of  ‘Dewey  Defeats  Truman’  head  fine 


Paper  jumped  the  gun  on  Hart  announcement 


By  Debra  Gersh 

Reminiscent  of  the  famous  (or  per¬ 
haps  infamous)  “Dewey  Defeats  Tru¬ 
man”  headline,  the  Charles  City 
(Iowa)  Press  jumped  the  gun  during 
former  presidential  contender  Gary 
Hart’s  announcement  that  he  was 
withdrawing  from  the  race  and 
reported  that  Hart  was  continuing  his 
quest  for  the  presidency. 

According  to  Rick  Palmershein,  the 
paper’s  new  managing  editor,  report¬ 
ers  were  watching  Hart’s  speech  on 
television,  but  the  paper’s  noon 
deadline  approached  before  Hart  was 
finished. 

(Palmershein  said  he  was  not  man¬ 
aging  editor  at  the  time  of  the  Hart 
story,  but  stressed  that  his  predeces¬ 
sor’s  departure  had  nothing  to  do  with 
the  mistake,  as  she  had  been  looking 
to  move  to  another  paper.) 

The  paper  quoted  early  statements 
from  Hart,  including  “Quitting  is  not 
my  style,”  and  “1  may  bend,  but  1 
don’t  break,”  and  wrote  the  story 
headlined,  “Hart  changes  his  mind, 
still  in  campaign.” 

Apparently,  once  the  reporters  sat 


down  to  write,  no  one  listened  to  the 
rest  of  Hart’s  speech,  although  Pal¬ 
mershein  noted  that  it  would  have 
been  too  late  to  make  the  changes. 

The  paper  sold  out  all  7,()(K)  copies 
that  day  and  was  subsequently 
deluged  with  calls  from  other  media. 

“Learn  from  your 
mistakes,”  he 
commented.  “A  lot  of 
newspapers  go  by  trial 
and  error,  and  this  was  a 
pretty  big  one.” 

“It  certainly  was  a  circulation 
booster,”  he  noted,  adding  that  the 
paper  had  been  in  the  midst  of  a  cir¬ 
culation  drive. 

The  paper  is  now  in  the  process  of 
changing  its  system  to  be  sure  a  simi¬ 
lar  mistake  does  not  happen  again. 

As  all  of  its  work  is  done  on  a 
Macintosh  computer,  Palmershein 
said  the  paper  is  in  the  process  of 
hooking  up  its  system  with  news  ser¬ 


vices  that  link  directly  into  it.  The 
paper  previously  had  no  access  to  a 
wire  service,  relying  instead  on  live 
television  and  radio  broadcasts. 

In  hindsight,  Palmershein  said  that 
it  might  have  been  a  better  idea  to 
start  writing  the  story  and  keep  the 
television  on  to  update  the  report  as  it 
progressed. 

The  following  day,  the  Charles  City 
Press  ran  an  “official  correction,”  as 
well  as  a  feature  story  on  the  tremen¬ 
dous  publicity  it  received  and  an  edi¬ 
torial  about  the  media  attention  that 
focused  on  the  small  daily. 

Palmershein  commented  that  the 
paper  received  more  calls  from  other 
media  —  newspapers,  the  Asso¬ 
ciated  Press,  the  television 
networks  —  than  from  its  readers, 
who  were  “pretty  good  about  it.” 

“Once  it’s  out  there,  you  just  kind 
of  roll  with  it,”  he  said,  adding  that 
the  episode  actually  had  started  to 
become  fun. 

“Learn  from  your  mistakes,”  he 
commented.  “A  lot  of  newspapers  go 
by  trial  and  error,  and  this  was  a 
pretty  big  one.” 


Ferry  riders  get  a  newspaper 

Maine  weekiy  newspaper  wiii  team  up  with  Chamber  of  Commerce  in 
Nova  Scotia  town,  to  pubiish  paper  for  passengers  taking  six-hour  trip 


By  Debra  Gersh 

A  new  monthly  newspaper  is  slated 
to  make  its  debut  in  July,  the  product 
of  an  effort  between  two  North 
American  countries. 

The  Blue  Nose  East  West,  as  it  will 
be  called,  is  a  publication  designed  to 
serve  travelers  on  the  Blue  Nose  ferry 
between  Bar  Harbor,  Maine,  and 
Yarmouth,  Nova  Scotia. 

The  newspaper  is  designed  to  fill 
the  gap  during  the  six-hour  trip,  which 
is  taken  by  some  100,(K)()  passengers 
j  each  summer  —  a  captive  audi¬ 
ence  —  according  to  David  E.  Outer- 
bridge,  publisher  of  the  Bar  Haihor 
i  Times. 

Interestingly,  it  is  not  the  Yarmouth 
Vanguard  that  has  teamed  up  with  the 
weekly  Times  to  produce  the  ferry 
newspaper  but  rather  the  Yarmouth 
Chamber  of  Commerce. 

As  Bar  Harbor  Times  marketing 
director  Janet  Strong  explained. 


while  the  Vanguard  was  approached, 
the  Chamber  of  Commerce  was  so 
enthusiastic  about  the  project  that  it 
took  it  on  instead. 

The  28-page  tabloid,  which  will 
have  a  July  press  run  of  .''(),(KK)  copies, 
will  feature  historical  information, 
maps,  areas  of  interest  and  recrea¬ 
tion,  a  calendar  of  events  and  other 
feature  information  for  both  sides  of 
the  route.  It  is  designed  to  help  tour¬ 
ists  enjoy  their  vacations  more,  and 
perhaps  to  stay  in  the  area  a  little 
longer. 

Each  side  will  produce  information 
about  its  area  for  the  free  monthly 
newspaper,  which  will  be  produced 
by  the  Bar  Harbor  Times  and  distrib¬ 
uted  on  the  vessel  and  in  terminals  at 
either  end,  said  Outerbridge,  noting 
that  the  publication  will  operate  in  the 
black  and  may  even  produce  some 
revenue  for  both  parties  involved. 


The  forerunner  to  the  ferry  newspa- 
P'  r  was  a  special  edition  of  the  Bar 
harbor  Times  produced  when  the 
luxury  cruise  ship  the  Queen  Eliza¬ 
beth  2  stopped  in  the  area  as  it  made 
its  way  up  the  coast. 

Not  only  did  the  paper  sell  a  lot  of 
advertising,  but  Outerbridge  said  that 
Cunard,  which  operates  the  ship,  also 
found  it  to  be  one  of  the  highest  rated 
points  on  its  passenger  survey  of  what 
they  enjoyed  during  the  cruise. 

“I  think  it’s  bridging  a  gap,”  Strong 
said  of  the  Blue  Nose  East  West. 
“Even  though  television  stations  here 
go  over  the  border  .  .  .  there’s  very 
little  Canadian  news  here.  This  is  pos¬ 
sibly  a  beginning.  We’re  sharing  all 
this  land  form  here.” 

Outerbridge  noted  that  because  the 
publication  is  new,  distribution  was 
planned  for  only  the  summer  months. 

(Continued  on  pa^e  35) 
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A  successor  to  Breslin? 

Laura  Miller’s  hiring  as  a  New  York  Daily  News  columnist  was  hardly 
met  with  cheers,  but  she’s  slowly  been  making  an  impact 
on  readers  and  colleagues 


By  Richard  Laermer 

Since  January,  a  columnist  has 
been  appearing  on  the  pages  of  New 
York’s  Daily  News  who  was  not 
snared  away  from  another  paper.  Not 
a  New  York  Post  defector,  not  a  “new 
discovery”  but  someone  who  editor 
Gil  Spencer  felt  deserved  the  space. 

Laura  Miller,  28,  started  readying 
hard  copy  —  “Not  a  speck  of  gos¬ 
sip,”  she  says  —  for  the  page  before 
the  editorial  page  (opposite  obituar¬ 
ies)  since  leaving  the  Dallas  Morning 
News  last  summer.  Miller,  a  top 
investigative  reporter  in  Dallas,  has 
been  writing  “stories  in  and  around 
the  news,”  and  seems  to  have  caught 
on  big. 

“When  I  first  got  here,  1  had  no  idea 
exactly  what  I’d  do,”  says  the 
straightforward  Miller,  who  last  fall 
began  her  job  by  researching  a  city 
she  once  lived  in  (and  free-lanced  in) 
but  never  actually  dived  into,  jour¬ 
nalistically  speaking. 

A  first  column,  “Sunny  Von 
Bulow,  Alone  in  Her  Room,”  was 
definitely  noticed.  Set  in  the  hospital 
quarters  of  Klaus  Von  Bulow’s  coma¬ 
tose  wife,  and  including  an  interview 
with  her  daughter,  Ala  Kneissel,  this 
brash  half-page  of  journalism  must 
have  been  exactly  what  the  News  was 
looking  for  since  '85  when  sole  female 
news  columnist  Beth  Fallon  abdi¬ 
cated  to  the  Post. 

Soon  after  she  began.  Miller  was 
told  the  self-named  column  would 
move  to  a  more  prestigious  spot,  a 
twice-weekly  experiment  on  Page  12, 
alternating  with  former  city  desk  edi¬ 
tor  Bob  Herbert,  that  commenced  in 
May. 

Now  her  placement  is  “amazing,” 
she  commented.  “Imagine,  you  get 
Liz  Smith  followed  by  the  ‘People’ 
page.  We’re  right  after  that.”  Pausing 
to  reflect.  Miller  feels  that  readers  will 
be  “happy  to  read  substantial  news 
after  that.” 

Although  she  does  not  speak  like  a 
New  York  investigator.  Miller  has 
one  advantage  over  the  already 
ensconced  players  here:  The  facts  of 
New  York  —  overzealous  bureau- 


(Laermer  is  a  free-lance  writer.) 


Laura  Miller 


crats,  accepted  protocol,  office 
politics  —  aren’t  ingrained  in  her 
work  style. 

In  an  interview  on  the  inaugural  eve 
of  her  twice-weekly  space.  Miller  dis¬ 
cussed  her  feelings  on  the  misman¬ 
agement  of  the  city  files. 


“1  imagine  the  armchair  observers 
think  it’s  acceptable  that  whole  files 
are  missing  from  the  days  when  the 
city  was  near  bankruptcy.  But  there  1 
was,  visiting  Ed  Koch’s  budget  sup¬ 
plier  files  in  a  musty  old  city  building 
where  the  city  surplus  records  are, 
and  1  couldn’t  see  the  chieftain 
because  his  secretary  said  he  was 
asleep  on  the  couch  in  his  office. 
Jeez.” 

Miller  was  notorious  in  Dallas  for 
uncovering  facts  about  “the  sacred 
cows.”  Near  the  end  of  her  four-year 
Dallas  tenure,  after  she  had  disclosed 
damning  evidence  about  indicted  for¬ 
mer  Nazi  Arthur  Rudolph  during  a 
visit  to  Germany,  Miller  began  to  dis¬ 
cover  “seedy”  goings-on  at  the  State 
Fair  of  Texas. 

“The  sensitivity  of  that  issue!”  she 


exclaimed.  “The  treasurer  of  the  Fair 
was  a  banker  who  was  putting  all  the 
money  from  the  till  in  his  bank.  I 
wrote  the  piece,  it  took  them  forever 
to  print  it.” 

One  of  the  officials  told  her  she 
was  “a  sick  woman”  for  even 
bothering. 

“He  had  threatened  to  tell  every¬ 
one  about  ‘all  the  sleazy  people’  that 
he  knew  I  hung  out  with!” 

To  boot,  the  “good  ole  boy”  at  the 
bank  came  close  to  threatening  her 
when  he  told  Miller:  “A  little  knowl¬ 
edge  is  a  dangerous  thing.” 

These  days,  with  Dallas  and  its 
“far-from-melting-pot  politics” 
behind  her,  the  Connecticut-born 
Miller  prepares  to  overturn  sacred 
cows  in  New  York. 

“I  wrote  a  column  about  how  dis¬ 
gusting  it  was  to  take  the  Q.E.  2, 
because  I’d  been  on  it  twice  and  hated 
it  both  times,  but  the  mail  I  got  —  1 
really  touched  a  nerve.” 

Smiling  about  the  passions  aimed  at 


her  —  much  of  the  correspondence  is 
unprintable  —  Miller  continued, “1 
hear  we  [the  News]  lost  advertising 
from  Cunard.  Spencer  didn’t  seem  to 
care,  though.” 

At  the  News,  Miller’s  position,  one 
that  had  remained  unfilled  for  two 
years,  was  hardly  met  with  cheers. 
She  imagines  that  “They  weren’t 
incredibly  happy  that  an  outsider  was 
brought  in.  I’m  not  at  the  City  Desk 
like  I  used  to  be  in  Dallas  so  I’m  not 
really  in  there  with  the  reporters  and 
the  breaking  news.  That’s  a  disadvan¬ 
tage. 

“At  the  Christmas  party  I  noticed 
the  tension.  1  knew  only  a  few  people, 
and  several  reporters  made  com¬ 
ments  about  my  first  column.  Seems 
they  had  gotten  to  the  printer  before  1 
(Continued  on  page  34) 


“At  the  Christmas  party  I  noticed  the  tension.  I  oniy 
knew  a  few  peopie,  and  severai  reporters  made 
comments  about  my  first  coiumn.  Seems  they  had 
gotten  to  the  printer  before  I  had,  and  severai  of  them 
thought,  ‘That  wasn’t  a  column.  Nice  try,  honey.’  ’’ 


EDITOR  &  PUBLISHER  for  June  20,  1987 


17 


IN  BRIEF 


Tobacco  ad 
expenditures 
continue  to  fall 

The  newspaper  advertising  expen¬ 
ditures  of  the  tobacco  industry  have 
taken  a  nosedive  over  the  past  few 
years. 

Recently,  the  Newspaper  Adver¬ 
tising  Bureau  compiled  figures  from 
1984, 1985  and  1986outliningjust  how 
severe  that  drop  has  been. 

In  1984,  Bureau  figures  show  esti¬ 
mated  expenditures  on  cigarette 
advertising  in  newspapers  to  be 
$234.5  million.  Total  tobacco  adver¬ 
tising  in  newspapers  amounted  to 
$236.4  million.  Yet  in  1985,  those  fig¬ 
ures  had  fallen  to  $199.8  million  for 
cigarettes  and  $204.0  million  for  total 
tobacco. 

By  1986,  cigarette  advertising 
expenditures  in  newspapers 
amounted  to  $125.6  million,  while 
total  tobacco  expenditures  were 
down  to  $129.0  million,  according  to 
the  NAB  figures. 

Tobacco  advertising  expenditures 
during  that  period  declined  in  all 
media  measured  by  the  Bureau  — 
newspapers,  magazines,  television, 
radio  and  outdoor  —  dropping  from 
total  tobacco  advertising  expendi¬ 
tures  of  $869.6  million  in  1984,  to 
$818.4  million  in  1985,  to  $663.0  mil¬ 
lion  in  1986. 

House  approves 
‘fairness  doctrine’ 

The  House  of  Representatives 
voted  to  make  law  the  38-year-old 
“fairness  doctrine”  that  requires 
radio  and  television  stations  to  air 
both  sides  of  controversial  issues. 

The  302-102  vote  headed  off  efforts 
by  the  Federal  Communications 
Commission  to  withdraw  the  doctrine 
and  to  give  broadcasters  the  same 
First  Amendment  rights  as  the  print 
media.  A  1986  court  ruling  held  that 
the  FCC  could  act  without  congres¬ 
sional  approval. 

The  Senate  approved  the  bill  in 
April  by  a  59-3 1  vote  (E&P,  April  25). 

The  bill  would  require  broadcasters 
to  cover  controversial  issues  and  pre¬ 
sent  opposing  viewpoints.  The  policy 
is  in  effect,  but  is  not  a  law,  and  the 
FCC  has  questioned  the  constitution¬ 
ality  of  enforcing  it. 

Opponents  of  the  measure  have 
called  the  fairness  doctrine  a  “double 
standard  for  the  press,”  arguing  that 
the  First  Amendment  allows  for  free¬ 
dom  of  expression. 


They  have  also  put  forth  arguments 
that  the  situation  has  been  changed  by 
the  number  of  television  and  FM 
radio  stations  that  have  entered  the 
market.  The  doctrine  originally  arose 
because  a  large  number  of  people 
wanted  licenses  for  a  limited  number 
of  AM  radio  stations. 

In  addition,  it  has  been  argued  that 
the  requirement  to  broadcast  differ¬ 
ent  sides  of  a  public  issue  has  kept 
many  stations  from  broadcasting  any 
side,  thus  depriving  the  public  of 
political  debate. 

Those  in  favor  of  the  law,  however, 
note  that  broadcasters,  unlike  the 
print  media,  are  licensees  of  the  pub¬ 
lic  airwaves  and  are  thus  responsible 
to  the  public. 

They  also  note  that  there  are  still 
many  more  people  applying  for  FCC 
licenses  than  there  are  licenses  avail¬ 
able,  thus  the  doctrine  allows  those 
without  licenses  access  to  the  air¬ 
waves. 

Ad  promo  to  mark 
19th  Amendment 

Some  250  middle  market  newspa¬ 
pers  have  been  asked  to  develop  a 
retail  promotion  around  Women’s 
Day  on  Aug.  26  or  Women’s  Day 
Weekend  from  Aug.  26-30,  a  new 
national  observance  being  introduced 
by  the  Women’s  Day  Council,  a  non¬ 
profit  organization  formed  to 
commemorate  the  anniversary  of  the 
19th  Amendment  which  gave  women 
the  right  to  vote. 

Catherine  Drwal,  director  of  pro¬ 
motions  for  Women’s  Day,  said  the 
Council’s  research  among  retailers 
has  shown  a  strong  receptivity  to  a 
new  season  weekend  preceding 
Labor  Day  and  newspapers  have 
embraced  the  potential  for  expanded 
advertising  revenues  supporting  the 
two  weekend  shopping  periods. 

In  1987,  the  promotion  will  be  lim¬ 
ited  to  the  retail  test  through  partici¬ 
pating  newspapers,  but  in  1988  the 
Council  plans  a  nationwide  program 
that  is  slated  to  include  a  national 
congress  of  elected  women  officals, 
local  rallies  and  promotions  and  a 
non-partisan  effort  to  spur  a  strong 
female  voter  turnout  for  the  1988 
presidential  election. 

The  Council  is  offering  licensing 
rights  to  use  the  Women’s  Day  logos 
and  name  to  retail  customers  of 
participating  newspapers  for  a  fee  of 
3%  of  net  revenue  from  advertising 
supporting  the  shopping  promotion. 
Newspapers  can  take  the  optional 
authority  to  add  a  surcharge  of  up  to 


5%  and  to  keep  2%  as  an  agent’s  fee. 

Newspapers  that  have  not  received 
information  can  contact  the  Women’s 
Day  Council  at  1-800-ADS-4-USA  or 
718-897-8802;  or  by  writing  to  P.O. 
471,  Forest  Hills,  N.Y.  11375.  The 
deadline  for  setting  up  the  program 
for  a  newspaper  participant  is  July  1 . 

Knight-Ridder  sells 
HPBooks  of  Arizona 

Knight-Ridder  Inc.  has  signed  an 
agreement  providing  for  the  sale  of 
HPBooks  to  Price/Stern/Sloan 
Publishers  Inc.  The  transaction  is 
expected  to  be  finalized  in  early  July. 

HPBooks,  based  in  Tucson,  Ariz., 
publishes  “how-to”  books  for  cook¬ 
ing,  photography,  computers,  auto 
care,  gardening,  health,  fitness,  medi¬ 
cal  reference  and  other  subjects.  The 
company  has  more  than  350  titles  in 
print. 

Price/Stern/Sloan  Publishers  Inc. 
publishes  diversified  lines  of  chil¬ 
dren’s  books,  humor  and  self-help 
books  and  produces  electronic  educa¬ 
tional  aides,  children’s  videos  and 
novelty  items  such  as  calendars,  puz¬ 
zles,  games  and  poster  art. 

Classified  ad 
records  set 

The  classified  advertising  depart¬ 
ment  of  the  Montgomery  (Ala.) 
Advertiser  and  the  Alabama  Journal 
in  Montgomery  set  a  double  record  in 
May  for  revenue  and  ad  count. 

Jane  Massey,  classified  advertising 
manager,  said  the  department  also 
exceeded  budget  for  the  49th  consec¬ 
utive  month,  just  one  month  away 
from  its  goal  of  making  budget  for  50 
months  in  a  row. 

N.Y.  Post  expands 
real  estate  section 

The  New  York  Post  has  unveiled  an 
expanded  real  estate  section  that 
includes  a  number  of  new  features  on 
co-ops,  community  boards  within  the 
city,  availability  of  office  and  retail 
space,  architectural  reviews,  com¬ 
mentary  on  major  planning  issues  and 
reports  on  neighborhood  real  estate 
changes  and  acquisitions. 

Real  estate  editor  Carter  B.  Hors¬ 
ley,  a  former  New  York  Times  staffer 
who  joined  the  Post  in  May,  is  respon¬ 
sible  for  all  real  estate  coverage  in  the 
Post. 
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BLACK-AND-WHITE  MAGIC! 


FINE  GRAIN  AND  HIGH  SPEED 
IN  ONE  AMAZING  NEW  fIlM. 


Introducing  Kodak  T-Mox  technology,  you  con  now 
professional  film,  the  new  produce  photographs  with 
premium  black-and-white  film  improved  grain,  sharpness, 
with  image  quality  and  speed,  brilliance,  and  tonal  gradation. 

And  enjoy  new  exposure 
T-Max  100  professional  and  development  latitude, 
film  (El  100)  has  finer  grain 

than  Kodak  Panatomic-X  film, !  ■  I^  Ask  your  photo  dealer  for 
while  T-Max  400  professional  ^  *T-Max  professional  film  (in 
film  (El  400)  offers  finer  grain  35  mm,  120,  and  sheet  sizes), 
than  Kodak  Plus-X  pan  film.  Or  write  for  details  to 

Eastman  Kjdak  Company, 
Thanks  to  Kodak's  state-of-  Dept  412L-247, 343  State 
the-art  tabular-grain  emulsion  Street,  Rochester,  NY  14650. 

O  Eostman  Kodak  Company.  1987 
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WEEKLY  EDITOR 


Sam  &  Adrien  Taylor 
The  Times-Independent 
Moab,  Utah 


By  Tom  Riordan 

Being  a  country  editor  means 
meeting  face-to-face  Thursday  with 
folks  you  printed  stories  about  Wed¬ 
nesday. 

Sam  Taylor  of  the  3,500-circulation 
Times-Independent  in  Moab,  Utah, 
recalls  one  adventure  fitting  this  tru¬ 
ism. 

The  week's  issue  had  gone  in  the 
mail  the  afternoon  before.  Seated  at 
his  desk,  Sam  had  begun  to  prepare  a 
bank  deposit.  Checks  and  cash  were 
stacked  in  front  of  the  editor. 

Unexpectedly,  two  University  of 
Utah  journalism  classmates  popped 
in  on  Sam  for  a  brief  visit.  The  pair 
had  long  worked  for  the  daily  Deseret 
News  in  Salt  Lake  City.  They  loved  to 
chide  Sam  about  his  “casual  and 
carefree  life  as  a  weekly  editor." 

“When  we  decide  to  slow  down 
and  relax,  we're  going  to  retire  onto  a 
weekly,”  one  teased. 

Hardly  had  he  said  that  when  Sam's 
office  door  violently  swung  open.  A 
300-pound  city  councilman,  clutching 
a  rolled-up  copy  of  that  week's 
Times-Independent  in  a  hamlike  fist, 
thundered  up  to  the  editor's  desk.  He 
ignored  the  two  visitors. 

The  councilman  shouted,  “What 
do  you  mean  by  writing  this  nasty 
editorial  about  me?”  Then  he 
smashed  the  paper  down  '^n  Sam's 
desk.  Checks  and  cash  went  flying  in 
every  direction. 

“He  started  around  the  desk  and  I 
leaped  up  and  headed  in  the  opposite 
direction,”  Sam  said.  “He  was  on  my 
tail,  yelling  and  waving  the  paper, 
trying  to  swat  me. 

“As  I  went  by  the  Deseret  News 
guys,  I  saw  they'd  shoved  back  their 
chairs  all  the  way  to  the  wall.  The 
second  time  the  councilman  and  1 
chugged  around  the  desk  I  wanted  to 
burst  out  laughing.  Those  guys  looked 
terror-struck.” 

The  irate  city  official  puffed  to  a 
halt.  Sam  got  him  calmed  down  and 
he  departed,  his  anger  apparently 
spent. 

His  daily  friends  from  Salt  Lake 
never  again  mentioned  small-town 
newspapering  and  retirement. 

When  readers  of  the  Times-Inde¬ 
pendent  refer  to  this  9I-year-old 


Adrien  and  Sam  Taylor 


weekly  as  “our  paper,”  they're  seri¬ 
ous. 

Each  Wednesday  it  rolls  off  the 
press  as  two  products. 

Pages  1  and  2  are  staff-reported  and 
-written.  The  remaining  dozen  or  so 
contain  mainly  stories  written  by 
readers. 


That  is  by  design,  Sam,  53,  and  his 
co-publisher  and  co-editor  wife, 
Adrien,  47,  say. 

“Both  Adrien  and  I  have  journal¬ 
ism  degrees  from  the  University  of 
Utah  and  we're  very  proud  about 
that.  We  work  hard  to  produce  a  jour¬ 
nalistically  proper  newspaper,  but  we 
also  feel  that  the  community  itself  has 
a  great  stake  in  the  content  of  the 
paper.” 


So  Sam  and  Adrien  concentrate 
their  reporting  and  writing  efforts  on 
the  front  page,  with  city  and  county 
government,  police  and  court  cover¬ 
age.  Page  2  contains  their  well-writ- 
ten,  often  humorous  personal  col¬ 
umns,  along  with  a  raft  of  letters-to- 
the-editors.  Editorials  as  such  do  not 
appear  too  often. 

“The  rest  of  the  paper  pretty  much 
belongs  to  the  folks  who  read  it,”  Sam 
says.  “When  someone  brings  us  a 
story,  we  correct  simple  spelling  and 
grammatical  errors,  but  we  try  not  to 
destroy  the  writer’s  own  sense  of 
accomplishment  by  rewriting  it. 

“The  reason  is  simple.  We  want 
those  folks  to  come  back  week  after 
week  and  want  them  to  feel  a  part  of 
our  operation.  After  31  years  in  the 
business,  I  can  testify  that  the  plan 
works.” 

And  you  can  believe  that  Sam  Tay¬ 
lor  knows  his  town  and  its  people. 

Sam  is  a  native  of  Moab,  a  commu¬ 
nity  of  5,000  in  the  shadows  of  two 
awesome  desert  treasures  —  Arches 
and  Canyonlands  National  Parks. 

Salt  Lake  City  is  240  miles  to  the 
northwest. 

His  dad,  Loren  “Bish”  Taylor, 
then  18,  arrived  in  Moab  in  1909  to 
hand-set  type  for  his  brother-in-law, 
an  attorney,  who  had  bought  the  local 
weekly.  A  year  later,  “Bish”  became 
editor  and  publisher.  He  spent  43 
years  in  that  role. 


After  army  duty  during  the  Korean 
War,  Sam  assumed  full  responsibility 
for  the  Times-Independent  in  1956. 

Three  years  earlier  while  Sam  was 
away  in  uniform,  uranium  was  dis¬ 
covered  at  Moab.  A  “Gold  Rush” 
frenzy  began  and  population  zoomed 
from  1 ,000  to  7,000.  Schools  were  run 
on  double  shifts.  City  utilities  strained 
to  the  bursting  point. 

(Continued  on  page  22) 


“When  someone  brings  us  a  story,  we  correct 
simple  spelling  and  grammatical  errors,  but  we  try  not 
to  destroy  the  writer’s  own  sense  of  accomplishment 
by  rewriting  it.” 
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Issues  of  the  Information  Age: 

The  way  beyond  Babel. 


process,  and  act  on  informa¬ 
tion  automatically 

AT&T  is  working  with 
national,  international,  and 
industry-wide  organizations 
to  set  up  comprehensive, 
international  standards  to  be 
shared  by  everyone  who  uses 
and  provides  information 
technology  We  think  it’s  time 
for  every'one  in  our  industry 
to  commit  to  developing  firm, 
far-reaching  standards.  The 
goal:  to  provide  our  customers 
with  maximum  flexibility  and 
utility  Then,  they  can  decide 
how  and  with  whom  to  work. 

We  foresee  a  time  when  the 
promise  of  the  Information 
Age  will  be  realized.  People 
will  participate  in  a  world¬ 
wide  Telecommunity  through 
a  vast,  global  network  of  net¬ 
works,  the  merging  of  com¬ 
munications  and  computers. 
They’ll  be  able  to  handle 


Tmagine  trying 
1  to  build  a 
railroad  system  if 
every  locomotive 
manufacturer 
used  a  different 
track  gauge. 

Every  local  stretch 
of  railroad  had 
its  own  code  of 
signals.  And  in 
order  to  ride  a 
train,  you  needed 
to  know  the 
gauges  and  the 
signals  and 
the  switching 
procedures  and 
the  route  and  the  conductor’s 
odd  pronunciation  of  the 
station  names. 

The  business  of  moving 
and  managing  information  is 
in  a  similar  state  today 
Machines  can’t  always  talk  to 
each  other.  Proprietary  sys¬ 
tems  and  networks  abound, 
with  suppliers  often  jockey¬ 
ing  to  make  theirs  the  de 
facto  standard.  The  enormous 
potential  of  the  Information 
Age  is  being  dissipated  by 
incompatibility 

The  solution,  as  we  see  it,  is 
common  standards  which 
would  allow  electronic  systems 
in  one  or  many  locations  to 
work  together.  People  will  be 
informed  and  in  control, 
while  the  systems  exchange. 
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information  in  any  form- 
conversation,  data,  images, 
text— as  easily  as  they  make  a 
phone  call  today 
The  science  is  here  now. 
The  technology  is  coming 
along  rapidly  But  only  with 
compatibility  will  the  barriers 
to  Telecommunity  recede. 

Telecommunity  is  our  goal. 
Technology  is  our  means* 
We’re  committed  to  leading 
the  way 


AT&T 


Weekly  editor 

(Continued  front  page  20) 


Ellis  Foote,  an  experienced  city 
manager  from  California,  was  hired  to 
bring  order  out  of  chaos.  His  family 
included  a  pert  teen  daughter  named 
Adrien.  She  got  a  job  tending  the  soda 
fountain  of  the  Family  Drug  Store 
opposite  the  newspaper. 

“1  knew  who  Sam  was  when  he 
came  home  in  his  uniform.  We  met 
when  I  slipped  a  plastic  worm  into  his 
coffee  cup,”  Adrien  explains  to  the 
curious. 

“I  don’t  remember  that,"  Sam 
responds  with  a  grin,  but  he  certainly 
took  notice  of  the  golden-brown- 
haired  beauty. 

After  three  years  of  publishing  the 
Times-Independent,  Sam  realized  his 
G1  Bill  benefits  were  about  to  run  out. 
He  had  had  some  college  before  the 
army.  His  all-state  football  skills  at 
Moab  High  had  earned  him  a  scholar¬ 
ship  to  Westminster  College  for  one 
year,  and  he  had  taken  two  years  of 
geology  at  Utah. 

He  decided  he  should  have  a  jour¬ 
nalism  degree.  Sam  asked  his  former 
high  school  principal  to  man  the  edi¬ 
tor's  desk  temporarily.  Sam  would  go 
to  class  in  Salt  Lake  during  the  week. 
On  weekends  he  would  be  at  the 
paper  to  balance  the  books,  sell  a  few 
ads,  set  some  type,  plan  the  next 
issue. 


Capacity  crowd,  positive  comments  highlfgfated  meeting 


The  Moab  Times-Independent 


jacket  with  patches  on  the  elbows.  He 
was  looking  down,  so  1  slipped  into 
his  row  and  sat  down  beside  him.  Wil¬ 
son  turned  and  said,  'Sam,  you're 
late,  but  don't  worry.  I've  taken  copi¬ 
ous  notes’.” 

When  Adrien  graduated  from  high 
school ,  she  told  her  dad  she  was  going 
to  major  in  journalism  at  Utah. 

“1  knew  a  good  thing  when  1  saw 
it,”  she  observes. 

Following  their  marriage  in  1960, 


When  Sam  took  over  Times-Independent 
management,  the  weekly’s  circulation  was  1,200  and 
gross  sales  $70,000.  The  1986  figures  were  3,500  and 
$300,000. 


This  schedule  lasted  32  weeks. 

Included  were  29-round-trip  train 
rides,  during  which  he  did  much  of  his 
studying. 

Thanks  to  Quintus  T.  Wilson,  then 
Utah’s  journalism  dean,  Sam 
received  his  final  IS  credit  hours  with 
a  special  test  covering  the  three  years 
he  had  already  ran  his  weekly.  He  was 
awarded  his  bachelor's  degree  in 
1959. 

In  the  mid-1970s,  Sam  attended  a 
community  editor’s  government 
workshop  in  Washington.  Late  for  a 
talk  by  Admiral  Stanfield  Turner, 
then  director  of  the  Central  Intelli¬ 
gence  Agency,  Sam  stepped  through 
a  rear  door  into  a  nearly  filled  audi¬ 
torium. 

“1  hadn’t  seen  Quintus  in  15  years. 
Then  in  the  center  of  the  crowd  I  spied 
his  white  hair,  that  old  brown  tweed 


Adrien  could  work  only  part  time  at 
the  paper.  She  was  too  busy  raising 
four  children.  Ten  years  ago,  when 
chores  of  motherhood  were  pretty 
well  behind  her,  Adrien  became  a  full- 
timer.  Sam  quickly  named  her  co¬ 
publisher  and  co-editor. 

When  someone  asks  Sam  where  he 
found  has  wife,  he  responds,  “I  got 
mine  in  a  drugstore.” 

Sam  never  has  lost  his  keen  sense 
of  humor  nor  his  zest  for  country 
newspapering. 

“It  was  31  years  ago  that  1  walked 
into  this  office  on  a  Monday.  I’m 
delighted  to  say  that  Monday  morn¬ 
ings  now  are  just  as  exciting.  As  a 
■matter  of  fact,  it’s  a  lot  more  fun  than 
it  was  back  then,  not  having  to  wrestle 
with  squirting  Linotype  machines 
anymore.” 

The  arrival  of  photocomposition 


and  offset  printing  has  been  a  real 
boon  to  Sam  and  Adrien  and  their 
crew  of  four  regulars  in  front  and  back 
shops. 

Jobbing  out  the  printing  meant  a 
120-mile  one-way  drive  to  Cortez,  the 
nearest  web  offset  press,  and  120 
miles  back  to  Maob. 

Eventually,  Sam  and  Adrien  did 
some  figuring.  They  were  paying 
more  than  S800  a  month  in  printing 
charges.  They  discovered  that  after  a 
manageable  down  payment,  they 
could  own  a  two-unit  Goss  Commu¬ 
nity  offset  press  for  $770  monthly. 

“We  now  can  put  out  an  issue  in 
one  and  one-half  days.”  Sam  notes. 

Both  Taylors  hold  part-time  state 
government  responsibilities.  Sam  is 
chairman  of  the  Utah  Transportation 
Commission,  while  Adrien  is  a  mem¬ 
ber  of  the  Utah  Board  on  Services  to 
the  Handicapped. 

Their  22-year-old  son  Jed,  mentally 
and  physically  impaired,  lives  in  a 
group  home  and  does  bindery  work  in 
the  weekly’s  job  printing  department. 

Normally,  Sam  covers  the  police, 
the  city  council  and  the  Grand  County 
Commission.  Adrien  handles  court 
and  in-house  features,  but  they  con¬ 
stantly  fill  in  for  each  other  as  state 
agency  responsibilities  dictate. 

Daily  air  commuter  service  from 
Moab’s  small  airport  to  Salt  Lake 
allows  Sam  and  .\drien  to  get  to  and 
from  the  state  capital  easily. 

The  Taylors’  greatest  pride  centers 
on  their  weekly’s  winning  four  Utah 
State  Press  Association  community 
service  awards. 

The  most  dramatic  came  two  years 
ago. 

The  federal  government’s  lengthy 
search  for  a  permanent  site  for 
nuclear  wastes  touched  southeastern 
Utah,  near  Moab.  Sam  and  Adrien 
covered  each  development  of  the 
story,  and  “We  took  a  full  year  in  the 
reporting,”  Adrien  asserted. 

Sam  added,  “Not  only  was  this  a 
divisive  issue  splitting  our  town,  and 
even  families,  right  down  the  middle, 
it  was  the  most  debilitating  issue  that 
ever  hit  this  community. 

“That  was  the  most  difficult  thing 
we  ever  covered.  We  ended  up  with 
four  or  five  filing  cabinets  of  technical 
reports  on  the  nuclear  waste  site- 
selection  process.  They  were  so  full 
of  big  technical  words  and  concepts 
that  we  really  had  to  struggle  to  break 
these  down  into  lay  terms  that  could 
be  easily  understood  by  our  readers. 
Since  that  summer  of  1986,  the  selec¬ 
tion  process  narrowed  to  three  states 
and  Utah  was  eliminated.” 

Adrien  pointed  out,  “Our  entry  in 
the  state  contest  included  46  issues 
out  of  the  year’s  52.  Each  earned 
(Continued  on  page  34) 
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Companies,  a  firm  which  contributes 
114  years  of  manufacturing,  metal 
febrication,  engineering,  and  product 
design  experience  to  Berkley  Small’s 
circulation  expertise. 

Our  expanded  product  line 
includes  Medart’s  reliable  sin^e<opy 
NewsVendOne™  Inserts  and  totalizing 


Berklo'  Small,  the  U  leader  in 


The  New  Berkley  Small  “Deagner 


newsp4)er  racks  and  supplies,  has 


Series^  of  coinoperated  and 


made  a  “Stronger  Than  Ever"  corn- 


honor  newspaper  racks  combines 


mitment  to  “bend-over-backwardsf’ 


unprecedented  durability  with  unique 


service,  innovative,  technically- 


graphic  design  potential.  The  use  of 


advanced  products,  and  circulation 


aluminum  and  polycarbonate 


plastic  virtually  eliminates  corrosion 


management  support 


and  physical  damage,  creating  far 


We’re  now  one  of  the  Medart 


coin  mechanisms. 


more  value  and  consumer  impact 
than  any  other  rack. 

Berkley  Small’s  “Stronger  Than  Ever” 
commitment  to  you  definitely  will 
strengthen  greatly  the  overall  effec¬ 
tiveness  of  your  circulation  sales 
and  distribution  operation  —  and 
generate  more  circulation  dollars 
ttian  ever  before! 


BERKLEY 


Depend  on  Berkley  i^naU.  Call  on  us. 


A  MEDART  COMFWNY 

300  Lake  Road,  Medina,  OH  44256  •  (216)723-2332  •  (800)262-3720  •  in  Ohio  (800)  233-5975 


BERKLEY  SMALL 
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Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book,’’  and  blockbusters  like 
lacocca:  An  Autobiography,  the  best-selling  non-fiction  hardcov^er  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  serv'ice 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.’’ 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 
publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 


team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 
that  Thursday  morning.” 


Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 


always  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 


your  own  competitive  advantage  now,  write  to:  Digital 
Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 
Massachusetts  01742.  Or  phone  your  local  sales  office. 


mm 


©  Digital  Hijuipmcni  C.orporatiou  The  Digital  logu  \s  a  traOcnurk  ol  Digital  Fquipmcm  (a>r|'Kirjiinn 
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NEWSPEOPLE  IN  THE  NEWS 


Reid  Ashe  will  become  president 
and  publisher  of  the  Wichita  Eoftle- 
Beacon  effective  July  1  when  Nor¬ 
man  Christiansen  will  retire  as 
publisher.  Ashe  currently  is  general 
manager. 

Also  on  July  1,  Keith  Mi  RRAY.the 
newspaper’s  business  manager,  will 
be  promoted  to  general  manager  and 
will  retain  his  title  as  vice  president. 

Ashe  joined  Knight-Ridder,  Inc.,  in 
1984  as  a  general  executive  and 
served  as  chairman  and  chief  execu¬ 
tive  officer  of  Viewdata  Corporation 
of  America,  a  K-R  subsidiary  operat¬ 
ing  Viewtron. 

Earlier  in  his  career,  Ashe  was  a 
reporter,  editorial  writer  and  editorial 
page  editor  of  the  Jackson  (Tenn.) 
San,  and  then  became  executive  edi¬ 
tor  in  1974  and  editor,  publisher  and 
president  in  1978. 

Murray  joined  the  newspaper  in 
1978  as  assistant  city  editor  and 
served  later  as  city  editor,  systems 
project  manager  and  director  of  infor¬ 
mation  systems  and  assistant  to  the 
general  manager.  He  began  with  K-R 
in  1968  as  a  Pasadena  Star-News 
reporter. 

*  *  * 

Ira  Fine  has  moved  to  the  Ashary 
Park  Press,  Neptune,  N.J.,  as  busi¬ 
ness  editor  from  the  Arizona 
Republic,  Phoenix,  where  he  served 
eight  years,  first  as  assistant  city  edi¬ 
tor  and  then  assistant  business  editor. 
Prior  to  that,  he  was  with  the  Pitts- 
harf^h  Press. 

Also,  Dick  Lewis,  who  began  his 
career  with  the  Asbury  Park  Press, 
Inc.,  40  years  ago  as  an  announcer  at 
Press-owned  WJLK-fm  and  most 
recently  served  as  public  relations 
director  for  Press  Broadcasting  Com¬ 
pany,  was  promoted  to  the  newly 
created  position  of  community  affairs 
manager  for  the  corporation. 


SNIGLETS  {snig'iuy. 

any  word  tliat  doesn’t  appear 
in  the  dictionary  but  should 

Now’s  the  time  to  get 
SNIGLETS  for  your  newspaper. 
The  singularly  unique,  new 
feature  by  Rich  Hall  that’s  real¬ 
ly  found  a  market  in  American 
newraapers.  Give  me  a  call: 

Ric  Phillips.  800-243-3313 


The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


Reid  Ashe 


Keith  Murray 


Homer  Taylor 


Tom  Baden,  former  Washington 
correspondent  for  the  Newhouse 
Newspapers’  Syracuse  papers,  has 
moved  to  the  national  staff  of  the 
bureau  to  cover  Congress  and  poli¬ 
tics.  Also,  Michael  Magner,  former 
government  reporter  for  the  Kalama¬ 
zoo  (Mich.)  Gazette,  has  been 
appointed  a  Washington  reporter  for 
Newhouse’s  Booth  papers  in  Michi¬ 
gan. 

*  *  * 

Former  U.S.  Ambassador  Phillip 
V.  Sanchez  of  Fresno.,  Calif.,  is  the 
new  publisher  of  the  New  Y  ork-based 
chain  of  Spanish-language  dailies, 
Noticias  del  Mando,  published  by 
News  World  Communications.  He 
has  been  the  associate  publisher. 

Sanchez  served  as  national  director 
of  the  Office  of  Economic  Opportun¬ 
ity  and  was  U.S.  Ambassador  to  Hon¬ 
duras  and  Columbia. 

*  *  * 

Tom  Robbins,  most  recently  circu¬ 
lation  manager  for  the  Shrewshary 
(N.J.)  Register,  has  joined  the 
Orange  Coanty  Register,  Santa  Ana, 
Calif.,  as  home  delivery  manager, 
a.m.  edition,  north  department. 


Kwrru.rrs  "by  Rich  H«ll _ 

HIGOMETEOR 

fnik  oh  mee’  tee  awr) 
n.  A  cigarette  that  exits  through  a 
car’s  front  window  and  reenters 
through  the  back. 


Homer  Taylor,  former  vice  presi¬ 
dent  of  manufacturing  and  supply  for 
Scripps  Howard,  has  joined  Knight- 
Ridder,  Inc.,  as  vice  president/ 
supply.  He  has  primary  responsibility 
for  all  newsprint  and  other  purchasing 
operations,  including  Portage, 
Knight-Ridder’s  purchasing  and  man¬ 
ufacturing  company. 

A  graduate  of  West  Virginia  Insti¬ 
tute  of  Technology  with  dual  degrees 
in  business  management  and  electri¬ 
cal  engineering,  he  joined  Scripps- 
Howard  in  1973  as  assistant  national 
production  director  ^ter  working  12 
years  for  the  Charleston,  W.  Va., 
newspapers. 

*  *  * 

The  Associated  Press  has  opened 
its  140th  domestic  office  in  Johnson, 
Tenn.,  and  Leanne  Waxman,  a  Nash¬ 
ville  newswoman,  has  been  named 
the  correspondent. 

Waxman  joined  AP  in  Los  Angeles 
in  1982  and  transferred  to  Nashville 
the  next  year. 

*  *  * 

William  Barry  is  the  newly 
named  advertising  director  of  Gan¬ 
nett  Rochester  Newspapers,  suc¬ 
ceeding  James  Bouldin,  who 
resigned  to  start  his  own  business  in 
Clearwater,  Fla. 

Barry  has  been  Detroit  regional 
manager  for  Gannett  National  News¬ 
paper  Sales  since  1984  and  prior  to 
that  was  president  and  publisher  of 
The  Coloradoan,  Fort  Collins. 

♦  *  * 

Recently  joining  the  staff  of  the 
Knickerbocker  News,  Albany,  N.Y., 
are:  Jeff  Brainard  from  the  North¬ 
ampton  (Mass.)  Daily  Hampshire 
Gazette,  to  cover  environment  and 
general  assignment;  and  John  Dief- 
FENBACH  from  the  Winston-Salem 
(N.C.)  Journal,  and  Michael 
McKeon  from  the  Hudson  (N.Y.) 
Register-Star,  to  cover  suburban 
beats. 
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Anthony  Marro,  executive  editor 
and  vice  president  of  Newsday,  Long 
Island,  will  become  editor  and  senior 
president  in  July,  succeeding  the  cur¬ 
rent  editor  and  senior  vice  president 
Anthony  Insolia,  who  announced 
his  retirement. 

insolia  joined  the  newspaper  as  a 
night  beat  reporter  in  1955,  became 
managing  editor  in  1970  and  editor 
and  vice  president  in  1978.  He  was 
promoted  to  editor  and  senior  vice 
president  in  1982. 

Marro  was  named  executive  editor 
last  November  and  had  served  as 
managing  editor  for  the  previous  five 
years.  He  first  Joined  the  newspaper 
in  1968  after  working  as  a  reporter  for 
his  home  town  newspaper,  the  Rut¬ 
land  (Vt.)  Herald.  He  was  a  member 
of  Newsday  reporting  teams  that  won 
two  Pulitzer  Prizes  for  public  service 
and  spent  10  years  in  Washington  as  a 
correspondent  for  Newsday,  News¬ 
week  and  the  New  York  Times, 
returning  to  Newsday  in  1979  as 
Washington  bureau  chief. 

♦  ♦  ♦ 

John  Lohman  was  promoted  to  the 
new  position  of  associate  editor  of 
The  Forum,  Fargo,  N.D.,  and  Terry 
DeVine  has  succeded  him  as  manag¬ 
ing  editor. 

Lohman,  managing  editor  since 
1981,  has  been  with  the  newspaper  34 
years. 

DeVine,  news  editor  since  joining 
the  paper  six  years  ago,  previously 
was  with  the  Associated  Press  for  1 1 
years  in  Minneapolis,  Sioux  Falls  and 
Pierre,  S.D. 

♦  *  * 

Ronald  Beck,  most  recently  sales 
manager  for  real  estate  and  financial 
advertising  at  the  Fort  Lauderdale 
News/Sun-Sentinel,  has  been  named 
display  advertising  manager  for  Palm 
Beach  County.  He  is  based  in  the 
Boca  Raton  office. 

*  *  * 

Robert  C.  Achorn,  president  of 
the  Worcester  Telegram  &  Gazette, 
Inc.,  Worcester,  Mass.,  and 
publisher  of  the  Eveninfi  Gazette  and 
Worcester  Telegram,  will  retire  from 
his  newspaper  posts  on  June  30. 

Achorn  has  been  with  the  newspa¬ 
pers  more  than  40  years,  having 
started  as  a  reporter  in  Gardner  in 
1946;  he  successively  became  an  edi¬ 
torial  writer  for  the  Gazette,  editor  of 
the  editorial  pages  of  both  newspa¬ 
pers,  managing  editor  of  the  Gazette, 
and  associate  editor  of  both  papers 
before  becoming  editor  in  1970. 

He  was  elected  executive  vice 
president  and  associate  publisher  in 
1981  and  publisher  and  chief  operat¬ 
ing  officer  in  1982,  and  in  1986,  presi¬ 
dent,  succeeding  Richard  C.  Steele, 


who  had  held  the  post  since  1963. 

Achorn,  65,  announced  his  plan  to 
retire  from  the  newspaper  posts  ear¬ 
lier  this  year  and  was  elected  presi¬ 
dent  of  the  board  of  directors  of  the 
company  in  March  at  the  annual 
meeting,  the  first  held  under  the  own¬ 
ership  of  The  Chronicle  Publishing 
Co.,  San  Francisco,  which  bought  the 
newspapers  last  October.  Steele  also 
was  elected  chairman  of  the  board  at 
that  time. 

♦  *  * 

Dave  Bonfield,  advertising  direc¬ 
tor  of  the  Daily  News  of  Los  Angeles 
and  Sammee  Zeile,  advertising  oper¬ 
ations  manager,  have  been  appointed 
to  new  posts. 

Bonfield’s  responsibilities  have 
been  expanded  to  advertising/mar¬ 
keting  director. 

Zeile  has  been  named  marketing 
director  and  also  oversees  coordina¬ 
tion  of  promotional  campaigns. 

♦  *  * 

Daniel  P.  Selnick  was  appointed 
manager  of  the  Washington  bureau  of 
PR  Newswire.  Director  of  member 
services  in  the  bureau  since  joining 
the  company  last  July,  Selnick  previ¬ 
ously  spent  six  years  in  international 
sales  and  marketing. 

*  *  * 

John  L.  Pogue,  most  recently 
retail  advertising  sales  manager  at  the 
Sacramento  (Calif.)  Bee,  has  been 
named  to  the  same  post  for  the  Fresno 
(Calif.)  Bee. 

♦  *  * 

At  the  Abilene  (Texas)  Reporter- 
News,  Steve  Lanham,  production 
manager,  has  been  named  national 
sales  manager;  and  Al  Stuart,  print¬ 
ing  director,  has  assumed  the  position 
of  production  director. 

Lanham  will  manage  national  and 
reprint  sales,  newspaper  design,  and 
the  dispatch  department.  Stuart  was 
production  manager  of  the  San 
Angelo  Standard-Times  prior  to  join¬ 
ing  the  Reporter-News  in  late  1986. 


—  NEWSPEOPLE  EDITOR 
IFNORA  WILLIAMSON 

Harold  Hanka  has  joined  The 
Day,  New  London,  Conn.,  as  photo 
editor. 

Hanka,  formerly  with  the  Willi- 
mantic  (Conn.)  Chronicle,  was 
named  photographer  of  the  year  for 
Class  I  papers  by  the  New  England 
Press  Association  three  times  and 
Region  One  Photograher  of  the  Year 
by  the  National  Press  Photographers 
Association  two  times. 

The  Chronicle  published  a  book  of 
his  work  titled  “Positive  Images”  in 

1983. 

4c  4c  ^ 

Jane  Peppard,  research  manager 
of  the  St.  Petersburg  Times  since 

1984,  was  promoted  to  retail  adver¬ 
tising  manager. 

Peppard,  a  graduate  of  Brown  Uni¬ 
versity,  joined  the  research  depart¬ 
ment  in  1977.  She  previously  had 
been  an  administrative  assistant  for 
the  Institute  on  Social  Research  and 
program  director  for  the  Bureau  of 
Industrial  Relations,  both  in  Ann 
Arbor,  Mich. 

4c  4c  4c 

Scott  McElhaney  has  returned  to 
Cox  Enterprises  Inc.  as  executive 
editor  of  the  daily  Orange  Leader, 
Orange  County,  Texas. 

He  had  six  years’  previous  experi¬ 
ence  with  Cox-owned  newspapers, 
including  three  years  as  managing  edi¬ 
tor  of  the  Port  Arthur  (Texas)  News 
and  also  has  worked  at  the  Texarkana 
Gazette,  the  Orange  County  Regis¬ 
ter,  Santa  Ana,  Calif.,  and  the 
Arizona  Republic,  Phoenix. 

4c  4c  4c 

Jeff  Bunch  of  the  key  accounts 
retail  advertising  staff  of  the  Virgin¬ 
ian-Pilot  and  the  Norfolk  Ledger-Star 
has  been  promoted  to  field  sales  man¬ 
ager  of  the  Suffolk,  Va.,  advertising 
staff. 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 

,  (919)782-3131 

daily  newspapers.  Box  17127 

Raleigh,  N.C.  27619 
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Leo  D.  Hochstetter,  76,  a  former 
journalist  and  Washington  lobbyist 
for  the  Motion  Picture  Export  Associ¬ 
ation,  died  June  10  at  his  Bethesda, 
Md.,  home  of  a  bone-marrow  disor¬ 
der. 

He  was  a  reporter  for  the  Washing- 
ion  Times-Herald  in  the  '3()s  and 
became  chief  news  editor  of  the  office 
of  War  Information  in  Europe  and 
Turkey,  assigned  to  the  Air  Force 
with  the  rank  of  colonel  in  World  War 
11. 

After  the  war,  he  was  Middle  East 
correspondent  for  CBS  and  the  North 
American  Newspaper  Alliance  and 
then  worked  as  information  officer  for 
several  U.S.  agencies.  He  joined  the 
motion  picture  association  in  1952. 

*  *  * 

William  Schnaue,  81,  an  editor 
with  Hearst  Newspapers  in  New 
York  for  45  years,  died  June  4. 

Schnaue  began  his  career  as  a 
reporter  for  the  New  York  American 
and  in  1924  joined  the  New  York  Mir¬ 
ror,  where  he  was  a  reporter,  city 
editor  and  night  managing  editor. 

Among  the  stories  Schnaue  cov¬ 
ered  were  the  Lindbergh  kidnapping, 
the  Morro  Castle  luxury  liner  disaster 
and  the  prohibition  gang-wars  in  the 
'2()s  and  '30s. 

After  the  Mirror  closed,  he  went  to 
work  for  the  New  York  City  Fire 
Department  as  a  fire  marshal  until  his 
retirement  in  1978.  Two  of  his  sons 
are  in  the  newspaper  business — Fred, 
with  the  Hearst  Corporation,  and 
Frank,  a  reporter  for  United  Press 
International. 


Edward  Willis  Scripps  II,  58,  a 
trustee  of  the  Scripps  Howard  news 
organization  founded  by  his  grand¬ 
father,  died  June  15  aboard  a  flight 
from  Honolulu  to  Sydney,  Australia. 

He  was  on  the  initial  leg  of  a  fact¬ 
finding  visit  around  the  Pacific  Rim 
for  Scripps  Howard  News  Service 
and  fell  seriously  ill  two  hours  before 
arriving  in  Sydney.  The  pilot 
requested  medical  services  be  ready 
for  arrival  of  the  flight  but  a  short  time 
later  radioed  that  Scripps  had  died. 

He  v/as  the  youngest  of  three 
brothers  who  served  as  trustees  of  the 
E.W.  Scripps  Trust  created  by  his 
grandfather.  He  bore  the  name  of  his 
grandfather  although  he  was  widely 
known  as  Ted. 

A  graduate  of  the  University  of 
Nevada,  his  first  job  was  as  a  reporter 
for  the  Reno  bureau  of  United  Press. 
After  two  years  of  active  duty  aboard 
a  destroyer  in  the  Pacific  during  the 
Korean  War,  he  spent  a  short  stint  in 
the  corporate  offices  and  then  worked 
as  a  reporter  for  two  Scripps  Howard 
newspapers,  the  San  Francisco  News 
and  the  Rocky  Mountain  News,  Den¬ 
ver.  Scripps  served  on  the  Washing¬ 
ton  desk  of  United  Press  until  1965 
when  he  went  to  the  company’s  New 
York  operations  as  vice  president  and 
assistant  secretary. 

After  a  decade  as  a  corporate  offi¬ 
cer,  he  decided  to  devote  his  energies 
to  being  a  director  of  the  company  and 
lived  for  a  time  in  Reno  before  moving 
to  Honolulu.  He  was  also  involved  in 
other  enterprises,  from  moviemaking 
to  an  oceanic  newsletter  business  and 


was  active  in  journalism  organiza¬ 
tions.  In  1961,  Scripps  was  national 
president  of  Sigma  Delta  Chi. 

*  *  * 

Joseph  R.  Sheehan,  71,  retired 
Boston  Globe  retail  advertising 
account  executive,  died  May  26  of  an 
apparent  heart  attack.  He  was  a 
national  account  executive  with 
Hearst  Advertising  Service  in  New 
York  and  Boston  prior  to  joining  the 
Globe  in  1970. 

*  *  * 

Leo  Sullivan,  66,  former  amuse¬ 
ments  editor  of  the  Washington  Post 
and  public  relations  director  of  the 
Kennedy  Center,  died  of  cancer  June 
10  at  George  Washington  University 
Hospital. 

He  served  in  the  Navy  during 
World  War  II  and  in  1948  joined  the 
Washington  Times-Herald  as  a  the¬ 
ater  and  film  critic.  When  the  Post 
bought  the  Times-Herald  in  1954,  he 
served  as  editor  of  the  Post  amuse¬ 
ment  pages. 

In  1968,  he  became  press  represen¬ 
tative  for  the  Washington  Theater 
Club  and  then  joined  the  Kennedy 
Center  staff. 

*  *  * 

John  I.  Taylor,  75,  a  former  presi¬ 
dent  of  the  Boston  Globe,  died  June  8 
at  his  home  in  Natick,  Mass.,  after  a 
lengthy  illness. 

He  started  his  career  with  the  fam¬ 
ily-owned  Globe  in  1933  as  a  reporter 
after  graduation  from  Harvard  Uni¬ 
versity.  Except  for  three  years  in 
the  Navy  during  World  War  II,  he 
worked  for  the  Globe  until  he  retired 
in  1980. 

He  was  president  from  1963-1975 
and  then  president  of  the  parent  cor¬ 
poration,  Affiliated  Publications,  Inc. 
One  of  his  sons,  Benjamin  B.,  is  assis¬ 
tant  executive  editor  of  the  Globe. 

*  ♦  * 

Lon  Tuck,  49,  a  music  critic  at  the 
Washington  Post  and  earlier  manag¬ 
ing  editor  of  the  newspaper’s  Style 
section,  was  found  dead  at  his  home 
June  4.  He  had  epilepsy  and  heart 
ailments. 

Tuck,  a  Princeton  University  grad¬ 
uate  and  then  a  law  student  at  the 
University  of  Texas,  joined  the  Post 
as  a  copy  boy  in  December  1961. 

In  1962,  he  became  a  city  staff 
reporter  and  later  Virginia  editor.  He 
was  one  of  the  first  editors  in  the  Style 
section  and  its  managing  editor  in 
1972-76.  He  moved  to  the  editorial 
page  as  a  writer  and  assistant  and  then 
returned  to  Style  prior  to  becoming  a 
music  critic. 
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Some  people  just  can’t  seem 
to  let  a  good  thing  stand. 

Take  the  Staggers  Rail  Act  of 
1980-one  of  the  most  successful 
pieces  of  legislation  in  history 

A  group  called  Consumers 
United  for  Rail  Equity  (C.U.R.E.)- 
backed  primarily  by  the  coal  and 
utilities  industries-wants  to 
take  an  ax  to  the  Staggers  Act. 

They  don’t  say  that,  of  course. 
They  say  they  want  to  “perfect”  the 
act. .  .“reform”  it. .  .“fine-tune”  it. 

But  if  you  read  the  legislation 
they  have  proposed,  you  will 
quickly  see  that,  in  critical  areas, 
tn^  want  to  reimpose  the  same 
stifling  regulation-and  more- 
that  almost  destroyed  the  railroads. 

Never  mind  that  most  railroad 


customers-87  percent  of  those 
questioned  in  a  recent  survey-are 
happy  with  the  Staggers  Act  and 
don’t  want  it  changed.  Never  mind 
the  observable  fact  that  the  partial 
deregulation  provided  by  the  Act 
brought  the  railroads  back  from  the 
brink  of  disaster,  resulting  in 
efficiencies  and  improved  service 
for  all  who  use  rail. 

Never  mind,  even,  that  the  free¬ 
dom  to  set  rates  and  make  contracts 
with  less  regulatory  interference  did 
not  result  in  massive  rate  increases. 

Many  rates-coal  and  grain  rates 
in  particular-have  gone  down 
in  recent  years.  f  . 

The  interests  represented  f  i 
by  C.U.R.E.  think  they  can  I  ^ 
use  federal  and  state  govern¬ 


ments  to  lower  their  rates  still  further. 

That’s  the  real  story'  behind  C.U.R.E. 
But  like  anything  else,  there’s  no  free  lunch. 

If  C.U.R.E.  succeeds,  other  shippers 
and  the  public  as  a  whole  will  pay  tne 
price.  In  higher  rates.  Declining  service. 
And,  ultimately,  in  a  railroad  industry 
back  on  the  brink  of  collapse. 

To  us  that  goes  far  beyond  pruning 
and  fine-tuning.  And  if  you’re  a  jour¬ 
nalist  covering  this  story,  you’ll  find  the 
facts  for  leaving  Staggers  intact  are 
much  more  pow'erful  than  C.U.R.E.’s 
assertions  for  chopping  it  to  bits. 

To  get  facts,  write  Media 

D  Information,  Association  of 

American  Railroads,  50  F  St.,  NW, 
Washington,  DC  20001,  Dept.  71 1 . 
Or  if  you’re  against  a  deadline, 
call  (202)  639-2555. 


£>  1987  Association  of  American  Railroads 
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AGV  vendors  move  cautiously 

Despite  a  growing  interest  in  automatic  guided  vehicies  by  newspapers, 
AGV  makers  are  being  careful  not  to  overtout  their  products*  performance 


By  Mark  Fitzgerald 

Vendors  of  AGVs  —  automatic 
guided  vehicles  —  should  have  been 
having  the  times  of  their  lives  at 
ANPA/TEC  ’87. 

The  list  of  newspapers  that  have 
installed  these  automated  material 
handlers  is  growing  and  industry 
interest  has  continued  so  strong  that 
Washington  Post  vice  president/pro¬ 
duction  Tom  Might  casually  said  in  a 
report  to  one  morning’s  general  ses¬ 
sion,  “You  aready  know  about  AGVs 
so  I’ll  skip  them. 

These  should  be  heady  times,  yet 
AGV  exhibitors  seemed  somewhat 
cautious  in  talking  about  their  prod¬ 
ucts. 

“We’re  not  specifically  promoting 
AGV  as  the  be-all  and  end-all  of  mate¬ 
rial  handling,”  A1  Kafka,  systems 
sales  representative  for  Jervis  B. 
Webb  Co.,  said  in  a  typical  statement. 

“It  would  be  bad  for  the  industry  to 
say  it’s  going  to  happen  if  it’s  not 
going  to  happen,”  he  added. 

Jervis  B.  Webb  was  showing  its 
Prontow  AGV,  originally  developed 
for  other  industries. 

“It  has  a  higher  capacity  and  reach 
than  necessary  probably  for  paper 
companies,”  Kafka  said. 

AGV  vendors  at  this  ANPA/TEC 
clearly  were  trying  to  avoid  oversell¬ 
ing  their  products,  and  they  were 
emphasizing  a  good  fit  with  these  new 
newspaper  customers. 

A  centerpiece  of  the  Portec  auto¬ 
mated  systems  division  exhibit,  for 
example,  was  the  Lisle,  111. -based 
division’s  new  design  simulator. 

The  computer  simulator  allows 
engineers  to  test  an  AGV  design  well 
before  even  the  blueprint  stage. 

“It  tests  scheduling,  traffic  pat¬ 
terns,  flows,  collisions.  It’s  much 
easier  to  design  a  system  when  you 
can  see  how  it  will  work,”  said  sales 
representative  Angela  Finnegan. 

That  has  become  particularly 
important,  Finnegan  said,  because 
more  newspapers  are  retrofitting 
AGVs  into  their  existing  mailroom 
and  pressroom  floors. 

AGV  vendors  acknowledge  that 
selling  their  once-strange  wire-guided 
vehicles  to  newspapers  is  becoming 
easier. 


This  AGV  system  by  FMC  will  auto¬ 
matically  place  rolls  of  newsprint  in  the 
laydown  area.  The  vehicle  will  pick  up 
and  deliver  rolls  sequentially  to  and 
from  the  individual  lanes,  while  a  com¬ 
puter  system  will  keep  inventory  of  the 
rolls  stored  in  the  laydown  area. 

“The  whole  paper  industry  is  much 
more  aware  of  AGVs,”  Finnegan 
noted. 

Nevertheless,  they  appeared 
unsure  just  how  much  AGV  technol¬ 
ogy  can  be  transferred  to  newspapers 
from  industries  that  have  much  more 
advanced  systems,  such  as  automak¬ 
ers  and  at  least  one  cigarette  manufac¬ 
turer. 

In  those  industries,  it  is  becoming 
common  to  double  and  triple  effective 
storage  space  with  narrow-aisle  vehi¬ 
cles  that  can  stack  palletized  material 
very  high  in  tight  spaces.  Even  com¬ 
mercial  printers  are  much  further 
along  than  newspapers,  the  Washing¬ 
ton  Post’s  Might  argues. 

“If  you  think  about  it,  commercial 
printers  have  been  handling,  storing 
and  feeding  billions  of  magazine  sig¬ 
natures  for  decades  in  the  bindery 
portion  of  their  operations.  We  can 
learn  much  from  the  commercial 
printers’  years  of  cost-competitive 
innovation  in  dealing  with  these  vol¬ 
umes,  which  are  new  to  us,”  Might 
said. 

Colmar,  Pa. -based  FMC  Corp.  was 
showing  an  AGV  that  borrowed  tech¬ 
nology  from  two  industries,  commer¬ 
cial  printing  and  the  airlines. 

They  showed  a  flatbed  AGV 
designed  to  pick  up  material  such  as 
stacked  inserts  from  the  FMC 
Robotic  Palletizer  System. 

The  top  of  the  AGV  is  what  market 
development  manager  Larry  Macko 


called  a  “cluster  wheel”  deck.  A 
series  of  rollers  allows  loads  to  be 
shifted  or  rotated  without  moving  the 
AGV. 

“It  comes  from  the  baggage  loaders 
used  in  airlines,”  Macko  said. 

FMC  has  had  some  of  the  most 
publicized  AGV  entries  into  newspa¬ 
pers,  with  recent  installations  at  the 
Fort  Worth  Star-Telegram;  Columbia 
(S.C.)  State  and  Record;  Santa  Rosa 
(Calif.)  Press  Democrat;  Boston 
Globe;  Arkansas  Gazette;  London 
(U.K.)  Daily  Mail;  and  Fort  Lauder¬ 
dale  Sun-Sentinel. 

Pittsburgh  Press 
can  sell  equipment 
before  arbitration 

The  Pittsburgh  (Pa.)  Press  Co.  can 
sell  mailroom  equipment  from  its 
North  Side  plant  without  waiting  for 
an  arbitrator  to  decide  whether  it 
breached  a  union  contract  by  laying 
off  employees  who  worked  there,  a 
federal  judge  ruled. 

U.S.  District  Court  Judge  Donald 
E.  Ziegler  made  the  decision  in  a  suit 
filed  by  Pittsburgh  Mailers  Local  22, 
Communications  Workers  of  Amer¬ 
ica.  The  union,  which  represents  57 
mailroom  employees  who  were  laid 
off  in  April,  sought  to  block  the  sale  of 
the  equipment,  worth  at  least 
$4()0,0()0,  until  an  arbitrator  rules  on  a 
grievance  filed  in  April. 

The  judge  rejected  the  union’s 
argument  that  its  potential  success  in 
the  arbitration  process  would  be 
frustrated  if  the  publishing  company 
was  allowed  to  sell  the  equipment.  If 
the  Press  violated  its  labor 
agreement,  Ziegler  said,  an  arbitrator 
can  force  the  company  to  pay  the 
workers  through  December  1988, 
when  their  contract  expires. 

The  workers  were  laid  off  after  the 
Press  closed  the  plant  and  sub¬ 
contracted  the  inserting  work  to  a 
non-union  firm.  The  publishing  com¬ 
pany  maintains  that  the  plant  had 
become  a  safety  hazard,  and  that  it 
had  the  right  to  subcontract  the 
inserting  work  because  it  said  the 
workers  were  not  meeting  productiv¬ 
ity  standards. 
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Ink  recycling 

Increasingly  stringent  federal  and  state  laws  have  made  it  harder  to 
dispose  of  ink  waste  and  many  newspapers  are  looking  at  recyciing 


By  Mark  Fitzgerald 

The  old  saying  goes  that  you 
shouldn’t  get  into  a  public  fight  with 
someone  who  buys  ink  by  the  barrel. 
Newspapers  have  long  taken  that  as  a 
compliment  —  however  back- 
handed. 

But  a  dark  side  has  emerged:  Those 
who  buy  ink  by  the  barrel  now  have  to 
figure  out  how  to  dispose  of  it  by  the 
barrel. 

That  will  not  be  easy,  as  those  who 
attended  the  recent  American  News¬ 
paper  Publishers  Association  Techni¬ 
cal  Exposition  and  Conference  in  Las 
Vegas  found  out. 

Offset  presses  produce  more  ink 
waste,  increasingly  stringent  federal 
and  state  laws  have  made  dumping 
harder,  and  landfills  and  toxic  waste 
sites  are  closing  at  a  rapid  clip. 

“Everyone  has  his  own  horror 
story,”  Houston  Chronicle  vice 


president  and  general  manager  Gene 
McDavid  said. 

This  is  McDavid’s:  “We  had  been 
dumping  barrels  of  oily  waste  at  a 
certified  landfill  on  a  regular  basis. 
Unknown  to  us,  the  landfill  operator 
had  given  our  driver  notice  that  as  of  a 
certain  date,  the  oily  waste  no  longer 
would  be  accepted. 

“On  that  date,  our  driver  made  his 
usual  trip.  The  landfill  operator 
refused  to  receive  the  barrels  —  and 
our  driver  proceeded  to  dump  the  bar¬ 
rels  anyway.  That  led  to  a  fistfight, 
our  driver  was  thrown  in  jail  and  the 
Chronicle  had  a  lawsuit  on  its  hands.” 

Even  those  newspapers  that  can 
find  a  dumping  spot  are  paying  dearly 
for  the  privilege. 

McDavid  pointed  out  that  West 
Texas  Crude  oil  is  selling  for  about 
$20  a  barrel. 

“But  do  you  know  what  it  costs  to 
dispose  of  a  barrel  of  oil  [oily  ink]? 


Many  of  us  are  paying  $300  a  barrel  to 
get  rid  of  something  that  costs  only 
$20  to  purchase,”  he  said. 

The  Sacramento  Bee  is  hauling  its 
waste  inks  all  the  way  to  Texas  for 
disposal.  Some  “small  quantity 
generators”  are  paying  up  to  $1,000  a 
drum,  according  to  Jim  Hitchman, 
vice  president/production  for  Otta- 
way  Newspapers. 

“Ottaway  newspapers  have  tried  to 
locate  waste  disposal  sites  that  burn 
the  waste  to  eliminate  the  risk  of 
future  liability  for  cleaning  up  a  waste 
site,”  he  reported. 

The  reason:  “The  EPA 
[Environmental  Protection  Agency] 
has  stated  we  own  the  waste  from 
cradle  to  grave  —  and  beyond.” 

Even  incineration  can  cause  prob¬ 
lems,  according  to  Edmund  T.  Funk, 
director  of  marketing  of  the  General 
Printing  Ink  division  of  Sun  Chemical 
(Continued  on  page  32) 
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Corp.’s  Graphic  Arts  Laboratory. 

“Indeed,  some  of  the  horror  stories 
that  result  when  you  must  dispose  of 
the  ash  can  be  a  problem,”  he 
asserted. 

Most  worrisome  is  the  specter  of 
big  cleanup  bills  under  the  federal 
Superfund  program.  In  the  past,  oily 
ink  and  solvent  waste  from  newspa¬ 
pers  was  often  mixed  with  more 
deadly  toxics  from  other  industries. 
The  federal  government  has  indicated 
that  some  big  newspapers  will  have  to 
help  pay  to  clean  up  that  chemical 
soup. 

“It’s  possible  that  some  of  the 
waste  generators  with  whom  we  now 
share  liability  will  no  longer  be  in 
business  in  the  years  ahead.  If  this 
were  to  happen  and  the  dump  site  had 
to  be  cleaned  up,  guess  who  could 
very  well  be  left  holding  the  bag?” 
asked  Charles  J.  Morrow,  director  of 
technical  services/operational  plan¬ 
ning  for  the  Los  Angeles  Times. 

These  environmental  concerns  — 
plus  the  high  price  of  ink  —  have 
sparked  enormous  interest  in  ink  and 
solvent  recovery  and  recycling. 

This  interest,  in  turn,  attracted 
some  new  companies  to  the  ANPA 
show. 

“We  just  envision  this  whole  waste 
reclamation  to  be  a  gargantuan  enter¬ 
prise  in  the  future,”  said  Dan  King, 
whose  Separation  Technologies  was 
exhibiting  for  the  first  time  at  the 
newspaper  show. 

The  Placentia,  Calif.-based  com¬ 
pany  showed  a  centrifugal  system  to 
recycle  solvent,  which  is  distilled  to 
be  used  as  a  blanket  wash. 

In  addition,  the  company  featured 
an  ink  reclamation  system  that  uses  a 
filtration  system  called  “matched 
porosity”  that  employes  six  distinct 
straining,  filtering  and  separation  pro¬ 
cesses. 

King  said  the  reclaimed  ink  could 
be  used  to  print  non-critical  parts  of 
the  newspaper. 

“Cut  it  50-50  [with  virgin  ink]  and 
you’ve  absolutely  got  virgin  ink 
[quality],”  King  said. 

Semler  Industries,  a  longtime  ven¬ 
dor  of  ink-recycling  systems  for  top 
newspapers,  was  showing  a  portable 
recycling  system  based  on  cartridge 
filters. 

“You  can  bring  it  around  to  presses 
and  it’s  a  one-man  operation,”  tech¬ 
nical  specialist  Charles  H.  Hundt 
said. 

Hundt  said  there  had  been  good 
interest  in  the  products  during  the 
show. 


“And  with  the  EPA  presence  out 
there,  there’s  a  lot  more  interest,”  he 
added. 

R/D  Mist  Systems  of  Fort  Worth, 
Texas,  showed  an  ink  demisting  sys¬ 
tem  it  said  reclaims  95%  of  ink.  Eclec¬ 
tic  Company  Inc.  and  KMI  Marketing 
Inc.  also  both  reported  significant 
interest  in  their  ink  recycling  systems. 

“Newspapers  are  starting  to  see 
recycling  not  simply  to  avoid  those 
[environmental  and  legal]  problems, 
but  as  a  money-saving  operation. 
Instead  of  making  waste  ink  a  cost 
item,  it  becomes  more  or  less  a  wash 
[financially],”  said  Bob  Throckmor¬ 
ton,  marketing  director  of  The  Ink 
Co. 

Even  with  the  relatively  unsophisti¬ 
cated  filtering  systems,  some  big  sav¬ 


ings  can  be  realized. 

At  the  Miami  Herald,  for  example, 
the  cost  of  burying  a  drum  full  of  ink 
filters  is  $170.  By  contrast,  burial  of  a 
drum  of  ink  costs  $349,  the  newspa¬ 
per’s  chief  engineer,  Armando  J. 
Gonzalez,  observed. 

There  are  basically  three  types  of 
ink  recovery  systems. 

Centrifugation,  using  centrifugal 
technology,  has  an  average  capital 
cost  of  $120,000  and  recovers  about 
95%  to  98%  of  ink,  according  to 
Sun  Chemical’s  Funk. 

Mechanical  screening  technology 
has  an  average  capital  cost  of  $70,000, 
Funk  said,  and  a  92%  to  95%  recovery 
rate. 

By  far  the  cheapest  alternative  is 
filtration,  which  has  an  average  capi- 


Jolnt  effort 

„  (Continued  from  page  15) 


prisoners  are  journalists,  teachers 
and  lawyers  whose  crimes  often  con- 


Baltimore 

(Continued  from  page  14) 


The  previous  three-year  contract 
expired  June  2. 

Management  dropped  its  contro¬ 
versial  proposal  to  eliminate  the  affir¬ 
mative  action  clause  that  has  been  in 
the  last  two  three-year  contracts. 


tal  cost  of  $40,000  while  recovering 
90%  of  the  ink.  Funk  said. 

“This  is,  however,  the  most  labor- 
intensive  and  cartridges  must  be 
replaced,  sometimes  as  often  as  every 
10  minutes,”  he  said. 

In  the  long  term,  newspapers  are 
trying  to  cut  down  on  waste  — 
period. 

“From  the  federal  level,  they  are 
advocating  waste  reduction  and  elimi¬ 
nation.  They  don’t  condone  recyling, 
treatment  or  incineration.  They  are 
saying  we  as  generators  have  to  elimi¬ 
nate  the  problem,”  the  Los  Angeles 
Times’  Morrow  said. 

Besides,  Morrow,  said  newspapers 
have  good  moral  and  public  relations 
reasons  to  eliminate  waste. 

Not  long  ago,  he  noted,  a  tanker 


spilled  toxic  materials  across  a  South¬ 
ern  California  freeway,  tying  traffic 
up  from  Sunday  night  at  9  p.m.  to  2 
p.m.  the  next  day. 

“This  load  happened  to  be  2,000 
gallons  of  heavy  crude  oil.  Can  you 
imagine  what  kind  of  field  day  the  tv 
boys  would  have  had  if  this  were  our 
waste  ink?”  he  said. 

Morrow  asked  production  execu¬ 
tives  at  the  ANPA  show  to  imagine 
one  more  thing:  “As  leaders  in  our 
communities,  it  is  essential  that  we 
set  an  example  for  others  to  follow. 
And  as  responsible  citizens,  we  must 
start  showing  a  genuine  concern  for 
the  environment,”  he  said.  “Should 
we  fail  to  do  this,  I  for  one  can’t  help 
thinking,  what  kind  of  legacy  will  we 
leave  for  future  generations?” 


sist  of  seeking  freedom  of  information 
and  defending  other  victims’  rights. 
McCabe  contended  that  his  newspa¬ 
per  has  a  responsibility  “to  assist  in 
this  humanitarian  effort  and  we 
encourage  our  readers  to  take  an 
active  role.” 

That  had  been  a  major  sticking  point 
early  in  the  bargaining. 

The  paper  has  published  since  the 
strike  began.  In  recent  days.  Guild 
member  Barbara  Smith  said  from 
strike  headquarters,  union  members 
had  been  upset  because  the  paper  has 
been  printing  stories,  written  by 
striking  members,  that  were  unfin¬ 
ished  or  were  in  the  overset  file.  The 
stories  ran  with  member  bylines,  she 
said. 


“But  do  you  know  what  it  costs  to  dispose  of  a 
barrei  of  oii  [oiiy  ink]?  Many  of  us  are  paying  $300  a 
barrel  to  get  rid  of  something  that  costs  only  $20  to 
purchase,”  he  said. 


32 


EDITOR  &  PUBLISHER  for  June  20,  1987 


r 


■  1 


<4 


Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April.  1987) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 


Ckimpany _ 

Nature  of  Business 


Address. 


Ste./Apt. , 


_ State _ Zip . 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


I 


i 


./ 


! 


Enclose  this  card 
with  your  payment. 


Pigeon 

(Continued  from  page  II) 


incident  he  had  heard  of  while  an  edi¬ 
tor  in  Delaware.  He  said  a  pair  of 
Philadelphia  Enquirer  reporters  man¬ 
aged  to  get  inside  the  Lakehurst 
Naval  Station  to  report  on  the  Hin- 
denburg  blimp  disaster  by  hiding  in 
the  back  of  a  hearse.  “1  rank  ours 
right  up  there  with  that,”  Hartmann 
said. 

Another  newspaper  veteran,  James 
L.  Whyte,  vice  president  and  general 
manager  of  the  Morris  Communica¬ 
tions  Corp.’s  Florida  Publishing  Co., 
sent  Marsall  a  letter  of  commenda¬ 
tion.  He  said  in  part:  “Newspaper 
technology  has  improved  substan¬ 
tially  in  recent  years,  but  it  still  has 
not  done  away  with  the  premium  on 
ingenuity  and  enterprise. 

“You  demonstrated  both  in  excep¬ 
tional  fashion  when  you  recruited  a 
homing  pigeon  to  bring  the  film  from 
May  port. 

Congratulations  on  demonstrating 
that  people  (and  pigeons)  still  count 
for  more  than  technology.” 


President  joins  families  in  tribute  at  Mayport 


500  family  members  from  across  America  attend  service 


The  Journal  carried  on  the  front 
page  the  (carrier  pigeon-delivered) 
photo  of  a  somber  Ronald  and  Nancy 
Reagan  stepping  off  the  plane. 


Miracle  appointment 

Miracle  Industries  Inc.  has  named 
Jean  Mincel  of  International  Distribu¬ 
tion  Experts  France  as  its  agent  in 
Europe  and  Turkey. 


OWNERSHIP  CHANGES 


Dallas-based  Westward  Communi¬ 
cations  has  purchased  Bluebonnet 
Media  Inc.  of  Austin,  publisher  of 
three  Texas  weekly  newspapers:  the 
Daingerfield  Bee,  Mineola  Monitor 
and  the  Pittsburg  Star. 

Terms  were  not  disclosed. 

With  this  acquisition.  Westward 
now  owns  10  newspapers. 

The  company  was  founded  last 
year  by  two  former  editors  of  the 
Dallas  Times  Herald,  Ken  Johnson 
and  Will  Jarrett. 

*  *  * 

Frank  and  Ruth  Ogilvie  of  Palos 
Verdes,  Calif.,  have  sold  the  Cold 
Digger  Shopping  Guide  to  Jerry 
Rusca,  Gene  Moni  and  Dave  Clark  of 
San  Diego. 

The  Gold  Digger  has  a  free  circula¬ 
tion  of  43,500. 

John  T.  Cribb  of  Cribb  Media  Ser¬ 
vice,  Townsend,  Mont.,  served  as  the 
broker  in  the  transaction. 

*  *  * 

Worcester  County  (Mass.)  News¬ 
papers,  publisher  of  the  Southhridge 
News,  has  acquired  Nova  Publishing 
Co.  of  Worcester,  publisher  of  the 
free  weekly  Worcester  Guide  and 
Centrum  Guide. 

Financial  terms  were  not  disclosed. 
*  *  * 

S-Pak.  Inc.,  headed  by  Ted  Ricken- 
bacher,  has  acquired  seven  suburban 
Dallas  newspapers  from  Roycc  and 
Lillian  Brown. 

The  newspapers  are  the  Duncan¬ 
ville  Suburban,  Lancaster  News, 
DeSoto  News-Advertiser,  Cedar  Hill 
Chronicle,  Midlothian  Reporter,  Fer¬ 
ris  Wheel  and  Red  Oak  Rambler. 

Capital  Southwest  Corp.  provided 
the  financing. 

*  *  * 

The  Revere  (Mass.)  Journal  and 
Journal  Publishing  Co.  were  sold  to 
Revere  Newspapers  Inc.,  a  newly 
formed  company  headed  by  Neil  P. 
Collins  and  Mary  L.N.  McGrew. 

The  sellers  were  Neil  P.  Curtis, 
Edward  A.  Waldman,  Robert  A. 
Long  and  Thomas  E.  Coffey. 

*  *  * 

The  Red  Wing  (Minn.)  Publishing 
Co.,  headed  by  Arlin  Albrecht,  has 
acquired  the  5,(KM)  weekly  circulation 
Hudson  (Wis.)  Star-Observer  and  two 
shoppers  from  a  group  of  local  stock¬ 
holders. 

*  *  * 

The  biweekly  Alpine  Sun  in  San 
Diego  County  has  been  sold  by  Rob¬ 
ert  and  Christine  McCoy  to  Ellen  B. 
Hoizman  and  Carl  S.  Hacker  of 
Imperial  Beach.  The  new  owners  plan 


to  reconvert  the  Sun  to  weekly  publi¬ 
cation. 

Karl  Wray  of  San  Clemente.  Calif., 
was  the  broker. 

*  *  * 

Robert  H.  Fowler,  owner  of 
Swank-Fowler  Publications,  has  pur¬ 
chased  the  Selingsgrove  (Pa.)  Times 
from  A.D.  and  Barbara  Mitchell,  w  ho 
will  continue  their  association  with 
the  172-year-old  newspaper. 

*  *  * 

Todd  Publications  has  sold  the 
twice-weekly  Cuero  (Texas)  Record 
to  Glenn  Rea  and  associates  for  an 
undisclosed  amount. 

Associated  Texas  Newspapers. 
Inc.  of  Austin  served  as  broker. 

♦  *  * 

The  4.2(X)  weekly  circulation  Wil- 
lapa  Harbor  Herald,  in  Raymond. 
Wash.,  has  been  sold  by  David  and 
Rick  Gauger  to  Meredith  and  Lora 
Nicholson. 

Fournier  Media  Services  of  Bend. 
Ore.,  was  the  broker. 

*  *  * 

Dirk  Ippen  has  become  sole  owner 
of  the  daily  Eagle  Times  in  Claremont. 
N.H.,  after  buying  out  the  shares  of 
Ursula  Ingersoll  of  Lakeville.  Conn. 
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Family  feud 

(Continued  from  page  9) 

instance,  ran  stories  on  the  liquida¬ 
tion.  The  final  decision,  however, 
came  after  Harry  Horvitz  heard  that 
an  editor  at  Cleveland  Magazine  gave 
a  public  speech  in  which  he  informed 
listeners  that  his  publication  was 
doing  a  story  of  the  Horvitz  brothers 
“and  their  possible  associations  with 
crime.”  That  claim  was  outrageous, 
Horvitz  said.  He  felt  a  way  to  set  the 
record  straight  would  be  to  do  an  hon¬ 
est  story  in  their  own  papers. 

Interestingly,  although  the  other 
Horvitz  brothers  may  not  be  too 
pleased  by  the  publicity  in  their  own 
publications,  all  three  talked  to 
Underwood.  The  reason  for  that,  the 


Columnist 

(Continued  from  page  17) 

had,  and  several  of  them  thought, 
‘That  wasn’t  a  column.  Nice  try, 
honey.’  It  is  going  to  take  time.” 

In  the  meantime,  she  continues  to 
find  the  angles,  all  the  time  nodding 
her  head  to  “those  who’ve  done  it  for 
so  long”  such  as  William  Geist  from 
the  Times  who  wrote  about  several 
notions  that  Miller  passed  on. 

He  did  not,  however,  write  any¬ 
thing  about  what  Miller  slugged, 
“Who  They  Gonna  Call?  AIDSBust- 
ers!” 

In  her  March  4  column  she  dis- 
cussed  the  “crazy  .  .  . 
tasteless  .  .  .  rude”  clinics  that  take 
blood  and  administer  ID  cards  guar¬ 
anteeing  a  safe  sexual  existence. 
Miller,  who  didn’t  care  for  their 
timely  concept,  described  “this 
sophomoric,  thumbnail  sketch  of  the 
New  York  singles  scene  [where] 
nobody  traipses  home  with  just  any¬ 
body  draping  a  barstool  anymore.” 

In  her  hard-hitting  piece,  she 
remained  objective  while  judging  the 
entrepreneur  herein:  “He  is  a  guppie, 
a  gainfully  unemployed  party  profes¬ 
sional  who  feeds  off  yuppies.” 

In  Dallas,  she  was  the  Laura  Miller 
who  constructed  long  pieces  for  a 
non-tabloid  newspaper,  covering 
everything  from  local  headlines 
(“Man  Jailed  in  6  N.  Dallas  Slay¬ 
ings”),  controversies  (“Boosters 
Gave  Players  Cash,  Gifts”)  and 
issues  (“My  Child  Was 
Abused  .  .  .  Reaching  Out  for 
Help”),  in  addition  to  the  more  fun 
stories  —  “Wooing  the  Dallas  Dol¬ 
lar”  and  “Saga  of  the  Prime  Minis¬ 
ter’s  Son  and  a  Texas  Heiress.” 

Today,  “I  look  at  those  pieces  and 


reporter  asserted,  is  that  they  all 
knew  Harry  was  being  quoted,  so 
they  wanted  their  comments 
included. 

The  most  difficult  part  of  doing  the 
story  was  remaining  objective, 
Underwood  said.  “I  had  views  of  my 
own,”  he  observed. 

In  addition,  he  and  the  editors  were 
worried  that  any  attempt  to  recount 
the  story  might  appear  to  be  self- 
serving,  “but  we  felt  we  had  an  obli¬ 
gation  to  do  it,”  he  said. 

Underwood  said  he  is  pleased  with 
the  results.  His  publisher  —  who 
admits  he  took  heat  over  its 
publication  —  called  Underwood  at 
home  to  tell  him  he  was  pleased  with 
the  fairness  of  the  stories. 

Harry  Horvitz  admitted  he  “took 
[his]  blows”  over  the  article  and  that 


think  ‘Well,  Laura,  they  didn’t  have 
to  be  that  long.’  ” 

In  New  York  she  is  the  Laura 
Miller  who  is  relegated  to  a  tabloid 
half-page,  which  she  calls  freeing. 

“I’m  not  on  these  full-time  cru¬ 
sades  anymore,”  she  says  with  her 
trademark  high  energy,  “and  I  can 
make  my  points,  throw  in  my  feelings 
on  the  subject,”  and  sign  off. 

She  is  glad  for  the  relatively  few 
restrictions  placed  on  her  column, 
which  was  not  the  case  when  working 
in  Dallas  [where]  “it  was 
subtle  .  .  .  Here  I’m  testing  the 
waters.  I  can’t  do  everything  just  yet 
but  I  know  how  to  stretch  it  without 
pushing  it.”  She  toyed  with  the  idea 
of  covering  the  News’  recent  dis¬ 
crimination  trial  and  nixed  it  quickly. 
“After  a  month,  that’s  pushing  it.” 

As  for  the  rumor  that  Miller  is  being 
groomed  to  taxe  over  for  departing 
Jimmy  Breslin,  she  shrugs.  “I  don’t 
think  so.  I  met  him  only  once.  He 
doesn’t  really  say  much  to  other 


Weekly  editor 

(Continued  from  page  22) 

major  coverage  about  the  nuclear 
repository  issue,  including  our  opin¬ 
ions  about  it,  our  interpretations  of 
the  whole  thing.” 

When  Sam  took  over  Times-lnde- 
pendent  management,  the  weekly’s 
circulation  was  1 ,200  and  gross  sales 
$70,000.  The  1986  figures  were  3,500 
and  $300,00. 

Offers  to  buy  this  property  keep 
popping  up,  Sam  says,  but  he  and 
Adrien  have  no  inclination  to  deal  — 
at  this  time,  anyway. 

“If  we  sold  1  don’t  know  what  we’d 
do  with  our  time.”  Sam  explained. 


“a  lot  of  people  say  1  look  like  a 
damned  fool.” 

He  also  insisted  he  was  adamant 
that  Underwood  be  allowed  to  write 
the  story  as  he  saw  fit. 

Horvitz  said  he  had  no  idea  how  the 
five  newspapers  would  play  the  pack¬ 
age,  but  is  not  surprised  that  it 
received  prominent  play  in  all  of 
them. 

“I  thought  they’d  play  it  well,”  he 
remarked.  “The  potential  story  was 
too  important  to  everyone  out  there.” 

Meanwhile,  Underwood  said  he 
and  his  colleagues  in  the  Horvitz 
chain  realize  it  is  unlikely  their  new 
owner  —  whomever  it  may  be  — 
will  be  as  open  as  Horvitz. 

“I  know  the  likelihood  of  finding  a 
publisher  like  that  is  not  good,”  he 
admitted.  “All  of  us  realize  that 
things  are  not  going  to  be  the  same.” 


reporters.” 

In  true  Miller  manner,  when  Gil 
Spencer  introduced  a  passing  Breslin 
to  Miller,  the  new  writer  on  the  block 
told  the  veteran:  “You  never 
returned  my  mother’s  calls.  She’s 
been  trying  to  contact  you.” 

Also  true  to  style,  Breslin  merely 
smiled. 

Her  future  at  the  News  seeming 
bright.  Miller  is  researching  angles 
she  hopes  will  enlighten  readers  and 
heighten  her  status  at  the  paper. 

“I  know  that  I’m  young  enough  so 
that,  if  this  didn’t  work  out,  I  could 
just  move  on.  It  could  only  help  me. 
One  thing  they  know  about  me  here  is 
that  I’m  not  one  of  the  dozen  [New 
York]  columnists  who  sit  down  to  do 
a  ‘Christmas  Blahs’  column.  1  do 
street  scenes,  neighborhood  pieces, 
other  sides  of  controversy.” 

She  is  diligent  about  avoiding  cli¬ 
ches.  “1  pride  myself  on  not  having 
written  about  Hart,”  she  says,  laugh¬ 
ing  at  the  irony. 


Two  years  ago  Congressman  How¬ 
ard  Nelson  offered  Adrien  a  full-time 
job  as  southeastern  Utah  liaison. 

“Sam  told  me,  ‘Go  for  it,’  but  the 
more  1  thought  about  leaving  the 
paper,  the  more  miserable  1  got.  1 
finally  realized  how  very  important 
this  newspaper  is  to  me  and  that  1 
simply  could  not  do  anything  else.  It’s 
just  too  much  a  part  of  me.  1  couldn’t 
leave  it.” 

Sam  had  had  a  somewhat  similar 
experience,  but  he  didn’t  anguish 
more  than  10  seconds  with  his  deci¬ 
sion. 

He  had  been  offered  a  full-time  post 
in  state  government. 

“I  thanked  the  guy  and  told  him.  I’d 
rather  be  in  jail  in  Moab  than  mayor  of 
Salt  Lake  City.” 
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Shop  talk 

(Continued  from  page  48) 


student  newspapers  can  turn  to  for 
help  is  the  Student  Press  Law  Center 
in  Washington,  D.C.  However,  the 
center  does  not  have  staff,  money, 
nor  influence  to  have  any  real  impact. 

To  be  successful,  the  agency  which 
handles  university  censorship  cases 
must  have  adequate  financing  and 
expertise  in  First  Amendment  rights, 
and  be  willing  to  spend  the  time, 
money,  and  energy  to  fight  censor¬ 
ship  battles. 

2.  The  established  foundation  must 
educate  university  newspapers  on  their 
role  and  function  in  a  free  society. 

One  of  the  reasons  for  the  research 
project  was  to  find  out  if  a  trend  is 
developing  in  hiring  newspaper  advis¬ 
ers  with  backgrounds  other  than 
news-editorial. 

Although  it  is  impossible  to  deter¬ 
mine  the  extent  of  the  problem  com¬ 
pletely,  there  is  definitely  a  trend  in 
this  direction.  Many  advisers  did  not 
return  the  questionnaires  used  to 
determine  how  big  the  problem  really 
is  but  enough  were  identified  to 
establish  that  there  is  a  serious  prob¬ 
lem. 

3.  Another  function  of  the  founda¬ 
tion  would  be  to  suggest  ways  of 
changing  the  university  newspapers 
that  are  currently  public  relations  tools 
of  various  administrations. 

The  foundation  should  have  sam¬ 
ples  of  constitutions  and  publication 
board  structures  that  would  help 
assure  campus  press  freedom. 

It  is  important  that  the  following 
statements  be  included  in  campus 
newspaper  constitutions:  the  publica¬ 
tions  committee  or  board,  the  admin¬ 
istration,  and  the  board  of  regents 
must  recognize  that  the  editors  of  stu¬ 
dent  publications  have  editorial  con¬ 
trol,  free  of  restraint  of  prior 
approval. 

The  editor  and  editorial  staff  are 
solely  responsible  for  developing  edi¬ 
torial  policy  of  the  publication,  and 
the  adviser  is  forbidden  to  change 
editorial  content  prior  to  publication 
except  when  requested  to  do  so  by  the 
editor  or  staff.  The  editor,  not  the 
university,  will  be  sued  if  libel  is  com¬ 
mitted. 

4.  The  foundation  should  also  hold 
seminars  for  student  editors  and  advis¬ 
ers  to  educate  them  on  the  role  of  the 
student  press  in  a  free  society. 

5.  A  list  of  university  newspapers 
that  are  found  to  be  public  relations 
tools  of  their  universities  should  be 
published  and  distributed  so  that  high 
school  and  university  journalism  stu¬ 
dents  will  be  aware  of  these  publica¬ 


tions. 

6.  The  foundation  should  also  con¬ 
duct  additional  research  on  the  legal 
rights  of  the  university  press. 

One  of  the  most  important  ques¬ 
tions  that  needs  to  be  answered  is: 
Who  is  the  legal  publisher  of  univer¬ 
sity  newspapers? 


Clarification 

(Continued  from  page  7) 


complaints  about  press  inaccuracy, 
unfairness  or  irresponsibility. 

The  Iowa  program,  which  is  nation¬ 
wide  in  its  scope,  is  tailored  to  deal 
narrowly  with  libel-type  disputes  that 
are  likely  to  be  seriously  litigated. 
There  must  be  a  showing  of  reputa¬ 
tional  harm  under  this  process. 

SMMR  signs  new 
study  subscribers 

Simmons  Major  Market  Research 
has  announced  that  the  Houston 
Chronicle  and  the  Boston  Globe  have 
subscribed  to  its  1987  Newspaper 
Ratings  Study.  With  its  study  due  for 
release  the  week  of  June  23,  Sim¬ 
mons,  to  date,  has  signed  34  contracts 
representing  46  newspapers. 


Ferry  paper 

(Continued  from  page  16) 


The  response  has  been  so  positive, 
however,  that  Yarmouth  is  already 
talking  about  the  “shoulder  months” 
in  spring  and  fall,  and  the  winter  ski¬ 
ing  attractions  could  make  the  paper 
one  that  is  produced  all  year. 

“We  will  probably  run  a  lower  per¬ 
centage  [of  advertising  to  editorial] 
this  year  than  we  would  like  to,”  Out- 
erbridge  commented.  “Next  year, 
once  it’s  established  and  people  see  it, 
we  should  get  more  advertising.” 

First  major  changes 
at  paper  since  1911 

The  Jeffersonian  of  Baltimore, 
Md.,  recently  rolled  off  the  presses 
with  the  first  major  editorial  and 
format  changes  in  the  newspaper 
since  its  founding  in  191 1. 

The  paper  now  features  full-color 
photographs,  strong  graphics  and 
revamped  section  heads,  as  well  as 
expanded  coverage  of  the  business, 
real  estate  and  legal  communities. 

The  Jeffersonian,  published  each 
Thursday,  was  purchased  by  Times 
Publishing  Group  in  1983. 


The  Meyers  Report 

Everything  You  Need 
^  For  Your  Business  Page.  , 


FINANCE  AND 
ECONOMICS  COLUMNS 


One  economics  a.nd 
finance  columns  each  week, 
carefully  researched  and 
edited.  Economics  forecasts  are 
well  ahead  of  other  sources 
and  have  shown  consistent 
accuracy. 

For  more  information 
call  Brad  Bushell  at 
1-800-221-4816 
in  New  York, 

212-692-3700). 
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NAS  deal  leads  to  restructuring  at  KFS 

King  Features  execs  announce  a  sales  force  merger,  and  also  talk 
about  other  aspects  of  the  News  America  Syndicate  purchase 


By  David  Astor 

The  sales  forces  of  King  Features 
Syndicate  and  North  America  Syndi¬ 
cate  will  be  combined  effective  July  1 , 
creating  a  huge  team  of  12  people  on 
the  road. 

Announcing  the  consolidation  deci¬ 
sion  were  King  president  Joseph  F. 
D’Angelo  and  executive  vice  presi¬ 
dent  Bruce  L.  Paisner.  They  also 
talked  extensively  with  E&P  for  the 
first  time  about  a  variety  of  other  mat¬ 
ters  pertaining  to  this  winter’s  pur¬ 
chase  of  News  America  Syndicate, 
which  was  renamed  North  America 
Syndicate  on  February  1 1 . 

The  new  “King  Features/North 
America’’  (KFNA)  sales  organization 

—  which  Paisner  called  “the  largest 
sales  force  a  syndicate  ever  had”  — 
will  include  two  regional  managers 
supervising  representatives  in  eight 
territories.  King  previously  had  five 
sales  regions. 

D’Angelo  said  the  smaller  territo¬ 
ries  will  enable  sales  reps  to  be  “more 
effective  and  responsive”  in  their 
dealings  with  newspaper  clients. 

Former  News  America  national 
sales  director  John  Killian,  who 
served  temporarily  as  NAS  general 
manager  this  year,  has  been  named 
Eastern  region  sales  manager  of 
KFNA  and  will  be  in  charge  of  five 
sales  reps  covering  29  states. 

Richard  Heimlich  is  KFNA’s  new 
Western  region  sales  manager  and 
will  handle  three  reps  covering  21 
states.  He  had  previously  been  King’s 
Western  sales  rep  for  about  four 
years. 

Both  Killian  and  Heimlich  will 
report  to  King  vice  president  of  mar¬ 
keting  and  sales  Lawrence  T.  Olsen. 

The  formation  of  KFNA  (whose 
reps  are  listed  at  the  end  of  this  story) 
is  one  of  several  changes  being  made 
in  the  wake  of  Rupert  Murdoch’s  sale 
of  News  America  to  the  Hearst  Cor¬ 
poration.  For  one  thing.  King  execu¬ 
tives  such  as  D’Angelo  and  Paisner 
will  also  be  North  America  officers 

—  much  the  way  United  Media  execs 
have  jurisdiction  over  both  United 
Feature  Syndicate  and  Newspaper 
Enterprise  Association. 

The  Irvine,  Calif. -based  office  of 
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Joseph  F.  D'Angelo 


NAS  will  remain  open  at  about  one- 
third  its  previous  size.  Located  there 
(under  the  supervision  of  former 
News  America  executive  editor  Tom 
Reinken)  will  be  about  20  staffers 
working  on  InfoGraphics,  Select  Fea¬ 
tures,  and  the  newsletters  of  health 
columnists  Dr.  Lawrence  Lamb  and 
Dr.  Paul  Donohue. 

Having  a  presence  in  California, 
said  D’Angelo  and  Paisner,  will  also 
enable  King/NAS  to  keep  in  closer 
contact  with  West  Coast  creators  and 
make  it  easier  to  find  new  West  Coast 
talent. 

NAS  production,  distribution,  and 
accounting  services  have  already 
been  merged  into  King’s  New  York 
City  headquarters. 

All  in  all,  somewhere  between  20  to 


Bruce  L.  Paisner 


30  of  the  over  70  full-time  News 
America  staffers  are  still  employed  at 
North  America.  King  had  over  170 
people  before  the  NAS  purchase,  so 
the  combined  King/NAS  staff  is  now 
around  200. 

D’Angelo  said  severance  pay  was 
given  to  NAS  employees  who  were 
not  retained. 

Earlier  in  the  year,  a  number  of 
anxious  NAS  staffers  wondered  why 
King  was  taking  so  long  to  tell  them 
what  their  job  prospects  or  severance 
would  be  under  the  new  ownership 
(see  E&P,  February  14).  But 
D’Angelo  and  Paisner  said  King  at  the 
time  was  still  deciding  what  NAS  peo¬ 
ple  to  keep  and  how  to  structure  the 
new  King/NAS  entity. 

“I’ve  been  involved  in  a  lot  of 
deals,”  declared  Paisner,  “and  I 
don’t  recall  one  where  there  wasn’t 
fear  and  uncertainty  during  the  begin¬ 
ning  of  the  process.”  But  he  said 
things  tend  to  get  better  after  that. 

As  for  NAS  cartoonists  and  colum¬ 
nists,  D’Angelo  said  he  believed  they 
were  now  generally  more  comfortable 
with  the  new  ownership  than  was  the 
case  earlier  in  the  year.  One  reason 
for  this,  said  Paisner,  is  that  King 
ended  up  keeping  more  NAS  sales 
reps  than  some  creators  thought  it 
would. 

Hearst  now  has  almost  150  creators 
and  over  175  features  being  syndi¬ 
cated  under  King  or  North  America 
copyrights  —  with  no  immediate 
plans  to  drop  any  NAS  features.  But 
some  will  undoubtedly  go  as  time 
passes. 

A  number  of  syndicate  executives 
and  creators  have  wondered  if  a  con¬ 
solidated  King  and  NAS  would  be  too 
big  (see  E&P,  January  10).  But 
D’Angelo  and  Paisner  said  the  nature 
of  today’s  syndication  market  — 
there  are,  for  instance,  fewer  truly 
competitive  papers  around  to  buy  fea¬ 
tures  —  makes  it  important  for  King 
to  have  the  extra  sales  clout  that  NAS 
brings. 

And  having  NAS  cartoonists, 
noted  Paisner,  gives  King  a  much 
larger  talent  pool  to  draw  on  for  tele¬ 
vision  specials,  licensed  products, 
and  other  ancillary  projects  that  now 
account  for  a  large  portion  of  any 
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major  syndicate’s  earnings. 

Paisner  reported,  for  instance,  that 
there  are  plans  for  a  tv  special  based 
on  the  “Marvin”  comic  by  Tom 
Armstrong  of  NAS.  This  would  join 
future  specials  based  on  King  strips 
such  as  “Beetle  Bailey”  by  Mort 


Walker,  “Hagar  the  Horrible”  by  Dik 
Browne,  “Blondie”  (special  number 
two),  and  “Betty  Boop”  (also  the 
second).  Paisner  added  that  a  Satur¬ 
day  morning  tv  series  featuring  a  mar¬ 
ried  Popeye  and  his  son  will  be  start¬ 
ing  this  fall. 


Appearing  at  a  June  2  reception  for  Maturity  News  Service  in  Washington,  D.C., 
were  (from  left)  Clifton  Daniel,  Boyd  Lewis,  Edith  Evans  Asbury,  American 
Association  of  Retired  Persons  executive  director  Cyril  F.  Brickfield,  and  New  York 
Times  Syndication  Soles  Corporation  president  Karl  Horwitz. 

Maturity  News  Service  formed 


A  press  agency  has  been  formed  to 
provide  papers  with  news  and  feature 
articles  aimed  at  readers  over  age  50. 

Maturity  News  Service,  which 
started  June  8  with  the  help  of  funding 
and  resources  from  the  American 
Association  of  Retired  Persons,  is 
being  marketed  by  the  New  York 
Times  Syndication  Sales  Corporation. 

MNS  also  has  other  New  York 
Times  Co.  connections.  Rob  Roy 
Buckingham,  formerly  of  the  New 
York  Times  News  Service  and  United 
Press  International,  is  consulting  edi¬ 
tor  of  the  new  press  agency.  And  two 
of  the  four  people  serving  as  MNS 
advisers  and  contributing  editors  are 
former  New  York  Times  managing 
editor  Clifton  Daniel  and  Edith 
Evans  Asbury,  longtime  reporter  for 
the  Times  and  other  papers. 

The  other  two  members  of  this 
quartet  are  former  Newspaper  Enter¬ 
prise  Association  president/editor 
Boyd  Lewis  and  former  UPI  editor- 
in-chief  Roger  Tatarian. 

Each  of  the  four  advisers/contrib¬ 


uting  editors  will  write  one  column  a 
month  and  occasional  news  and  fea¬ 
tures  for  MNS,  which  is  based  at 
Suite  %8,  National  Press  Building, 
Washington,  D.C.  20045. 

MNS  will  consist  of  a  weekly  pack¬ 
age  of  seven  or  eight  news  and  feature 
stories,  with  some  accompanied  by 
photos  and  graph;  ’^'ibjects  areas 
covered  will  inch  Je  politic «Dorts, 
science,  ai.  ’  civine.  sai^-  MNS 
managing  et'  Bob  Hortcr  "  for- 
mercorrespo  •’  ntforthc  A?  ■ 

Press,  Reuters,  diu!  U  .i 
World  Report. 

There  will  also  be  a  Cjnsun.ei  4  ‘-.s- 
tion-and-answer  column  as  well  as 
monthly  interviews  with  newsmakers 
whose  work  is  significant  to  the  over- 
50  population. 

This  age  group,  according  to  Cen¬ 
sus  Bureau  projections,  is  expected  to 
grow  23.4%  between  1985  and  2000  — 
nearly  twice  as  fast  as  the  general 
population.  And  over-50  readers,  said 
MNS,  “make  up  a  significant  seg¬ 
ment  of  newspaper  circulations.” 


‘Fitness  Forum’  feature  is  offered 


“Fitness  Forum”  by  Sheila  Sobell 
Moramarco  is  being  offered  weekly, 
every  other  week,  or  monthly  through 
the  Copley  News  Service  Health  Mini- 
Package. 

The  column  discusses  medical  and 
health  subjects  such  as  aching  backs. 


arthritis,  fallen  arches,  miscarriages, 
and  how  to  stay  fit  when  traveling. 

Moramarco  is  a  professional  health 
consultant  who  has  written  for  maga¬ 
zines  such  as  Harper's  Bazaar, 
Woman’s  Day,  and  Self. 


On  the  cinematic  end,  a  deal  has 
been  signed  with  Paramount  for  a 
live-action  “Beetle”  movie.  And  a 
film  based  on  Lee  Falk’s  “Mandrake 
the  Magician”  is  coming,  too. 

Paisner  said  King,  which  is  also 
getting  involved  with  products  based 
on  the  old  Howdy  Doody  show,  will 
be  entering  the  book  business  as  well. 

Speaking  of  the  written  word,  Pais¬ 
ner  stated  that  King  will  continue  to 
try  to  strengthen  its  lineup  of  colum¬ 
nists.  This  process  accelerated  with 
the  1986  purchase  of  Cowles  Syndi¬ 
cate,  which  brought  writers  like  Cal¬ 
vin  Trillin  and  Lewis  Grizzard  to 
King. 

D’Angelo  emphasized  that  King 
will  still  introduce  at  least  a  couple  of 
new  comics  each  year.  And  Paisner 
said  the  sales  force,  tv  specials,  and 
licensing  possibilities  offered  by 
King/NAS  should  be  attractive  to 
young  cartoonists. 

The  News  America  purchase  was 
not  all  rosy  for  King,  however, 
because  it  lost  three  major  NAS  fea¬ 
tures  —  the  advice  column  by  Ann 
Landers,  the  “B.C.”  comic  by 
Johnny  Hart,  and  the  editorial  car¬ 
toons  by  Herblock  of  the  Washington 
Post  (see  E&P,  February  21,  March 
21,  and  June  6). 

(Continued  on  page  38) 


TEAM  UP 
FOR  MORE 
READERS. 
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You'll  be  batting  1000  when  you 
take  our  SPORTS  package-with 
sports  profiles,  Celebrity  Sports 
Talk's  Q  &  A  and  sports  inter¬ 
views,  Sports  Trivia  with  three 
comics  per  week.  The  Baseball 
Report,  The  Football  Report  and 
Outdoor  Life.  We've  got  your 
bases  covered  with  eight  sports 
features. 

Call  toll-free  80(M4M555  for  a 
free  sample  from  our  winning 
team.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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(Continued  from  page  37) 

Ail  went  to  Creators  Syndicate 
(CS),  which  was  formed  this  winter 
by  Richard  S.  Newcombe  after  he  left 
his  post  as  NAS  president  and  chief 
executive  officer. 

D’Angelo  said  there  is  “not  much 
we  can  do”  about  losing  the  three 
features,  and  he  wished  the  creators 
well.  The  King  president,  who  said 
the  departure  of  Landers  was 
expected,  did  add  that  he  doesn’t 
believe  any  other  creators  will  be 
leaving  NAS  in  the  near  future. 

The  CS  policy  of  offering  creators 
shorter  contracts  and  feature  owner¬ 
ship  rights  helped  it  sign  the  people  it 
did,  and  D’Angelo  was  asked  if  this 
would  affect  the  kind  of  contracts 
King  offers. 

“We  will  deal  with  creators  as  we 
always  have,”  he  stated,  adding  that 
hopefully  both  parties  will  be  happy 
whenever  a  syndication  contract  is 
signed. 

D’Angelo  declined  to  discuss  fur¬ 
ther  the  subject  of  contracts,  includ¬ 
ing  whether  King  will  agree  to  Bil 
Keane’s  request  for  ownership  rights 
to  “The  Family  Circus”  when  his 
current  contract  expires  next  year. 


UFS  has  Boris  Becker  tennis  tips 


“Tennis  with  Boris  Becker,”  a 
twice-weekly  panel  containing 
illustrations  of  the  West  German 
player  demonstrating  various  tech¬ 
niques,  has  been  introduced  to  North 
America  by  United  Feature  Syndicate. 

Creator/writer  of  the  camera-ready 
panel  —  which  already  appears  in 
over  30  countries  —  is  Becker  coach 
and  manager  Ion  Tiriac,  who  won  59 
major  titles  before  retiring  as  a  player. 

Becker  himself  became  the 
youngest  winner  of  Wimbledon  as  a 
17-year-old  in  1985. 

Killian’s  five  reps  and  their  territo¬ 
ries: 

•  George  Haeberlein,  upper  Mid¬ 
west:  Minnesota,  Iowa,  Missouri,  Illi¬ 
nois,  and  Wisconsin. 

•  Bill  Metals,  Midwest:  Michigan, 
Indiana,  Ohio,  Kentucky. 

•  John  Perry,  Southeast:  Tennes¬ 
see,  Mississippi,  Alabama,  Georgia, 
South  Carolina,  Florida. 

•  Bill  Weir,  Middle  Atlantic:  Penn¬ 
sylvania,  Maryland,  Delaware, 
Washington,  D.C.,  West  Virginia, 
Virginia,  North  Carolina. 


688  PAPERS 
ARE  BUILDING  PROFITS 
WITHOUT  LAYING  OUT  A  CENT 
NOW  WE’VE  GOT  PLANS  FOR  YOU. 


If  you  could  increase  revenue 
and  readership  without  spending 
company  money,  wouldn’t  you 
do  it? 

I’-BILD,  the  world’s  best  and 
most  widely  syndicated  series  of 
“do-it-yourself  ”  columns,  does  it 
every  day.  When  you  run  a 
I’-BILI)  editorial  or  classified 
column,  we  rehate  25%  of  the 
project  sales  it  generates  directly 
to  you.  .Xnd  since  1948,  L’-BILD 
columns  have  heen  consistent 
winners. 

With  over  1, ()()()  woodworking 
and  handicraft  projects  already 
developed  (and  more  to  come),  we 
have  plans  to  suit  everv  kind  of 


reader.  Easy  and  inexpensive  to 
huild,  I’-BlLD’s  popular  designs 
range  from  “period  ”  to  modern, 
home  improvement  to  toys. 

I’here’s  no  contract  to  sign  — 
you  run  when  you  want,  in  the 
format  you  want.  W  e  write  the 
copy,  provide  artwork,  receive 
orders  directly,  haitdle  all 
customer  service,  and  provide  a 
written  accounting  of  orders 
received.  You  just  sit  back  and 
let  the  commissions  pour  in. 

Call  818-785-6368  for  more 
details,  or  write  us  at  the  address 
below.  We’ve  got  designs  on  your 
profit  plans. 


P.O.  Box  2383 


Newspaper  Features 

Van  Xuys,  CA  91409 
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A  Johannes  Sourer  illustration. 

•  Jack  Williams,  Northeast:  New 
York,  New  Jersey,  Connecticut, 
Rhode  Island,  Massachusetts,  New 
Hampshire,  Vermont,  Maine. 

Heimlich’s  three  reps  and  their  ter¬ 
ritories: 

•  Dick  Lafave,  Southwest:  Texas, 
Louisiana,  Arkansas,  Oklahoma. 

•  Leslie  Lew'is,  West:  Alaska,  Cali¬ 
fornia,  Oregon,  Arizona,  Nevada, 
Utah,  Hawaii. 

•  Debra  Poremba,  Rocky  Moun¬ 
tain:  Colorado,  New  Mexico,  Idaho, 
Montana,  Wyoming,  North  Dakota, 
South  Dakota,  Nebraska,  Kansas, 
Washington. 

Weir,  Lewis,  and  Haeberlein  were 
formerly  sales  reps  with  News  Amer¬ 
ica,  while  Poremba  handled  sales  for 
Select  Features  at  NAS.  Williams, 
Metais,  Perry,  and  Lafave  have  been 
with  King. 

Also,  Dennis  Danko  continues  to 
handle  special  editorial  services  sales 
while  Jack  Walsh  still  works  in  the 
comic  printing  area. 


Book  by  Wattenberg 

Newspaper  Enterprise  Association 
columnist  Ben  Wattenberg  has  writ¬ 
ten  a  book  called  The  Birth  Dearth: 
What  Happens  When  People  in  Free 
Countries  Don’t  Have  Enough 
Babies? 

An  eight-page  cover  story  in  the 
June  22  issue  of  U.S.  News  &  World 
Report  excerpts  the  book,  which  will 
be  published  July  7  by  Pharos. 

Appointment  at  TVL 

Pamela  Armstrong  has  been  pro¬ 
moted  from  editing  manager  to  gen¬ 
eral  manager  of  TV  Listing  Group, 
the  Fort  Worth,  Tex. -based  company 
that  supplies  television  listings  to 
newspapers. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES i 

AVAILABLE 

AUTOMOTIVE 

MOVIE  REVIEWS 

CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate.  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 

RELIGION 

THE  CAR  REVIEW  column:  informed, 
informative,  light,  fun,  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater,  Agoura 
Hills,  CA  91301.  (818)  706-3708. 

RELIGION  WATCH  monitors  over  500 
books  and  periodicals  for  trends  in  relig¬ 
ion.  Reporters  have  found  it  valuable  for 
story  ideas.  Money  back  guarantee  if 
dissatisfied  with  first  issue.  Send 
$14.00  (11  issues)  to  Religion  Watch, 
PO  Box  652,  N.  Bellmore,  NY  11710. 

BUSINESS 

FREE  CLIPSHEET 

ON  BUILDING  INDUSTRY 

Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacturer.  Call  Kate  Leslie.  Editor, 
at  (612)  347-1415. 

SOAP  OPERA 

SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview/report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway,  Farmingdale,  NY  11735, 
(516)  752-9454. 

ANIMALS 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4999. 

PUBLICITY 

GARDENING 

“PUBLICITY  CHAIRMAN’S  TIPS."  The 
deluge  of  poor  puff  getting  to  you?  Send 
for  free  feature  today!  KilDATA,  Box 
136-EP,  142  Hudson,  Chatham,  NY 
12037. 

THE  NATURAL  GARDEN  how-to  tips 
and  hints  on  growing  and  caring  for 
native  plants  for  home  gardens.  Infor¬ 
mative  and  non-technical  by  a  land¬ 
scape  architect  and  author.  Weekly  with 
Q&A.  Write  GS,  Box  67071,  Lincoln, 
NE  68506. 

HEALTH 

GENERAL 

“SENIOR  CLINIC”.  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers,  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  week’s 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 

ATTENTION  WEEKLIES  Original  and 
new.  “Coping  in  ’86''.  “Ain’t  it  the 
truth",  and  more.  Samples  free.  21st 
Century  Marketing,  PO  Box  2253, 
Tulsa,  OK  74101. 

HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  “Pie  in  the  Sky."  Free 
sample;  write  M.A.  Desmond,  419  16th 
St.,  Brooklyn,  NY  11215. 

ANNOUN 

CEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

6  INVESTORS.'GEN.MGRS.  for  sub. 
Detroit  business  monthly.  $25M  neces¬ 
sary  plus  qualifications.  Project  $1  Mill. 
1st  year.  Special  opportunity  for 
sales  achievers.  Serious  inquiries.  Mr. 
Spinella,  (313)  268-5180. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N,  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55.  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall.  Jr., 
Jim  Hall  Media  Services 

PO  Box  1088,  Troy  AL  36081 
(205)  566-7198. 

EDITOR  &  PUBLISHER  for  June 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009, 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach,  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C.  CRISLER  &C0. 

36  years  in  communication  sales 
Confidential  and  professional  service, 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPER  BROKERS 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  sen/ices. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

8  PROPERTIES  in  Zone  9  including 
county  seat  weekly  newspapers,  robust 
trade  journals  and  highly  profitable 
shoppers  from  $30,000  to  $4-million. 
David  Gauger 
Gauger  Media  Service 
PO  Box  643  Raymond,  WA  98577. 
(206)  942-2661 


EXCLUSIVE.  Coastal  Carolina  weekly. 
Three  zoned  editions.  Great  growth 
area.  $250,000,  Dick  Briggs, 
RICHARD  BRIGGS  &  ASSOCIATES, 
Box  579,  Landrum,  SC  29356.  (803) 
457-3846. 


FOR  SALE  California  newspaper  (legally 
adgudicated).  Directed  toward  Senior 
Citizen  market.  A  money  maker! 
175,000  (805)  854-5921. 


IF  YOU  read  the  Wall  Street  Journal, 
you’ll  know  that  the  population  of 
Southern  Calif,  is  predicted  to  double 
by  2,000.  That  its  deserts  hold  97 
percent  of  the  key  minerals  for  super¬ 
conductors.  That  it's  also  the  frontier  of 
alternative  energy  development.  Three 
reasons,  but  not  the  only  ones,  why  a 
prospective  community-minded  news¬ 
paper  owner  might  consider  these  two 
small  weekly  newspapers  plus  printing 
publishing  business.  Smog-free,  Palm 
Springs  climate.  Agricultural  city  of 
4,500.  Twenty  years  same  owners; 
retirement  due.  1986  gross  $175,000. 
$150,000  includes  building.  PO  Box 
4532,  Main  Office,  Orange  Stn.,  CA 
92667, 


SOUTH  DAKOTA  $186,000  gross 
county-seat  weekly  operation.  Priced 
below  gross  including  new  energy  effi¬ 
cient  building.  $35,000  down. 
WYOMING:  Very  profitable  $300,000 
gross  county-seat  weekly  in  beautiful 
mountain  recreation  area.  No 
competition. 

IDAHO:  4,600  plus  circulation  county- 
seat  exclusive  weekly.  Large  building, 
four-unit  web  press.  Top  quality  equip¬ 
ment.  $150,000  down  and  good  terms. 
COLORADO:  Growing  county  seat  week¬ 
ly  operation  grossing  $87,000  plus. 
Priced  at  $65,000  (15,000  down). 
FARM/RANCH;  This  Rocky  Mountain 
agriculture  publication  has  been  in 
business  for  over  80  years.  $200,000 
gross.  Priced  to  sell. 

IDAHO;  Weekly  in  market  with  great 
potential.  Needs  some  experienced 
management  and  infusion  of  cash. 
Bargain  price  at  $100,000. 

HICKS  MEDIA  SERVICE 
31  N.  Wyo.  Ave-(307)  684-5750 
Buffalo,  WY  82834. 


UNOPPOSED  KANSAS  WEEKLY 
NEWSPAPERS  town  of  4,000  ideal 
man/wife  operation.  Allan  Evans  (913) 
483-2112,  Russell,  KS  67665. 
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NEWSPAPERS  FOR  SALE 


TOP  AWARD  WINNING  weekly  news¬ 
paper  in  bomb  proof  economy  with  true 
growth  potential.  Cosmopolitan 
community  in  rural  setting  without 
competition.  This  one  is  rare!  Located 
in  Pacific  Northwest  for  under 
$200,000.  Dave  Gauger,  Gauger  Media 
Service,  PO  Box  643,  Raymond,  WA 
98577.  (206)  942-2661. 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

PERSONALS 


PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT's  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you'd  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780,  Editor  &  Publisher. 


INVESTMENTS 


LOW  POWER  TELEVISION 
Filing  window  near.  New  FCC  rules 
deter  copycast  and  con-man.  If  you  seri¬ 
ously  want  to  extend  your  reach  or  enter 
the  television  business  we  can  show  you 
the  way.  Call  Michael  Couzens,(415) 
621-4030. 


INDUSTRY 

SERVICES 


INDUSTRY  SERVICES 


CONSULTANTS 


Associated  Web  Technology  Inc. 
Web  press  installation  and  repair,  train¬ 
ing  and  start-ups.  Specializing  in  Harris 
and  Goss  presses,  guaranteed  work. 
Larry  Welch,  Rte.  3  Box  153,  Tuttle, 
OK  73089,  (405)  381-2022. 


HAROLD  MAYNARD 
Consultant  404/981-7426 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 


STAFF  DEVELOPMENT.  Your  staff  is 
technically  competent  but  could  they 
be  more  effective  in  working  together  or 
managing  others?  For  greater  productiv¬ 
ity  and  job  satisfaction  contact:  R.E. 
Maloney  &  Associates,  7049  Ashlawn 
Dr.,  Brecksville,  OH  44141  or  call 
(216)  526-4551. 


WEATHER  SERVICES 


CUSTOM  WEATHER  SERVICE 

Computerized  delivery  of  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven't  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER.  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


CIRCULATION  SERVICES 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

PROMARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  '80's.''  If  you're  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCIJLATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fundraisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

Circulation  Development,  Inc. 

Leader  in  Newspaper  Telemarketing 

Toll  Free  l-(800)  247-2338 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


INCREASE  4  COLOR  IMPACT 


MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
1yr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 


BEHRENS  International 


Telephone:  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


SHERIDAN/HARRIS  24-P  INSERTER 
4  heads  -  2  fold  first  delivery  units,  fair 
condition.  1977  FERAG  H-500  STACK¬ 
ER,  good  condition.  Both  currently  used 
at  daily  newspaper.  Contact  Ron  Cart- 
ledge.  (803)  224-4321. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


COMPUTER  SOFTWARE 


DON'T  THROW  those  used  laser  printer 
and  copier  toner  cartridges  away.  We 
buy  or  recharge  them  with  our  exclusive 
long-life  method.  We  ship  prepaid  in 
U.S.  The  Cartridge  Doctor,  Box  810, 
Joshua,  TX  76058.  (817)  641-1423. 


FOR  SALE:  Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Also  Quarterfolders,  Bunn 
Tyers,  and  Phillipsburg  Inserting 
Machines  for  envelope  inserting. 
Savings  in  the  thousands.  In  New  York 
telephone  (516)  645-5240,  outside 
New  York  1-800-645-5240. 


PHOTOTYPESETTING 


4  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  1 
model  1250,  1  model  1253  Microstor 
processing  systems,  2  Harris  compuedit 
terminals.  (Contact  Mike  Cooper,  The 
Daily  News,  (507)  334-1853. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


ONE  SYSTEM-MODEL  300  for  Editorial 
and  Model  80  for  Classified,  w/64 
Terms.,  (2)  300  Meg  &  (2)  80  Meg  HD, 
(3)  KSR  820  and  LP300  Prinfronix 
Prtr.,  Advantage  l/F,  8600  Driver,  2  1/2 
yrs.,  $130,000. 

BOB  WEBER  (216)  831-0480. 

MCS  8668,  30  Meg  HD,  Ser./Par. 
Interface,  $22,500; 

MCS  100,  REV.  G,  5  Term.,  DD,  2-5 
Meg  HD,  Ruling, 

MCO,  Power  Page,  Vert,  Just.,  A.C.I., 
$19,750. 

BOB  WEBER.  (216)  831-0480. 

ADVANTAGE  II,  $4,750;  ADVANTAGE 
III,  $5,750; 

VIDEOSETTER,  Rev.  Lead,  Ruling, 
Analog  &  Digital 

Spare  Parts  Kit,  9  Grids,  $5,000; 

MDT  350,  Plain,  $750. 

BOB  WEBER.  (216)  831-0480. 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439- 1 942  Telex  846239 


MISCELLANEOUS 


CARY  3  HIGH  PASTER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


LABELING  HEADS  for  Cheshire,  1  up. 
Mergenthaler  VIP  system.  Font  library 
for  ACM  9000.  Curtis  (703)  521-1089. 


NEWSPAPERS  SUPPLY  SALES 
Dependable,  hard  worker  for  graphic 
arts  equipment  and  supply  sales.  Travel 
high  priority,  will  cover  client  newspap¬ 
ers  in  multi-state  area.  Previous  hands- 
on  experience  with  press,  camera, 
composing  room  or  stripping  will  qual¬ 
ify.  Sales  experience  helpful.  Salary 
plus  commission,  insurance  and  retire¬ 
ment  plans.  Send  confidential  resume 
and  salary  history  to  PO  Box  68536, 
Indianapolis,  IN  46268,  attention  J. 
Frazier.  E.O.E. 


8-Unit/2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3/4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa,  KS  66215. 


A-PAR  SYSTEM  AND 
RUBBER  ROLLERS 
Converting  to  Civilox,  no  longer  need  a 
D-Mist  System  or  rollers.  Conversion  to 
be  completed  November  1.  1/2  of  24 
Goss  units  plus  ten  half  decks  now 
converted.  Call  for  appointment  to  see 
remaining  A-Par  units  working. 

45  Rubber  rollers-6”  stock  for  Goss 
Headliner,  82"  units.  Rollers  as  is  or 
grind  and  polish  for  $30.00  each. 

John  Gabel,  State  Times  & 

Morning  Advocate 
PO  Box  588 

Baton  Rouge,  LA  70821 
Phone:  (504)  388-0161 


V15D  HARRIS  8  units  oil  baths,  JF25 
with  balloon,  JF4  combination  folder,  8 
roll  stands.  All  excellent  condition.  VVill 
sell  components.  Available  now. 

OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 

(206)  387-0097 


PRESS  equip;,'  -.NT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured,  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6-  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  i970-74 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

8  Unit/2-folder  Goss  Suburban  S-1130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

2  Unit  Harris  V25  with  JF25  folder 
4  Unit  Harris  V25  with  JFIO  folder 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 
8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter,  Amal  Splicers,  3-knife 
trimmer 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS' 

SEE  US  AT  AN  PA  -  BOOTH  *31  IS 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  42362 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4" 
-Metroliner,  6  units,  3  half  decks,  22", 
2;1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  add  ons,  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  community,  available 

immediatley 

Gregg  imprinter 

Goss/'Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  N845-9  UNIT  HEAT  SET 
Recent  model,  recently  rebuilt  by 
Harris.  Excellent  conditon  2  folder,  3 
Butlers,  2  Dryers,  Auto  ink  conrtrol 
system  w/scanner,  auto  register 
control.  Call  Terry: 

CMP  Printing  Corporation 
Thorofare,  NJ 
(609)  848-0091 


6  Units  Goss  C38.  Ovens,  2  Butlers,  2 
fidr.  (818)  885-5995. 


'  AVAILABLE  NOW 

Choice  condition  Harris  V-15D,  1979,  8 
units.  2  folders  guaranteed.  Can  be  sold 
complete  or  as  add-on.  105  countervey- 
or,  also  106  counterveyor. 

Bell  Camp  Inc., 

PO  Box  97 

Elmwood  Park,  NJ  07407 
(201)  796-8442 


URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  ’1000’  series  folder  with 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)458-9351  Telex  700563 


WANTED:  Cottrell  V15  A  complete 
pressss  and  units.  Top  dollar  paid.  We 
are  not  equipment  brokers.  Box  2075. 
Editor  &  Publisher. 

GOSS 

4  Unit  Goss  Community 

2  Community  add-on  units,  mfg  1971 
2  Units,  1  Community  folder  with  15 
HP  drive 

5  Units  Suburban  (1-1500  Series)  with 
40  HP  drive,  1/2  &  1/4  page  folder 

HARRIS  V-15A 

2  Units,  1-JF7  folder  with  15  HP  drive 

4  Units,  1-JF7  folder  with  30  HP  drive 

6  Units,  1  folder  with  15  HP  drive 
Excellent  starter  press 

COLOR  KING 

5  Units,  2-KJ6  folders  with  60  &  20  HP 
drives,  rebuilt  N.K.  type  roll  stands 

NEWS  KING/DAILY  KING 
10  Units,  2-KJ6  folders  with  2-30  HP 
drives. 

MISCELLANEOUS 

Ebway  splicers  for  News  King  stands 
(priced  to  sell). 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  "as-is”,  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  terry  Morton 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumicr- 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES _ 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss- Harr i s- K i ng  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC, 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinei^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


4  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  1 
model  1250,  1  model  1253  Microstor 
processing  s«tems,  2  Harris  compuedit 
terminals.  (Jontact  Mike  Cooper,  The 
Daily  News,  (507)  334-1853. 


_ PRESSROOM _ 

*TKS  GEMINI  double  around  single 
width,  8  units  2  folders  with  upper 
formers  and  skip  slitters,  22  3/4  cutoff 
50  KIPH  two  color  desks  and  1,  4  color 
unit.  Trained  personnel  available  for 
start  up. 

’*4  UNITS  1500  suburban  double  para¬ 
llel  folder  and  upper  former  75  hp  all  or 
part. 

*2  UNIT  900  suburban  with  community 
folder  good  start  up  press. 

‘COLOR  KING  add  on  unit. 

‘BALDWIN  web  guides,  2  web  3  years 
old  digital  control. 

Wesco  Graphics 
®  5  Commercial  St. 

San  Jose,  CA  95112 
(408)289-1400  Telex  172644. 


WANTED  TO  BUY 

8  unit  2  folders  Goss  Community  press 
needed  immediately.  (305)  633-1102. 


SCANNING  EQUIPMENT 

COLOR  SCANNER 

Royal  Zenith  model  200S,  like  new,  1 
year  old.  Can  be  seen  running.  Must 
make  room  for  new  equipment.  Best 
offer.  (312)  640-1119. 


EDITOR  &  PUBLISHER  for  June  20,  1987 
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WAHIED 

_ ACADEMIC _ 

NEWS  ADVISER 

For  Collegian  Inc.,  publisher  of  The 
Daily  Collegian,  Penn  State's  morning 
newspaper,  circulation  19,000.  Our 
organization  includes  a  Professional 
Staff  of  28  people,  counting  advisers 
and  production  employees,  and  a 
student  staff  of  approximately  250. 
Collegian  Inc.  is  a  self-supporting  non¬ 
profit  organization  with  an  annual 
budget  of  more  than  $1  million. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  immediately. 

Required  skills:  writing,  editing,  teach¬ 
ing,  typing.  Also,  good  people  skills, 
go^  general  communication  skills  and 
ability  to  grow  into  this  job. 

Preferred:  Minimum  of  one  year  of 
related  experience  with  a  daily  news¬ 
paper.  Experience  on  a  college  news¬ 
paper  helpful.  Degree  desired.  Experi¬ 
ence  in  layout,  photography  or  graphics 
would  be  a  plus. 

The  news  advisor  reports  to  the  general 
manager  and,  after  one  year,  is  a 
member  of  the  Management  Team,  The 
Management  Team  includes  students 
and  professionals. 

Job  includes  organizing  and  conducting 
training  classes  for  all  new  student  staff 
members,  providing  day-to-day 
guidance  to  students,  assisting  the 
general  manager  and  other  members  of 
the  Management  Team. 

Five-day,  40-hour  week.  Typical  start¬ 
ing  time  11a.m.  The  new  employee  will 
have  some  say  in  setting  hours,  which 
are  somewhat  flexible.  Daylight  week¬ 
day  hours  are  available  during  weeks 
when  The  Daily  Collegian  is  not 
publishing. 

During  the  first  few  weeks  on  the  )ob, 
the  news  adviser  will  work  in  many 
departments  on  all  three  shifts.  The 
purpose  of  this  orientation  training  is  to 
give  the  news  adviser  first-hand  know¬ 
ledge  of  personnel  and  day-to-day 
operations. 

The  orientation  training  will  provide  the 
organization-wide  perspective  that  is 
required  of  a  member  of  the  Manage¬ 
ment  Team, 

Starting  annual  salary  is  $16,656. 
Company  pays  80  percent  of  medical 
and  hospitalization.  Company-paid 
pension.  Good  vacation  plan.  Paid  holi¬ 
days  include  one  week  for  Christmas, 
Other  benefits.  Considerable  on-the-job 
freedom  working  in  a  people-oriented 
company. 

Application  deadline  July  20.  Apply  to: 
Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

126  Cirnegie  Building 
University  Park,  PA  15802-5197 
Include  cover  letter,  resume,  references 
and  three  story  clips.  Also  include  a 
two-page  memo  to  the  general  manager 
summarizing  your  most  significant 
qualifications  and  how  they  particularly 
suit  you  for  this  job.  Include  any  other 
materials  that  will  be  helpful  in  evaluat¬ 
ing  your  application. 

Applications  will  be  acknowledged. 
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HELP  WANTED 


ACADEHUC 


Journalism:  Assistant  Professor  of  Jour¬ 
nalism.  Tenure  Track.  Ph.D.  degree 
required  plus  print  media  experience 
and  university  teaching  experience. 
Responsibilities  include  teaching 
professional  writing  courses.  Deadline 
for  applications  July  15,  1987.  Starting 
date  August  1987.  Send  applications 
to  Head,  Search  Committee,  Journal¬ 
ism  Department,  University  of  Missis¬ 
sippi,  University,  MS.  38677.  Equal 
Opportunity  Employer. 


ADMINISTRATIVE 

ASSISTANT  CONTROLLER-  Zone  1 
company  seeks  career  minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon- 
sibilities  will  include  day  to  day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2097,  Editor  &  Publisher. 


COMMUNICATIONS  ADMINISTRATOR 
needed  at  the  San  Fernando  Valley 
Board  of  Realtors  in  Los  Angeles. 
Includes  writing,  editing  weekly  news¬ 
letter,  plus  organizing,  promoting  Board 
Public  Affairs  events.  Public  relations 
or  journalism  experience  desired  with 
computer  proficiency.  $30,000  range, 
depending  on  experience.  Send 
resume,  cover  letter  to  Jim  Link,  Execu¬ 
tive  V.P.  San  Fernando  Valley  Board  of 
Realtors,  PO  Box  311,  Van  Nuys,  CA 
91406. 


FACILITIES  MANAGER 
This  is  a  key  position  for  an  experienced 
production/office  building  facilities 
manager. 

Position  requires  a  minumum  of  5  years 
experience  in  building  management 
budgeting,  for  HVAC,  plumbing,  electri¬ 
cal,  housekeeping  and  security. 
Responsibilities  include;  establishing- 
computer  based  cost  efficient, 
comprehensive  maintenance  program. 
Development  of  ongoing  electrical, 
mechanical  and  fire  systems  mainte¬ 
nance  program,  to  include  all  sub-office 
facilities.  Inventory  control,  centralized 
order/distribution  of  office  supplies  and 
all  new  equipment. 

We  offer  you: 

*A  smoke  free  environment 

‘Company  paid  insurances 

‘Employee  assistance  program 

‘6  paid  holidays 

‘Floating  holiday 

‘Paid  vacation 

‘Birthday  holiday 

‘Credit  union 

‘Sick  leave 

‘401  K  Pension  Plan 

‘Annual  Bonus 

Please  send  resume  including  salary 
history  to: 

Personnel  Office 
Orange  County  Register 
625  North  Grand  Avenue 
Santa  Anna,  CA  92711 

GENERAL  MANAGEK-Lxpenence 
required  in  publications  production  and 
printing,  advertising  sales  and  account¬ 
ing  with  the  vision  to  expand  our  already 
profitable  product  line.  People-person 
to  direct  the  daily  activities  of  a  small 
staff  and  assume  fiscal  responsibility 
for  a  group  of  New  England  tourists 
information  magazine.  Knowledge  o* 
tourism  a  plus.  Located  on  Cape  Cod. 
Send  resume  in  confidence  to  W.  F. 
LaMee,  Publisher,  Prescott  Visitor 
Magazines,  3675  Clark  Rd.,  Sarasota, 
FL  33583. 


HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER 
Unique  growth  opportunity  exists  for 
sales  oriented  general  manager  excited 
about  developing  small  daily  and  9 
associated  weeklies  into  dynamic  adver¬ 
tising  package.  Right  person  should 
possess  good  marketing  skills.  Weekly 
or  pennysaver  background  would  be 
ideal!  Part  of  Ingersoll-an  organization 
with  proven  record  of  developing  weekly 
properties.  Plenty  of  potential  for  future 
advancement.  Send  resume  to  William 
Rush,  Warren  Newspapers  Inc.,  240 
Franklin  St.  SE,  Warren,  OH  44482. 


MANAGER  NEEDED  for  weekly  news¬ 
papers  Kansas  community  of  4,000. 
Apply  to  Allan  Evans,  (913)  483-2112. 
Russell,  KS  67665. 


PUBLISHER 

The  Corona-Norco  independent  is  an 
aggressive  community  newspaper  with  a 
bright  staff  meeting  the  challenges  of  a 
competitive  Southern  California  mark¬ 
et.  The  right  person  will  bring  proven 
leadership  abilities  for  continuing 
improvement  of  the  newspaper  and 
strengthening  the  market  share  in 
advertising  and  circulation.  Starting 
salary  $45,000  plus  profit  sharing.  Full 
benefit  package. 

Please  write  me  about  your  reputation 
and  send  with  resume  and  salary  history 
tO:  David  Martens,  Buckner  News 
Alliance,  221  First  Ave.  W.,  Suite  315, 
Seattle,  WA  98119.  Confidence 
respected. 

SHAW  NEWSPAPERS  a  newspaper 
company  operating  weeklies  and  dailies 
in  Zone  5,  occasionally  has  openings  for 
qualified  candidates  in  all  departments. 
If  you  are  considering  a  move  in  the  next 
year,  send  your  resume  to  General 
Manager,  Shaw  Newspapers,  PO  Box 
409,  Dixon,  IL  61021.  All  replies  will 
remain  confidential.  No  phone  calls 
please. 


ARTiGRAPHICS _ 

ART  DIRECTOR 

The  El  Paso  Herald-Post,  a  31,000 
M-F,  Morning  Saturday,  with  a 
reputation  as  one  of  the  leaders  in 
graphics  and  photos,  needs  art  director 
to  lead  two  part  time  artists  in  recently 
redesigned  afternoon  product.  Applic¬ 
ants  must  be  strong  and  fast  in  deadline 
informational  graphics,  along  with 
design,  management,  and  illustration 
duties.  Apply  in  confidence-.  Dean 
Lindoerfer,  Assistant  Managing  Editor- 
Graphics  El  Paso  Herald-Post,  401  Mill 
St.,  El  Paso,  Texas  79999.  Include 
sample  of  work  in  tear  sheets  or  slides. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Position  available  with  a  29,000  circu¬ 
lation,  high  penetration,  daily  newspap¬ 
er.  Must  have  a  solid  sales  track  record 
of  at  least  5  years.  Needs  to  be  a  strong 
motivator  and  leader  who  is  able  to  spot 
various  sales  opportunities  in  a  mature 
market.  Management  experience 
preferred  but  not  required.  Will  be 
responsible  for  a  sales  staff  of  8.  We 
need  a  coach  not  a  benchwarmer. 
Excellent  salary  plus  benefits.  Send 
resume  with  cover  letter  tO:  Henry  Nyce, 
Director  of  Advertising,  Pottsville  Repu¬ 
blican,  111  Mahantongo St.,  Pottsville, 
PA  17901. 


SALES  PRO  with  management  ability  to 
play  a  key  role  in  a  growing  10-year 
newsweekly  In  SEACOAST  NH.  Must 
love  to  sell,  love  competition  and  love 
NE.  Minimum  2  years  experience. 
Salary,  comnriission,  bonuses.  Write: 
Publisher,  Portsmouth  Managzine,  PO 
Box  4406,  Portsmouth,  NH  03801. 
Opening  is  July  15. 


CLASSIFIED  ADVERTISING 

Order  Blank 

Company 

Aririmsa 

City 

Rtato  7ip 

Phono 

Classifioation 

AiJthori7ori  Signatiiro 

Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  senrice. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  191h  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
Immediate  opening  in  Charlotte,  N.C. 
for  an  aggressive  advertising  salesperson 
with  a  proven  track  record  to  handle 
major  retail  accounts  in  a  competitive 
market.  Excellent  sales  and  presenta¬ 
tion  skills  required.  College  degree 
preferred.  Salary  commensurate  with 
experience  plus  excellent  company 
benefits.  Send  resume,  salary  history/ 
requirements  to:  Personnel  Director, 
Charlotte  Observer,  600  S.  Tryon  St., 
Charlotte,  N.C.  28202  EOE. 


RETAIL  AD  MANAGER-Zone  5,  7  day. 
50,000  circulation  daily  is  looking  for  a 
manager  of  a  12  person  retail  depart¬ 
ment.  Candidate  must  be  aggressive, 
highly  motivated  individual,  with  a 
proven  track  record,  who  wants  to  catch 
on  with  a  progressive  and  growing  orga¬ 
nization.  Newspaper  management 
experience  a  must.  Excelllent  salary, 
bonuses,  fringes  and  the  opportunity 
for  advancement.  Reply  to  Box  2074, 
Editor  &  Publisher. 


ADVERTISING  SALES  REP  sought  for 
13,000  circulation  weekly  in  Rich¬ 
mond,  Virginia’s  upscale  suburbs. 
Salary,  commission,  bonus.  Call  Gloria 
Castleberry,  at  Henrico  County  Line 
(804)  346-3100. 


RETAIL  ADVERTISING  MANAGER 
Award  winning  18,000  circulation 
daily,  located  in  San  Francisco's  beauti¬ 
ful  East  Bay  area,  seeks  finest  available 
retail  ad  manager. 

If  you  have:  solid  sales  track  record  in  a 
competitive  market. 

Exceptional  knowledge  of  modern  mark- 
eting  and  sales  management 
techniques. 

Infectuous  ability  to  communicate 
these  to  other  and  inspire  them. 

We  offer:  top  salary,  incentive  plan  and 
benefit  package. 

Rapid  advancement  opportunity  within 
our  organization. 

Send  resume  and  salary  requirements 
to:  Lesher  Communications,  Personnel 
Dept.,  2640  Shadelands  Dr.,  PO  Box 
5088,  Walnut  Creek,  CA  95496-1088. 


HELP  WANTED 


ADVERTISING 


SMALLER  ZONE  7  daily  seeks  aggres¬ 
sive,  competitive  individual  with  strong 
motivational  skills  to  lead  seven-person 
staff.  Knowledge  of  competing  media 
essential.  All  replies  held  in  confi¬ 
dence.  Send  resume  and  salary  history 
to  Box  2108,  Editor  &  Publisher. 


ADVERTISING  MANAGEMENT 
THINK  FLORIDA.  Pleasant  thoughts 
come  to  mind?  Good!  Due  to  continued 
expansion  and  growth,  Florida’s  best 
newspaper.  The  St.  Petersburg  Times, 
has  several  opportunities  in  advertising 
management.  We're  looking  for  self¬ 
starters  with  proven,  verifiable  track 
records  In  advertising  sales  manage¬ 
ment  to  assume  leadership  role  in  this 
dynamic  marketplace.  Positions  avail¬ 
able  are: 

‘Retail  Division  Manager 
‘Classified  Outside  Sales  Manager 
‘Automotive  Manager 
In  addition  to  an  excellent  starting 
salary  and  bonus  plan,  you’ll  participate 
in  such  "extras”  as  company-paid 
pension  plan,  profit  sharing  plan,  group 
life  and  major  medical  insurance,  liber¬ 
al  paid  vacations  and  holidays  and 
much  more.  Interested?  Write  to  us 
outlining  background  and  salary 
requirements.  St  Petersburg  Times,  PO 
Box  1121,  Employment  Manager,  St. 
Petersburg,  FL  33/31. 


ADV-SALES  MANAGEMENT 
Opening  for  Advertising  Pro  with 
outstanding  sales  and  management 
record  to  take  charge  of  Department. 
Excellent  salary  plus.  Top  position  for 
top  talent.  Write  Box  2118,  Editor  & 
Publisher. 


ACCOUNT  EXECUTIVE 
Make  Atlanta  your  home  by  joining  an 
industry  leader.  We  are  expanding  our 
advertising  sales  staff  to  meet  the 
growth  in  our  market.  Qualified  applic¬ 
ants  need  to  be  at  or  near  the  top  of 
their  staff  in  sales  performance.  Skills 
in  marketing,  presentations  and  face- 
to-face  selling  are  a  must.  Send 
resumes  and  salary  requirements  to 
Employment  Manager,  The  Atlanta 
Journal  Constitution,  PO  Box  4689, 
Atlanta,  GA  30302. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Bf  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
v/sh  the  ad  to  be,  as  well  as  how  many  weeks 
:ne  ad  should  run. 


HELP  WANTED 


ADVERTISING 


ASSITANT  ADVERTISING  MANAGER 
Expanding  group  of  Brooklyn,  NY  weekl¬ 
ies  seeks  an  aggressive,  creative 
achiever  with  administrative  skills  and 
strong  background  in  telemarketing. 
Ideal  step-up  position  for  experienced 
sales  pro.  Send  resume  and  salary 
requirements  to  Box  2117,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
The  Fresno  Bee,  central  California’s 
leading  newspaper  with  a  circulation  of 
140,000  daily  and  165,000  Sunday 
needs  a  people  oriented  classified 
advertising  manager.  Ideal  candidate 
will  be  energetic,  creative  and  analyti¬ 
cal  with  a  minimum  of  5  years  experi¬ 
ence  in  newspaper  advertising  sales  and 
3  years  minimum  in  advertising 
management  in  a  metro  market.  Strong 
skill  in  communication,  motivation,  and 
strategic  planning  are  a  must.  Excellent 
compensation  and  fringe  benefit  pack¬ 
age.  Send  resume  to  Personnel  Depart¬ 
ment,  The  Fresno  Bee,  1626  E  Street, 
Freson,  CA  93786,  or  call  (209) 
441-6278. 

An  equal  opportunity  employer. 

CLASSIFIED  SALES  MANAGER 
Newly-created  opportunity  for  ambi¬ 
tious  and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills,  telemarketing.  Leadership, 
training  and  creativity  skills  essential. 
Zone  1  group  of  small  daily  and  16 
weeklies.  Fine  salary  and  benefit  pack¬ 
age.  Growth  opportunity  with  progres¬ 
sive  company.  Reply  in  confidence  to 
Box  2116,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


WANTED: 

Advertising  Manager  for  free  standing, 
but  highly  competitive,  middle-Atlantic 
suburban  daily.  Must  have  demon¬ 
strated  strong  advertising  leadership  in 
similar  type  market.  Need  an  innovative 
sales  leader  who  knows  all  aspects  of 
marketing  and  is  willing  to  sell  and  to 
teach  others.  Will  be  a  key  member  of 
management  team  at  this  non-chain 
owned  newspaper.  Not  a  position  for 
someone  with  limited  competitive  daily 
experience.  Rewarding  salary  and  bene¬ 
fits;  economical,  good  place  to  work 
and  live.  Write  Box  2099,  Editor  & 
Publisher,  with  full  qualification  and 
salary  history. 


ADVERTISING  MANAGER-for  6,000 
afternoon  daily.  Experience  necessary. 
All  benefits.  Top  salary  for  qualified 
person.  Position  open  now.  Write  giving 
full  resume  and  salary  expectations  to 
The  El  Dorado  Times,  Box  694,  El 
Dorado,  Kansas  67042. 


ADVERTISING  DIRECTOR 
Excellent  opportunity  with  mid  sized 
daily  newspaper  in  the  West  to  manage 
large  retail  sales  staff  plus  classified 
advertising  department.  Must  have 
proven  track  record  of  leadership,  moti¬ 
vation  and  excellent  revenue  results 
against  strong  competition.  Must  be 
well  organized.  Excellent  compensation 
and  benefits  with  progressive,  success¬ 
ful  company.  Send  letter  of  application, 
resume,  list  of  references  and  salary 
requirements  to  Box  2103,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY  COMPUTER  TECHNOLOGY 


ASSISTANT  SYSTEMS 
EDITOR 
Orange  County 

Our  Editorial  Systems  Group  has  a  challenging  opportunity  for  a 
systems  professional  due  to  expansion  and  growth  of  the 
department. 

Under  the  direction  of  the  Systems  Editor,  you  will  be  responsible 
for  the  development  and  monitoring  of  our  Orange  County  Editorial 
Edition  Systems  group  to  include  computer  training  of  the  region’s 
editorial  staff,  maintenance  of  user  security,  preparation  of  system 
and  multi-system  manuals  bulletins,  and  other  documents,  plus 
continuous  review  of  new  programs  and  system  documentation. 

The  successful  candidate  must  know  the  News  Editing  System  55, 
editing  applications  and  PC  applications.  He/she  must  have  know¬ 
ledge  of  typesetting.  Gloss,  F-gen,  and  wire  routing.  Excellent  oral 
and  written  communication  skills  are  a  must  as  is  excellent  interper¬ 
sonal  and  organizational  skills.  Additionally  the  selected  candiate 
must  have  the  ability  to  problem  solve,  troubleshoot  and  follow- 
through. 

We  offer  an  excellent  starting  salary  and  a  complete  benefits 
package. 

If  you  are  looking  to  use  your  systems  talents  in  a  stimulating 
environment,  please  send  us  your  resume,  in  confidence,  to:  Assis¬ 
tant  Systems  Editor  Oppty.,  Employee  Relations  Department,  Los 
Angeles  Times,  Times  Mirror  Square,  Los  Angeles,  CA  90053. 


Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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CIRCULATION  HELP  WANTED 

MANAGEMENT  _ CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


Circ  Mgr  to  $65,000 

A  70,000  dally  located  on  the  West 
Coast  is  looking  for  an  individual 
with  strong  technical  experience 
with  a  proven  professional  manage¬ 
ment  background.  Supervisory 
responsibility  for  a  staff  of  fifty  plus. 

Marketing  Mgr  to  $55,000 

A  major  metro  located  on  the  East 
Coast  is  looking  for  a  marketing 
manager  with  background  in  tele¬ 
marketing,  crewing,  and  sales  and 
promotions.  Supervisory  responsi¬ 
bility  for  sixty  plus  employees. 

Circ  Dir  to  $50,000 

Northeastern  U.S.  75,000  circula¬ 
tion  daily  is  seeking  and  individual 
with  strong  people  skills  and  heavy 
background  in  home  delivery. 
Knowledge  of  TMC  products  is  also 
required. 

Circ  Mgr  to  $40,000 

A  90,000  circulation  West  Coast 
newspaper  is  looking  for  an  indivi¬ 
dual  who  has  a  computer  back¬ 
ground  in  circulation  software  and 
good  people  skills.  A  college  degree 
is  required.  Attractive  compensation 
package  includes  an  M.B.O. 

Circ  Mgr  to  $35,000 

A  75,000  Southeastern  United 
States  daily  is  seeking  candidates 
who  have  experience  in  supervising 
district  managers  in  home  delivery 
and  city  circulation.  Responsibility 
for  designing  carrier  sales  and 
promotional  contests. 

Asst  Circ  Mgr  to  35,000 

A  50,000  daily  located  in  the  South¬ 
ern  U.S.  is  seeking  an  Individual 
who  has  sales  and  promotions 
experience.  The  position  requires 
supervision  of  the  telemarketing 
group  and  crew  sales  experience.  A 
college  degree  is  required. 

Asst  Circ  Mgr  to  $30,000 
A  60,000  East  Coast  daily  is  looking 
for  an  individual  with  background  in 
single  copy  sales  and  racks.  Five  to 
seven  years  experience  in  field 
circulation  and  experience  at  least 
at  the  zone  manager  level  is 
required.  Candidates  should  be  self 
motivated  with  strong  supervisory 
I  skills. 

Home  Delivery  Mgr  to  $30,000 
A  major  metro  located  in  the 
Midwest  is  looking  for  candidates 
with  strong  background  in  supervi¬ 
sion  and  a  college  degree.  Experi¬ 
ence  in  training  district  managers 
and  knowledge  of  TMC  products  is 
required.  Compensation  package 
includes  a  bonus. 

Mailroom  Foreman  to  $45,000 
A  major  metro  in  the  Northeast  is 
looking  for  an  individual  to  super¬ 
vise  too  plus  mailroom  employees. 
A  good  mechanical  background 
with  knowledge  of  inserters  plus 
strong  supervisory  skills  are  neces¬ 
sary.  A  college  degree  would  be  a 
plus. 


All  positions  fee  paid 


Send  resume  to  or  call: 


F.  Lincoln  Marx 


GORDON  WAHLS 
EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 


BOY  CREW  MANAGERS 
To  secure  new  customers  (PBM  and 
office  bill)  for  leading  south  Florida 
newspaper.  A  fabulous  opportunity  for 
an  experienced  crew  manager.  Earn 
$8-11  an  order.  We  have  crew  mana¬ 
gers  that  are  writing  in  excess  of  200 
orders  weekly.  For  more  information  call 
me  collect,  Phil  Webb  (305) 
837-4166. 


CIRCULATION 

MANAGER 

For  Chicago  suburban  newspaper 

froup.  Individual  should  have  minimum 
years  experience  in  newspaper  circu¬ 
lation  sales.  Some  management 
preferred;  ability  to  work  with  other 
departments  in  total  marketing 
concepts.  Some  knowledge  of  postal 
regulations,  database  systems  and  tele¬ 
marketing  needed.  Growth  oriented 
company  offers  salary  commensurate 
with  experience.  Earn  bonuses  and 
solid  benefits  package.  If  you  thrive  on 
competition  tell  us  why  and  send 
complete  resume  and  salary  history  to 
Human  Resources,  Pioneer  Press  Inc., 
1232  Central  Ave.,  Wilmette,  IL 
60091.  EOE  M/F. 


CIRCULATION  HOME 
DELIVERY  MANAGER 
Reports  to  circulation  director  of  weekly 
suburban  newspaper  group  in  Ohio.  You 
will  supervise,  train  and  motivate  area 
managers  who  coordinate  over  1,500 
carriers.  Must  be  strong  on  carrier 
recruitment  and  collections,  with 
successful  junior  carrier  experience.  We 
utilize  a  voluntary  pay  collections  prog¬ 
ram,  and  your  voluntary  pay  experience 
would  be  a  plus.  Competitive  salary  and 
good  benefits  for  right  person.  Send 
resume  and  salary  history  to  Box  2109, 
Editor  &  Publisher.  Please  highlight 
pertinent  experience  in  your  cover 
letter.  Equal  opportunity  employer. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 

CITY  CIRCULATION  MANAGER 
The  Beaumont  Enterprise,  69,000 
Daily  and  80,000  Sunday,  has  an 
opportunity  available  for  an  individual 
with  strong  leadership  skills.  Will  be 
responsible  for  a  staff  that  includes 
zone  supervisors,  district  managers  and 
part  time  help  as  well  as  an  all  adult 
carrier  force.  Send  resume,  including 
salary  history,  to  Steve  Lillie,  Circula¬ 
tion  Director,  Beaumont  Enterprise,  PO 
Box  3071,  Beaumont,  TX  77704. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Saiem, 
MA  01970. 


SINGLE  COPY  SALES  MANAGER  6  day 
AM  New  Jersey  daily  reports  to  circula¬ 
tion  director.  35K  circulation  experi¬ 
ence  with  contractors  a  plus.  Resume 
and  salary  history  to  PO  Box  2111 
Editor  &  Publisher. 


SINGLE  COPY  MANAGER 
Large  major  metro  in  Zone  9  looking  for 
an  aggressive  and  effective  manager  to 
head  the  single  copy  department. 
Personal  sales  ability  a  must.  Here's  an 
opportunity  to  live  and  work  in  the 
greatest  market  in  the  United  States, 
and  earn  lots  of  money.  Send  resume  to 
Box  2120,  Editor  &  Publisher. 


ASSISTANT  REGIONAL  EDITOR-  The 
Billings  Gazette,  Montana’s  largest 
daily  newspaper,  is  seeking  an  assistant 
regional  editor  to  supervise  reporter, 
copy  editing,  page  designing  and  plan¬ 
ning.  Applicants  must  have  the  ability 
to  communicate  effectively,  good  news 
judgment,  ability  to  work  with  copy 
editor,  prepress,  reporting  and  editing 
staff.  3-5  years  editorial  experience 
with  supervisory  duties  preferred. 
Please  send  application  letter, 
complete  resume,  reference  list  and 
salary  history  to  Lorretta  Breslin, 
Human  Resource  Director,  Billings 
Gazette,  PO  Box  2507,  Billings,  MT 
59103.  Resumes  must  be  received  by 
Thursday  July  2. 

EOE  M/F. _ 

ZONE  MANAGER 

Highly  motivated  individual  needed  to 
lead  our  North  County  zone.  Must  be 
good  with  the  basics  and  have  proven 
track  record.  Tremendous  potential 
market.  Salary,  bonus,  complete  bene¬ 
fits.  Send  resume  to  Erik  Gets,  Home 
Delivery  Manager,  Santa  Barbara  News- 
Press,  PO  Drawer  NN,  Santa  Barbara, 
CA  93101. 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 
Midsize  daily.  Excellent  word  skills  for  7 
person  metro  desk.  Layout,  headline 
writing,  copy  editing.  Prefer  2  years 
experience  reporting/eoiting  at  daily. 
Send  resume,  clips,  references  to  Assis¬ 
tant  Managing  Editor,  Press  &  Sun 
Bulletin,  Box  1270,  Binghamton,  NY 
13902, 


ASSISTANT  CITY  EDITOR-The  Odessa 
American,  a  mid-sized  west  Texas  daily 
is  looking  for  an  experienced  journalist 
who  can  help  lead  a  talented  aggressive 
reporting  staff.  Duties  include  some 
writing,  some  editing,  some  personnel 
management.  If  you  have  management 
skills  or  think  you  are  ready  to  make  the 
transition  from  news  writing  to  directing 
reporters,  send  a  resume  and  clips  to 
City  Editor,  Gail  Burke,  PO  Box  2952. 
Odessa,  TX  79761.  No  phone  calls 
please. 

ASSISTANT  CITY  EDITOR-The  Odessa 
American,  a  mid-sized  west  Texas  daily 
is  looking  for  an  experienced  journalist 
who  can  help  lead  a  talented  aggressive 
reporting  staff.  Duties  include  some 
writing,  some  editing,  some  personnel 
management.  If  you  have  management 
skills  or  think  you  are  ready  to  make  the 
transition  from  news  writing  to  directing 
reporters,  send  a  resume  and  clips  to 
City  Editor,  Gail  Burke,  PO  Box  2952. 
Odessa,  TX  79761.  No  phone  calls 
please. 


DAILY  COLUMNIST 
We're  looking  for  quality  and  quantity. 
We  need  somebody  to  write  a  f  ive-day-a- 
week  column  for  a  seven-day  morning 
paper  serving  Southwestern  Indiana, 
Western  Kentucky  and  Southeast  Illi¬ 
nois.  We  are  the  dominant  paper  in  our 
area  (64,000  daily,  117,000  Sunday) 
and  expect  our  columnist  to  help  us 
extend  that  dominance.  Applicants 
should  have  a  broad-based  reporting 
background,  an  abiding  interest  in  the 
human  race  and  an  ability  to  make 
words  sing.  Please  send  a  resume,  clips 
and  salary  requirements  to  Paul  McAu- 
liffe.  Managing  Editor,  The  Evansville 
Courier,  PO  Box  268,  Evansville,  IN 
47702. 


EAGLE  EYE,  deadline  minded  perfec¬ 
tionist  needed  tor  job  as  evening  repor¬ 
ter.  In  addition  to  general  assignment, 
duties  entail  some  layout,  page  check¬ 
ing  and  copy  editing.  Please  send 
resume  and  clips  to  Byron  Gray,  Vero 
Beach  Press  Journal,  PO  Box  1268, 
Vero  Beach,  FL  32961, 


ASSISTANT  CITY  EDI’OR- 
Experienceo,  creative,  responsible  jour¬ 
nalist  to  participate  in  managing 
expanded  staff  on  quality  7-day 
42,000-circulation  daily.  Ideal  step 
for  editor  at  small  daily,  weekly.  Salary 
in  mid-20s;  full  benefit:*.  Write  Jim 
Kevlin,  Assistant  Managing  Editor, 
Watertown  Daily  Times,  Watertown,  NY 
13601. 


ASSISTANT  FEATURES  EDITOR 
wanted  for  central  New  York  largest 
morning  daily.  We  need  an  experienced, 
energetic  person  to  help  direct  a  Living 
section  that  is  expanding  in  staff  and 
newswhole.  Layout  and  copy  editing 
skills  must  be  sound;  equally  important 
is  the  ability  to  challenge  a  staff  of  5 
talented  writers,  and  to  create  a  section 
each  day  that  otters  readers  surprise 
and  personality.  Send  resume  and  tear- 
sheets  to  Mike  Connor,  Managing 
Editor,  The  Post-Standard,  PO  Box 
4818,  Syracuse,  NY  13221. 

ASST.  CITY  EDITOR  &  COPY  EDITOR 
wanted  by  coastal  Georgia  a.m.  and 
p.m.  dailies.  We  are  seeking  exper¬ 
ienced  applicants,  preferably  from 
Zones  3  and  4.  Asst.  CE  to  work  with 
news  staff,  make  assignments,  handle 
local  copy  and  layout  local  front.  Exper¬ 
ienced  copy  editor  wanted  to  handle 
wire  and  local  copy;  layout  inside 
pages;  work  directly  with  News  Editor  in 
supervising  page  makeup.  Send  letters 
and  resumes  to;  City  Editor,  Savannah 
News-Press,  PO  Box  1088,  Savannah, 
GA  31402, 


AWARD-WINNING  Central  PA  daily 
wants  you  for  its  energetic  Lifestyle 
desk — if  you  have  creative  design  ideas, 
good  editing  skills  and  strong  writing 
ability.  Contact  Dave  Cuzzolina,  Altoona 
Mirror,  PO  Box  2008,  Altoona,  PA 
16603.  (814)  946-7440. 


BUSINESS  EDITOR 
INVESTOR’S  DAILY  is  looking  for  an 
experienced  business  and  financial 
editor  who’s  ready  for  a  fresh  approach 
to  the  subject.  We’re  a  fast-growing 
national  newspaper  which  utilizes  a 
sophisticated  database  and  computer 
graphics  to  complement  a  hard-working 
editorial  staff.  Applicant  should  have 
five  to  ten  years  of  big-city  or  national 
experience,  a  familiarity  with  the 
securities  markets  and  be  willing  to 
relocate  to  Los  Angeles  immediately. 
The  position  involves  supervising  a 
team  of  reporters,  handling  wire  copy 
and  assisting  in  daily  production  with  a 
highly  advanced  editorial  system.  Long 
hours  and  hard  work  guaranteed. 

We  offer  top  pay,  good  benefits  and 
working  conditions  and  a  chance  to 
participate  in  the  growth  of  a  national 
business  and  financial  newspaper  that 
intends  to  be  the  best.  Please  send 
resume  and  references  to  Stephen  Fox, 
Investor’s  Daily,  1941  Armacost  Ave., 
Los  Angeles,  CA  90025.  Do  not  call. 


BUSINESS  WRITER 
Immediate  opening  to  be  the  principal 
writer  for  our  weekly  BUSINESS 
MONDAY  tabloid.  Outstanding  oppor¬ 
tunity  to  produce  quality  cover  of 
stories,  news  and  features  for  this 
successful  and  growing  supplement  to 
our  daily  newspaper.  Highly  diversified 
business/industrial  community  in  a 
strong  economic  climate  with  very  low 
unemployment.  A.M.  40,000.  Send 
resume,  clippings,  salary  requirements 
to  Bill  Schultz,  Editor;  Intelligencer 
Journal,  8  W.  King  St.,  Lancaster,  PA 
17603. 


COPY  DESK  EDITOR,  entry  level,  to 
write  headlines  &  edit  wire  copy.  Write; 
Today’s  Sunbeam,  93  5th  St.,  Salem, 
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EDITORIAL 


EDITOR 

A  major  metropolitan  daily  in  the  North¬ 
east  is  seeking  an  editor  for  its  weekly 
business  tabloid.  The  job  requires  a 
self-starter  with  the  ability  to  identify 
and  develop  business  trend  stories. 
Requirements  include  a  Bachelor's 
degree,  several  years  reporting  and  edit¬ 
ing  experience  and  excellent  organiza¬ 
tional  and  layout  skills.  Box  2102, 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Experienced  person  needed  for  31,000 
six  day  AM  in  the  “Heart  of  the 
Shenandoah  Valley"  of  Virginia.  Must 
have  skill  in  analyzing  local  issues, 
developing  reader  participation,  layout 
in  producing  a  lively  page.  Conserva¬ 
tive,  rapidly  expanding  university 
community  in  the  heart  of  a  scenic  agri¬ 
cultural  area.  Resume  should  include 
editorial  samples.  Mail  to  R.  Morin, 
Editor,  Daily  News  Record,  Po  Box  193, 
Harrisonburg,  VA  22801. 

EDITORIAL  WRITER 
If  you  are  an  excellent  editorial  writer 
with  several  years  of  experience,  send 
us  your  resume.  New  England- 
Northeast,  with  good-sized  staff, 
competitive  salary  and  full  range  of 
benefits.  We’re  among  the  best  metro 
daily,  care  deeply  about  state-local 
issues,  but  keep  our  windows  open  to 
the  world.  Box  2121,  Editor  & 
Publisher. 


FEATURE  EDITOR 

Eye-popping  pages,  grabber  headlines 
and  a  flair  for  color  are  among  qualities 
we  seek  from  a  feature  editor.  We're  a 
growing,  progressive,  suburban  70,000 
daily  in  a  competitive  jungle.  If  you  like 
excitement,  thrive  on  a  professional 
challenge  and  are  a  team  player  you’ll 
want  to  talk  with  us.  We  offer  good  pay, 
top  fringes  and  a  chance  for  Tun  while 
working.  Interested?  Write  Box  2112, 
Editor  &  Publisher  with  resume  and 
references. 


FEATURES  EDITOR 
We  want  a  features  editor  who  is  ere 
ative,  knows  how  to  attract  readers  with 
style  and  spontaneity.  Strong  word 
skills,  news  judgement  and  personnel 
abilities  a  must.  We  have  in  place  a 
solid  5  person  staff  and  assistant  at 
this  60,000  PM  Knight-Ridder  Daily. 
Send  work  samples  and  resume  to: 
Joseph  Weiler,  Managing  Editor,  The 
News  Sentinel.  PO  Box  102,  Fort 
Wayne,  Indiana  46801.  An  equal 
opportunity  employer. 


FEATURES  DESIGNER 
These  are  not  your  average  jobs  in  the 
sunbelt.  The  San  Jose  Mercury  News 
wants  two  features  designers  to  make 
an  impact  at  a  top-10  metropolitan 
daily.  The  graphics  department  has 
created  a  3-person  features  design  desk. 
Only  the  best  will  qualify  to  run  it.  What 
comes  along  with  that?  The  best  of  Cali¬ 
fornia  living,  the  wine  country,  the  Bay 
Area  and  a  nationally  honored  31- 
person  photography  and  arts  staff  to 
support  your  best  effort.  We're  looking 
for 

creative  energetic  design  journalists 
who  have  a  flair  for  contemporary 
design  and  want  to  work  with  a  state-of- 
the-art  electronic  scanning  and  color 
imaging  system.  You  must  have  at  least 
3  years  of  experience  designing  color 
pages,  an  understanding  of  features 
content  and  a  sense  of  fun.  Oh,  and 
since 

this  is  a  job  in  Silicone  Valley,  like  it's 
really  important  you  produce  reader- 
friendly  pages,  you  know  ?  If  you  think 
you  have  what  it  takes-  or  know  some¬ 
one  who  does-  send  a  selection  of  tear 
sheets  for  35  millimeter  slides  to:  Patri¬ 
cia  A.  Fisher,  AME/Personnel  and  deve¬ 
lopment,  750  Bidder  Park  Drive,  San 
Jose,  CA  95190.  No  phone  calls. 


_ EDITORIAL _ 

COPY  EDITOR 

A  20,000-  circulation  daily  near  Jersey 
Shore  needs  a  strong  copy  editor. 
Successful  applicant  will  have  a 
command  of  the  language,  be  able  to 
save  poorly  written  copy,  write  appeal¬ 
ing  headlines,  and  lay  out  attractive 
pages.  Two  years  of  experience 
required.  Ability  to  work  with  reporters- 
and  to  help  make  them  better-  is  also  a 
requirement.  If  you  have  high  standards 
for  yourself  and  your  paper,  we  would 
like  to  talk  to  you.  Good  starting  salary, 
benefits.  Send  a  letter  and  resume  to 
Charles  Triblehorn,  The  Register,  1 
Register  Plaza.  Shrewsbury,  NJ  07701. 


COPY  EDITOR 

We  have  our  first  full-time  copy-desk 
opening  in  3  years  and  are  looking  for 
an  experienced  pro  to  join  the  team 
that’s  already  won  Knight-Ridder's  edit¬ 
ing  contest  twice.  Our  desk  is  known  for 
serious  editing  and  not-so-serious  head¬ 
lines.  The  person  we’re  looking  for  is 
book-smart  enough  to  do  well  on 
Knight-Ridder’s  editing  test  and  street- 
smart  enough  to  thrive  on  a  big  city 
tabloid.  We  are  an  equal  opportunity 
employer.  Send  resume  to  Tom  Livings¬ 
ton,  Managing  Editor,  Philadelphia 
Daily  News,  Box  7788,  Philadelphia, 
PA  19101. 


COPY  EDITOR  needed  for  midsize 
Wisconsin  daily.  Creative  layout  and 
solid  editing  skills  needed.  Be  part  of  an 
energetic,  building  newsroom.  Send 
resume  and  e.xamples  of  writing  and 
layout  to  Mark  Torinus,  Managing 
Editor,  Janesville  Gazette,  1  South 
Parker  Dr.,  Janesveille,  Wl  53545. 


COPY  EDITOR.  The  Corvallis  Gazette- 
Times,  a  growing  13,000  AM  daily  in 
Western  Oregon’s  Willamette  Valley, 
needs  a  nimble  copy  editor  who  can 
write  inviting  headlines  and  design 
pages  that  fit  into  a  bold,  colorful  pack¬ 
aging  style.  Two  years  experience  at  a 
daily,  including  desk  work,  is  preferred. 
Minimum  pay  $16,000  a  year.  Send 
letter  and  pape  tearsheets  to  Rodney 
Deckert,  Ediior,  Corvallis  Gazette- 
Times,  PO  Box  368,  Corvallis,  OR 
97339.  An  Equal  Opportunity 
Employer. 


CITY  EDITOR  tor  20,000  circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
La  Salle,  IL  61301. 


COMPUTERS 

STAFF  WRITER  Rapidly  growing  maga¬ 
zine  publisher  of  IBM  minicomputer 
information  oased  in  Loveland,  CO  is 
seeking  experienced  writers  with  proven 
writing  skills  and  technical  communi¬ 
cations  background.  Individuals  must 
have  strong  interviewing  and  good 
research  skills  and  possess  knowledge 
of  the  s/34/36/38  industry  and 
management  environments.  Journalism 
training  and  experience  required.  Salary 
and  company-payed  benefit  package 
offered.  Non-smoking  offices.  Send 
resume  and  salary  history  to 
NEWS/34-38,  Human  Resources,  PO 
Box  3438,  Loveland,  CO  80539. 


COPY  DESK  CHIEF:  experienced  news 
editor  to  manage  night  desk  for  SOM, 
Zone  3  daily  now  redesigning  with  pagi¬ 
nation  around  the  corner.  We  are  the 
leading  newspaper  in  a  very  competitive 
market,  just  voted  most  excellent  in  our 
state.  We  require  a  serious  manager 
with  the  drive  and  determination  to 
continue  that  excellence.  Outstanding 
benefits  and  work  atmosphere  in  one  of 
the  best  regions  of  the  country  to  work 
and  live.  Resume  and  salary  expecta¬ 
tions  to  Box  2077,  Editor  &  Publisher. 


EDITORIAL 


COPY  EDITORS 
FULLTIME  OR  PART  TIME 
Progressive  northern  New  Jersey  daily 
newspaper  has  openings  for  copy 
editors  with  two  or  more  years  experi¬ 
ence  to  work  full  time  5  nights  a  week  or 
part  time  3  nights  a  week.  Excellent 
salary  and  benefits.  Please  call  Helen 
Moore  (201)  646-4227.  The  Record, 
150  River  St.,  Hackensack,  NJ  07601. 
EOE  M/F. 


EDITORIAL 


CHALLENGING  assignment  eoitors 
position  on  national  boating  monthly 
newspaper.  Oversee  5  regional  editions, 
staff  and  free-lance  reporters.  Active, 
busy  job  similar  to  city  editors  position 
on  a  daily.  Shape  stories  and  coverage 
in  office  with  river  view  in  southeastern 
Connecticut.  Boating  knowledge 
preferred.  Send  resume  and  clips  or 
tearsheets  to  Editorial  Director,  Sound¬ 
ings,  Essex,  CT  06426. 


EDITORIAL  OPPORTUNITIES 
Los  Angeles  Times 

The  Los  Angeles  Times  is  seeking  candidates  for  open¬ 
ings  in  its  daily  regional  editions  in  Oragne  County,  San 
Fernando  Valley  and  San  Diego  County.  These  editions 
reshape  all  sections  of  the  newspaper,  adding  regional 
coverage: 

•ASSISTANT  CITY  EDITOR.  Experienced  applicants 
should  be  strong  in  all  areas  of  city  desk  operations: 
administration,  editing  and  directing  coverage  of  a  wide 
range  of  local  news,  from  neighborhood  zoning  disputes 
to  social  trends.  Write  to  Noel  Greenwood,  Deputy 
Managing  Editor,  Metro. 

•BUSINESS  EDITOR.  Applicants  should  be  strong  desk 
editors  with  specialized  knowledge  of  business.  An  abili¬ 
ty  to  help  people  understand  business  developments  and 
cooperative  attitude  are  important.  Write  to  Noel  Green¬ 
wood,  Deputy  Mang^ng  Editor,  Metro. 
•ENTERTAINMENT  EDITOR.  Needed  is  a  strong  editor 
with  specialized  knowledge  of  arts,  music  and  theater. 
Readers  should  be  able  to  iinderstand  trends  from  read¬ 
ing  these  pages  as  well  as  know  who  is  appearing  locally. 
Cooperative  attitude  is  important.  Write  to  Noel  Green¬ 
wood,  Deputy  Managi'.'.g  Editor,  Metro. 

•REPORTERS.  Anticipated  are  openings  for  Business, 
Entertainment,  Sports  and  General  Assignment  Repor¬ 
ters.  Ideal  candidates  will  show  flair  in  writing,  substan¬ 
tial  reporting  experience,  an  ability  to  translate  compli¬ 
cated  situations  into  understandable  language.  They  will 
have  a  minimum  of  5  years  of  experience.  Facility  with 
Spanish  is  helpful.  Write  to  Noel  Greenwood,  Deputy 
Managing  Editor,  Metro. 

•CHIEF  ARTIST  to  manage  five-person  department  and 
supervise  production  of  maps,  informational  graphics, 
charts  and  tables.  Ideal  candidate  has  been  an  editorial 
artist  at  a  metropolitan  daily  for  at  least  five  years  with 
one  year  in  a  management  role.  Write  to  Terry  Schwar- 
dron.  Executive  News  Editor,  Metro. 

•COPY  DESK.  Applicants  should  have  5  years  on  a 
medium-sized  daily.  We  want  fast,  accurate  editors  with 
an  ear  for  language,  judgment,  facility  with  headlines 
and  an  ability  to  get  along  with  others.  Send  resume  and 
references;  six  printouts  of  raw  copy  edited  by  pencil 
with  multiple  headline  choices;  four  mark-ups  of  local 
news  pages  from  a  daily  paper;  your  availability  for  a 
tryout.  Write  to  Terry  Schwardron,  Executive  News 
Editor,  Metro. 

Please  submit  your  resume  in  confidence  to:  (please 
address  your  correspondence  indicating  the  position  you 
are  applying  for  along  with  the  name  of  the  editor) 
Editorial  Opportunities,  Los  Angeles  Times,  Times 
Mirror  Square,  Los  Angeles,  CA  90053. 

£o0  Anfleltd  (Sitnes 

An  Equal  Opportunity  Employer 
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_ HELP  WANTED _ 

_ EDITORIAL _ 

EXPERIENCED  REPORTER,  gifted 
writer  sought  by  15,000  AM  daily  in 
Northern  Shenandoah  Valley  to  cover 
variety  of  beats  in  news  bureau.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
and  clips  to  Northern  Virginia  Daily,  Box 
69,  Starsburg,  VA  22657. 

GENERAL  ASSIGNMENT  REPORTER- 
for  small  daily  AM  newspaper.  Some 
experience  preferred,  but  will  consider 
a  sharp  recent  graduate.  Knowledge  of 
photography,  computer  preferred.  Car  is 
necessary.  Send  clips,  resume,  refer¬ 
ences  to  Bob  Houston,  Beauregard 
Daily  News,  PO  Box  698,  De  Ridder,  LA 
70634. _ 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  for  current 
federal  list. 

HIGH  TECH  REPORTER 
The  Orange  County  Register  is  looking 
for  an  aggressive  business  reporter  with 
star  caliber  talent  and  a  minimum  of  5 
years  business  writing  experience  to 
cover  high  technology  and  aerospace 
and  defense.  Must  have  a  real  nose  for 
news  and  ability  to  turn  out  a  high 
volume  of  quality  copy.  If  you  crave  a 
challenge  and  have  the  ability,  come 
work  for  the  West  Coast's  no.  1  business 
section.  Send  resume  and  clips  to  Mike 
Whitehead,  Assistant  Managing  Editor, 
The  Orange  County  Register,  625  N, 
Grand  Ave.,  Santa  Ana,  CA  92701. 

MAGAZINE  JOURNALIST 
FORTUNE  100  company  seeking 
feature  writer  for  high  quality  full-color 
employee  magazine,  circulation 
125,000,  Los  Angeles  area.  Only 
outstanding  writers  with  demonstrated 
ability  to  generate  lively  copy  on  busi¬ 
ness  and  human  interest  subjects  need 
apply.  Strong  organizational  and  analyt¬ 
ical  skills,  ability  to  manage  own  work, 
coach  others.  Experience  in  employee 
communications  highly  desirable. 
Layout,  photography  skills  a  plus.  Gopd 
salary  and  benefits.  Equal  Opportunity 
Employer.  Send  resume,  sarnples, 
references  to;  Box  2100,  Editor  & 
Publisher. 

MANAGING  EDITOR 
If  you  like  competition  and  a  challenge, 
there  is  opportunity  in  a  41,000  a.m.  in 
southcentral  PA.  (Jur  next  M.E.  will  be 
solid  in  production,  design  and 
management  skills.  You  may  be  a  city 
editor  on  a  larger  paper  now  or  a  M.E. 
on  a  smaller  daily.  Tell  us  what  you  have 
to  offer.  Resume,  writing  samples  and 
cover  letter  to  Sam  Fosdick,  Executive 
Editor,  York  Daily  Record,  1750  Indust¬ 
rial  Highway  York,  PA  17402. 

MANAGING  EDITOR  who  can  maximize 
potential  of  solid  existing  news  staff. 
Successful  applicant  will  have  highly- 
developed  people  skills  with  track 
record  of  helping  people  grow,  sound 
news  judgment,  diplomacy,  organiza¬ 
tional  ability  which  leads  to  complete 
coverage  of  our  market,  and  the  ability 
to  achieve  a  high  profile  in  a  community 
which  respects  its  daily  newspaper. 
Salary  mid-$20s  with  fine  benefit  pack¬ 
age.  Resume  to  Ned  Cantwell, 
Publisher,  Carlsbad  Current-Argus,  PO 
Box  1629,  Carlsbad,  New  Mexico, 
88220. _ 

MANAGING  EDITOR  for  national  circu¬ 
lated  business  paper  in  Southern  Zone. 
Excellent  editing,  headline  and  layout 
skills  a  must.  Excellent  opportunity. 
Send  resume  to  Box  2119,  Editor  & 
Publisher. 


REPORTER/PHOTOGRAPHER 
Needed  for  general  news/features  for 
weekly  newspaper.  Layout  design  a 
plus.  Send  resume,  clips  to  Randy 
Murphey,  Editor,  The  Valley  Banner,  PO 
Box  126,  Elkton,  VA  22827. 
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HELP  WANTED 

_ EDITORIAL _ 

MILLIONARE,  a  monthly  magazine 
needs  a  copy  editor/writer.  Minimum  2 
years  experience.  Strong  writing  skills. 
Send  resume  and  samples  to  Millio- 
nare,  PO  Box  2903,  W.  Palm  Beach,  FI 
33402. _ 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


MUSIC  CRITIC:  We’re  looking  for  some¬ 
one  with  a  strong  music  background  to 
do  classical  music  reviewing  and  write 
short  features  on  classical,  jazz,  and 
folk  music.  If  you  can  produce  bright, 
accessible  prose  in  these  areas  and  are 
interested  in  a  9-month  position  that 
could  turn  into  year-round,  send  a 
resume  and  clips  to  Diane  Goldsmith, 
Arts/Entertainment  Editor,  The 
Virginian-Pilot/Ledger-Star,  150  W. 
Brambleton  Ave.,  Norfolk,  Va  23510. 

MUSIC  EDITOR 

We’re  looking  for  a  seasoned  newspaper 
person  to  review  and  report  on  a  busy 
classical  music,  opera  and  dance 
scene.  Daily  newspaper  experience  is  a 
must.  Send  resume  and  clippings  to 
Robert  Butler,  Arts  &  Entertainment 
Editor,  Kansas  City  Star,  1729  Grand, 
Kansas  City,  MO  64108. 

NEWS/BUSINESS  EDITOR 
Leading  weekly  newsletter  covering  the 
paper  industry  is  seeking  an  exper¬ 
ienced  news  editor  for  its  New  York 
office.  Work  would  also  include  writing 
some  feature  material  for  a  monthly 
magazine. 

Candidate  should  have  at  least  3-5 
years  experience  on  a  daily  newspaper 
or  trade  publication,  preferably  in 
covering  business  or  economics.  Ability 
to  interview,  write  analytically  and 
handle  statistics  is  important. 
Compensation  and  benefit  package  are 
highly  com.oetitive.  Please  send  a  cover 
letter  and  detailed  resume  plus  desired 
compensation  range  and  writing 
samples  to  Will  Mies,  Miller  Freeman 
Publications,  500  Howard  St.,  San 
Francisco,  CA  94105. 

NEWS  EDITOR:  We’re  looking  for  a 
person  with  solid  news  judgment  and  a 
flair  for  headline  writing  to  lay  out  most 
wire  pages,  including  Page  1.  Pay  is 
$500  per  week.  Send  resume  to  Bob 
Gaston,  Managing  Editor,  The  Daily 
News,  PO  Box  189,  Longview,  WA 
98632.  We’re  small  (25,000  PM),  but 
dedicated  to  the  quality  we  demon¬ 
strated  when  we  won  the  Pulitzer  for  our 
Mount  St.  Helens  coverage. 

New  England  newspapers  need  repor¬ 
ters,  photographers,  managers.  Reach 
them  thru  the  New  England  Press  Asso¬ 
ciation’s  low  cost  Placement  Service. 
For  information  call  (617)  437-5610. 

REPORTER 

We’re  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  business.  Start  as  a 
reporter,  great  potential  for  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the 
facts.  All  by  telephone.  To  apply  for  this 
unique  opportunity,  rush  your  resume  to 
Personnel  Department  E,  Crittenden 
News  Service  Inc.,  Box  1150,  Novato, 
CA  94948. 

REPORTER:  Aggressive,  hard-news- 
oriented  Zone  2  daily  seeks  writer  tor 
thorough  local  coverage.  Resume,  clips 
to  Box  2093,  Editor  &  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

REPORTERS —  Bright,  energetic,  inde¬ 
pendent,  for  bureau  positions.  Jobs 
include  great  beats:  industry,  higher 
education,  Indian  reservation.  Seaway, 
in  addition  to  community  news.  Compe¬ 
titive  salary,  full  benefits.  Write:  Repor¬ 
ters,  Watertown  Daily  Times,  Water- 
town,  NY  13601. 

SPORTS  SLOT 

Need  editor  to  run  slot  for  6-day  p.m. 
sports  section.  Must  have  strong  layout 
skills  and  have  several  years  desk  exper¬ 
ience.  Must  have  good  management 
touch  to  assist  executive  sports  editor 
run  13-person  staff.  Send  resume  and 
tear  sheets  to  Joe  Worley,  executive 
editor,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37202. 

SUNDAY  EXCITEMENT 
The  Courier-News,  a  Gannett  newspap¬ 
er  in  Central  New  Jersey,  is  adding  staff 
to  launch  a  Sunday  edition.  Among  the 
openings: 

SUNDAY  EDITOR  to  coordinate  Sunday 
planning  and  run  Saturday  news  desk. 

GRAPHICS  DIRECTOR  to  help  plan 
overall  design  of  the  newspaper,  do 
illustrations  and  infographics  and  over¬ 
see  small  art  staff. 

BUSINESS  EDITOR  to  direct  staff 
handling  daily  and  Sunday  sections. 

ASSISTANT  SPORTS  EDITOR  to  help 
plan,  edit  and  lay  out  sports  coverage 
from  prep  to  pro. 

We  are  looking  for  creative,  enthusias¬ 
tic,  hard  working  and  experienced 
hands-on  supervisors  who  can  do  the 
job  themselves  as  well  as  direct  others. 
In  addition  to  the  positions  above,  we 
will  have  other  reporting,  editing  and 
photo  openings. 

The  Courier-News  has  a  circulation  of 
53,000  in  a  highly  competitive  news¬ 
paper  market  one  hour  from  New  York 
City.  If  you  are  interested  in  the  hard 
word,  high  excitement  and  professional 
challenge  that  goes  with  creating  a  new 
newspaper,  send  a  resume,  tearsheets 
and  letter  describing  your  strengths  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  PO  Box  6600,  Bridgewa¬ 
ter,  NJ  088C)7.  For  more  information 
call  (201)  722-8800. _ 

THE  BOSTON  HERALD  has  immediate 
openings  tor  experienced  copy  editors. 
Applicants  must  have  exceptional 
layout/design  skills  for  fast-paced,  fast¬ 
growing  tabloid.  Send  resumes  to  Ken 
Chandler,  Editor,  The  Boston  Herald,  1 
Herald  Square,  Boston,  MA  02106. 
Equal  opportunity  employer. 

THE  KNOXVILLE  NEWS-SENTINFL, 
East  Tennesee’s  No.  1  newspaper, 
seeks  experienced  copy  editor  with 
leadership  ability  to  plug  big  hole  on 
12-person  desk.  Must  want  to  do  it  all  - 
layout,  wire,  rim,  slot  -  even  fill  in  for 
news  editor  at  times.  Send  resume  and 
tearsheets  to  Berl  Schwartz,  managing 
editor,  208  W.  Church  Ave.,  Knoxville, 
TN  37902. 


THREE  OPENINGS-  Award-winning 
Central  Pennsylvania  13,500  PM  daily 
has  separate  openings  for  a  general 
assignment  reporter,  lifestyle  editor  and 
a  sportswriter.  Strong  writing  skills  a 
must,  photography  experience 
preferred.  Reporters  position  includes 
news  and  features.  Lifestyle  editor 
responsible  for  content  and  layout  of 
daily  pages,  which  include  weddings 
and  engagements,  club  and  school 
news.  Senior  Citizens  activities  and 
features  on  all  those  topics  and  more. 
Sports  writer  covers  high  school  sports 
plus  Penn  State.  Send  resume  and  clips 
to  Brad  Siddons,  Managing  Editor,  The 
Sentinel,  PO  Box  588,  Lewistown  PA 
17044. 

EDITOR 


HELP  WANTED 

_ EDITORIAL _ 

REPORTER  for  1  person  news  bureau. 
Experience  on  large  weekly  or  small 
daily  in  Midwest  required.  Must  be  self¬ 
starter.  Resumes  to  Tim  Zgonina.  Daily 
News,  Box  370,  Effingham,  IL  62401. 

SPORTS  EDITOR  to  run  6-person  staff 
on  38,000  daily  in  suburban  Washing¬ 
ton  D.C.  Intense  local  coverage  from 
youth  to  high  school  to  adult  leauges, 
plus  area  colleges.  Looking  for  strong 
writer,  word  editor,  idea  person.  Send 
resume,  clips  and  salary  history  to: 
Linda  Searing,  Editor,  The  Prince  Geor¬ 
gia’s  Journal,  9410  Annapolis  Rd, 
Lanham,  MD  20706.  EOE. 

WANTED  REPORTER  who  loves  to 
cover  breaking  news,  write  stories  that 
make  people  keep  reading  and  think  the 
only  thing  better  than  a  page  1  buyline 
is  2  page  1  buylines.  If  that’s  you:  if  you 
have  2-3  years  full  time  newspaper 
experience  and  you  live  in  the  New 
England  area,  send  resume  and  4-6 
clips  to  Neil  Roiter,  Managing  Editor, 
The  Standard  Times,  555  Pleasant  St., 
New  Bedford,  MA  02742.  No  calls 
please. 

WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 

EDITOR/WRITER,  top  L.l.  weekly. 
Experienced.  Send  resume,  clips, 
salary:  373  Island  Ave.,  Woodmere, 
N.Y.  11598. 


_ MAILROOM _ 

MAILROOM  FOREMAN  for  Zone  6, 
large  metropolitan  newspaper.  Will  be 
responsible  for  total  mailroom  opera¬ 
tions  including  the  maintenance  of 
state-of-the-art  computerized  packag¬ 
ing  and  distribution  equipment.  Solid 
mailroom  management  experience  in  a 
union  environment  along  with  related 
technical  skills  a  must.  Excellent  oppor¬ 
tunity  for  the  right  candidate.  Send 
resume  including  salary  reqi'irements 
to  Box  2064,  Editor  &  Publisher. 

MAILROOM  MANAGER  Zone  2,  6  day 
week,  AM/PM  newspaper/commercial 
printing  operation  is  seeking  an  exper¬ 
ienced  mailroom  manager.  Individual 
may  presently  be  the  number  two 
person  in  a  large  or  comparable  facility. 
Experience  with  Harris  72-p  equip¬ 
ment,  quarter  folding  and  commercial 
packaging  a  plus.  Excellent  salary  and 
benefits  with  a  large  newspaper  group. 
Send  resume  and  salary  history  to  Box 
2091,  Editor  &  Publisher. 

_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excel'ent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 

&  PUBLISHER  for  June  20,  1987 


HELP  WANTED 


FREELANCE 


WRITERS/PHOTOGRAPHERS  needed 
for  first  class  monthly  publication  to 
provide  coverage  of  personalities  and 
events  involving  rapidly  growing  antique 
motorcycle  movement.  Sharp  color  and 
B&W  photos  needed  as  well  as  feature 
and  semi-techmcal  editorial  coverage. 
Top  pay  for  material.  Send  examples  of 
work  to  Bill  Mitchell,  Managing  Editor, 
VINTAGE  MOUNTS  Magazine,  3001 
St.  Augustine  Rd.  Jacksonville  FL 
32207. 


PHOTOGRAPHER 


PHOTOJOURNALIST 
To  shoot  for  chain  of  weekly  newspapers 
in  Baltimore/Washington  corridor. 
Looking  for  someone  with  2  years  exper¬ 
ience  on  newspaper  staff  or  journalism 
school  graduate  with  extensive  work  for 
student  publication.  Lots  of  photo 
illustration,  some  studio  experience 
helpful.  Send  portfolio  and  resume  to 
Box  2101,  Editor  &  Publisher. 


PHOTOGRAPHY 


NIGHT  PICTURE  EDITOR  wanted  at 
fast  growing  central  Colorado  metro 
paper  that  appreciates  and  properly 
displays  good  color  photography.  Must 
be  an  idea  person  with  top  editing  and 
layout  skills.  Send  resume  and  portfolio 
to  Photo  Director/Editor,  Colorado 
Springs  Gazette  Telegraph,  30  S.  Pros¬ 
pect  St.,  Colorado  Springs,  CO  80903. 


PROMOTION 


PROMOTION  MANAGER-We  are  look¬ 
ing  for  a  creative  professional  with  copy- 
writing  skills  and  experience  in  produc¬ 
ing  magazine  ads,  direct  mail  pieces 
and  presentations  that  sell  advertising 
space  and  subscriptions  for  a  leading 
New  York  weekly  trade  magazine.  Send 
complete  resume  to;  Box  2088,  Editor 
&  Publisher. 


PRESSROOM 


GOSS  URBANITE  Press  Operator  KRI 
20,000  daily  newspaper  with  a  large 
volume  of  commercial  work.  Good  bene¬ 
fits  package  and  opportunity  for 
advancement.  Salary  commensurate 
with  experience.  Send  resume  to  Dan 
Mastin,  Production  Director,  Aberdeen 
American  News,  124  S.  Second  St., 
Aberdeen,  S.D. 


PRESSROOM  SUPERVISOR 
West  Coast  daily  newspaper,  ideal 
candidate  should  have  strong  leadership 
skills,  TKS  offset  press  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Excellent  benefit  package. 
Send  resume  to  Personnel  Department, 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302. 


SALES  MANAGER:  75,000  circulation 
shopping  guide,  Madison  Wl  area.  Hire, 
train  and  motivate  the  staff  of  15 
conventional  sales  and  telemarketing 
personnel.  Salary  plus  compensation 
based  on  sales  increases.  Our  goal  is 
growth  in  sales  and  circulation.  Send 
resume  to  Bart  Olson,  Shopper,  327 
Palisade  St.,  Merrimac  Wl  53561. 


HELP  WANTED 


EXPERIENCED  NEWSPAPER  AD 
SALESMAN  needed  on  combination 
paid  circulation  newspaper  and  TMC. 
Must  be  aggressive  and  dependable 
with  record  of  success.  Excellent  oppor¬ 
tunity  for  ambitious  self-starter  with 
management  potential.  Call  Ed  Free¬ 
man  (314)  583-2545. 


PRINTING 


WORCESTER  COUNTY  NEWSPAPERS 
Department  Supervisor 
Camera/Prep.  Department 
The  installation  of  our  new  Solna  Webb 
Press  will  expand  our  process  and  spot 
color  capabilities.  We  need  a  Camera/ 
Prep.  Supervisor  to  oversee  all  facets 
of  pre-press  production,  including 
setting  up  a  first-rate  color  prep  depart¬ 
ment.  If  you  possess  the  technical 
skills,  the  experience,  and  the  manager- 
ial  expertise  and  the  pre-press 
areas,  plus  you  have  a  personal  desire 
for  advancement,  we  would  like  to  talk 
with  you.  Please  send  your  resume  to  the 
Human  Resources  Department, 
Worcester  County  Newspapers,  25 
Elm  St.,  Southbridge,  MA  01550.  We 
offer  a  very  good  compensation  pack¬ 
age,  including  excellent  medical  and 
other  benefits. 

Equal  Opportunity  Employer 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CONFIDENT,  CAPABLE,  PRINCIPLED 
businessman  wants  to  share  his  exper¬ 
tise  in  multidimensional  career.  Abili¬ 
ties  include:  Business  &  Personnel 
management,  salesmanship,  public 
relations  &  extensive  background  in 
credit  &  collections.  Needs  challenge  & 
latitude  to  insure  mutuial  success. 
Resume  sent  on  request.  Reply  Box 
2080,  Editor  &  Publisher. 


ADVERTISING 


15  YEARS  experience  in  daily  newspap¬ 
ers,  strong  Classified  &  Telemarketing 
background.  Excellent  motivational 
team  builder  &  Sales  Trainer.  Seeks 
challe.nging  career  commitment.  Box 
2106,  Editor  &  Publisher. 


ART/GRAPHICS 


DO  YOUR  PAGES  NEED  PUNC'-I’  Artist 
with  10  plus  years  “hands-on"  •  xperi- 
ence  can  deliver  with  award  winning 
illustrations,  fresh  designs  of  news/ 
feature  pages  and  creative  maps/charts 
that  entertain  as  well  as  inform.  Exper¬ 
ienced  in  all  areas  of  color  production.  I 
seek  a  position  which  challenges  my 
abilities  in  an  atmosphere  of  creative 
growth.  Will  relocate  for  the  right  posi¬ 
tion.  Call  Jim  at  (607)  625-4573. 


POSITIONS  WANTED 


CIRCULATION 


CIRCULATION  SALES- 
Professional  seeks  new  challenge.  8 
years  experience.  Consider-  All  Zones. 
Call  (907)  337-0325  for  Matt. 


Telemarketing  and  Promotion  profes¬ 
sional  seeks  staff  position.  Ten  plus 
years  experience.  Excellent  references. 
Box  2056,  Editor  &  Publisher. 


EDITORIAL 


AGGRESSIVE  CITY  EDITOR  seeks  new 
challenge;  5  years  reporter,  5  years 
management  can  edit,  layout,  organize, 
inspire,  do  special  projects;  won't  quit 
til  job  done  right;  management  job 
Zones  4,5,9.  Write  Box  2104,  Editor  & 
Publisher. 


ENTHUSIASTIC,  YOUNG,  versatile 
editor-reporter.  Seven  years  newspaper 
experience:  entertainment  editor,  travel 
writer  features.  Now  assistant  city 
editor  on  daily.  Eager  to  find  entertain¬ 
ment,  features  or  lifestyle  position. 
Interested  in  Zones  3,  4  or  6  but  would 
consider  others.  Clips,  excellent  refer¬ 
ences.  Box  2107.  Editor  &  Publisher. 


COLUMNIST:  Does  your  top  gun  shoot 
blanks?  Hear  that  hum  outside  your 
office-  are  the  readers  snoring  to  death? 
Wake  them  up  with  wit,  passion,  drama. 
Prize-winning  feature  writer  on  a  major 
daily  wants  column.  I’ll  make  your  day 
3  times  a  week.  Box  2107,  Editor  & 
Publisher. 


EXECUTIVE  EDITOR  seeks  editor/ 
general  manager  post  after  8  years 
directing  75-person  newsroom  for 
prestige  Chicago  community  paper 
group.  Practiced  at  strategic  planning, 
interdepartment  task  forces  and  meet¬ 
ing  market  needs. 

Walter  Kelly 
7064  N.  Sheridan  508 
Chicago,  IL  60626 


EXPERIENCED,  award-winning  South¬ 
ern  reporter/columnist  with  New  York 
roots  wants  to  return  to  journalism  after 
a  try  at  law  school.  Resume  and  clips 
readily  availzi  C  ntact  David  J. 
Glenn,  92C  .  •  '.  <  - Clarksdale,  MS 
38614(60'  ti-7-.  ,E4 

EXPERIEN:V-  .*  (.-''GETIC  sports 
writer  seeks  a  ri.;V  challenge.  I’ve  got 
the  clips  and  awa  ds  to  prove  I  can  be 
an  asset  to  your  staff.  Box  2115,  Editor 
&  Publisher. 


FLEXIBLE  REPORTER  and  fine  writer 
w  '  six  years  experience  seeks  job  with 
AM  daily.  Any  Zone.  Environment, 
outdoors,  politics,  courts,  police,  inves¬ 
tigative,  Don’t  pass  me  by.  The  price  of 
a  stamp  buys  you  a  tidy  clip  package 
well  worth  reading.  Box  2072,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


JOURNEYMAN  WORDSMITH  seeks 
copyediting  job  on  metro  daily.  MA  from 
Missouri.  10  years  in  reporting  and  edit¬ 
ing.  Crisp  Heads,  tight  editing.  (718) 
853-9057. 


LIFESTYLE  reporter,  columnist  now  on 
metro  seeks  new  challenges  covering 
real  stories  about  real  people.  Box 
2113,  Editor  &  Publisher. 


MANAGING  EDITOR  with  five  years 
experience  in  all  aspects  of  newspaper 
production  seeks  copy  editor  or 
management  position  on  small  to 
medium  sized  daily  that’s  not  afraid  to 
print  the  news,  regardless  of  who’s 
involved.  Call  Kit  Andersen  at  (918) 
458-9057. 


PULITZER  PRIZE  winning  reporter, 
fluent  in  Spanish  and  fresh  from  law 
school  is  looking  for  reporting  or  copy  e- 
diting  job  Box  2073,  Editor  & 
Publishei. 


PULITZER-PRIZE  NOMINEE  Award¬ 
winning  reporter  with  9  years  daily 
experience  seeks  writing  position  on 
large  daily.  Box  2045,  Editor  & 
Publisher, 


SPORTSEDITOR  and  columnist  seeks 
sports  writing  position  on  AM  daily. 
Award-winning  journalist  experience 
covering  Masters  golf,  pro  football, 
major  college  sports.  Box  2102,  Editor 
&  Publisher. 


SPORTS  WRITER-  I’ve  spent  7  years 
covering  college  and  pro  sports  in  print 
and  electronic  media.  I’m  looking  for  a 
quality  staff  writing  position  with  daily. 
Versatile  writer  with  photography, 
layout  skills.  Masters  degree.  (304) 


VERSATILE  SPORTS  writer,  who  turns 
out  snappy  columns,  can  edit,  layout 
and  s;  ecializes  in  writing  about  running 
seeks  challenging  new  position.  Box 
2092,  Editor  &  Publisher. 


MARKETING 


MEDIA  PROMOTION  SPECIALIST. 
Radio  &  newspaper  marketing  profes¬ 
sional  seeks  psition  in  top  50  market 
in  competitive  situation.  Publicity 
producer,  agency  liaison,  carrier 
programs-readership  to  sales-client 
promotion  -  let’s  up  your  lineage  and 
community  exposure.  (602)888-1414, 


PRESSROOM 


TIME  SERVED  PRESSMAN,  25  years 
Goss  Headliner  experience.  Looking  for 
opportunity  with  metropolitan  newspap¬ 
er;  willing  to  relocate.  Excellent  refer¬ 
ences  available.  Box  2029,  Editor  & 
Publisher. _ 

(212)675-4380 


SHOP  TALK  AT  THIRTY  - 

Good  and  bad  news  about  university  newspapers 


By  Dr.  Ivan  Holmes 

After  traveling  14,300  miles  and 
spending  55  days  on  the  road  visiting 
18  university  newspapers,  two 
impressions  stand  out: 

•  The  good  news  is  there  are  intelli¬ 
gent,  dedicated,  news-oriented  inves¬ 
tigative  journalists  on  almost  all  of  the 
university  newspaper  staffs  visited. 

•  The  bad  news  is  that  censorship 
was  alive  and  well  on  every  campus 
visited  in  this  study.  It  seems  to  be  the 
trend  today  on  university  campuses 
for  everyone  to  get  in  on  the  censor¬ 
ship  act. 

Censorship  seemed  to  run  the 
entire  gamut  of  university  groups, 
from  the  presidents  or  provosts,  to 
the  vice  presidents  or  deans,  to  the 
department  chairmen  or  newspaper 
advisers  to  student  governments.  It 
did  not  matter  whether  it  was  at  the 
University  of  Delaware,  the  Univer¬ 
sity  of  Cincinnati,  Humboldt  State 
University,  or  the  University  of 
Southern  Colorado;  someone  from 
one  of  these  groups  was  trying  to  cen¬ 
sor  or  control  the  campus  press. 

Researchers  visited  the  states  of 
Delaware,  Ohio,  California,  Nevada, 
Indiana,  Oklahoma,  Arkansas,  Ten¬ 
nessee,  Illinois,  Kansas,  Nebraska, 
Arizona,  Montana,  and  Texas.  Cen¬ 
sorship  was  prevalent  at  every  cam¬ 
pus  newspaper  contacted. 

One  thing  became  quite  clear: 
Although  there  are  a  number  of  orga¬ 
nizations  that  deal  with  free  press 
issues,  there  is  no  one  central  source  a 
university  newspaper  in  trouble  can 
turn  to  for  financial  and  legal  help  to 
fight  censorship. 

There  are  many  more  university 
newspapers  fighting  for  their  First 
Amendment  existences  and,  what  is 
even  worse,  is  the  large  number  of 
papers  completely  controlled  by  uni¬ 
versity  administrations.  These  papers 
are  nothing  more  than  public  relations 
tools  of  administrations  which  don't 
know  the  function  of  a  newspaper  in  a 
free  society  or  what  its  legal  rights 
are. 

Another  problem  became  quite 
apparent:  No  one  seems  to  have  any 
idea  who  the  publisher  of  a  campus 
newspaper  is.  Because  the  adviser,  or 
the  student  staff,  or  the  journalism 
department  does  not  know  who  the 


(Holmes  is  associate  professor  of 
Journalism  at  the  University  of  Arkan¬ 
sas.  The  study  he  refers  to  was  com¬ 
pleted  with  a  grant  from  the  Gannett 
Foundation.) 


publisher  is,  they  do  not  know  what 
the  paper’s  legal  rights  are. 

Another  conclusion  is  that  there  is  a 
direct  relationship  between  the  prob¬ 
lems  the  university  press  is  having 
and  the  decreasing  numbers  of  news- 
editorial  majors  in  the  country. 
According  to  the  study,  the  number  of 
news-editorial  majors  has  dropped  on 
every  campus,  while  the  number  of 
radio-television  and  advertising-pub¬ 
lic  relations  majors  has  increased  dra¬ 
matically. 

One  of  the  rea.sons  students  have 
changed  from  selecting  news-edito¬ 
rial  majors  to  choosing  the  two  other 
sequences  is  that  most  journalism 
programs  have  divorced  themselves 
from  the  campus  press  —  the  stu¬ 
dents  and  the  journalism  programs  do 
not  want  the  responsibility  and  prob¬ 
lems  that  come  from  a  campus  press. 


As  a  result,  there  is  no  one  to  con¬ 
vince  beginning  journalism  majors 
that  they  should  major  in  the  news- 
editorial  sequence  and  work  on  the 
university  newspaper.  Since  the  cam¬ 
pus  newspaper  is  no  longer  tied  to  the 
campus  journalism  programs  on 
many  university  campuses,  students 
interested  in  news-editorial  majors 
have  to  find  the  campus  newspaper  on 
their  own.  More  often  than  not,  if  they 
do  become  staff  members, there  is 
little  professional  direction  on  the 
paper  to  help  develop  the  skills  and 
interests  of  these  journalists  to 
choose  a  news-editorial  career. 

In  summary,  two  clear  impressions 
came  from  the  study:  The  censorship 
dragon  is  alive  and  well  on  university 
campuses  throughout  the  United 
States.  So  much  so,  in  fact,  it  could 
eventually  threaten  the  future  of  a 
free  press  in  this  country. 

Secondly,  while  university  admini¬ 
strators  censor  and  control  university 
newspapers,  no  one  really  seems  to 
care.  The  18  case  studies  presented  in 
the  study  illustrate  this  point,  and 
these  cases  are  only  the  tip  of  the 
iceberg. 

If  this  study  is  to  be  of  any  value,  it 
must  somehow  contribute  to  action 


that  will  help  university  newspapers 
fighting  censorship  battles.  Many 
organizations  deal  with  the  university 
press,  including  the  Student  Press 
Law  Center,  SPJ  and  SDX,  and  Col¬ 
lege  Media  Advisers  .  However,  more 
centralized,  coordinated,  effective 
help  is  needed  if  university  new.spa- 
pers  are  to  win  the  fight  against  cen¬ 
sorship.  Since  most  of  the  university 
newspaper  editors  and  advisers  do 
not  know  who  the  legal  publishers  of 
their  papers  are,  and  have  no  idea 
what  their  legal  rights  are,  every 
newspaper  editor  and  adviser  needs 
to  learn  the  dimensions  of  free  press 
rights  guaranteed  to  students  by  the 
United  States  Constitution  and  by 
state  constitutions. 

Professional  journalists  must  also 
show  much  more  support  for  student 
journalists  when  campus  confronta¬ 


tions  occur.  If  professional  journalists 
do  not  vigorously  defend  free  press 
rights  for  high  school  and  university 
journalists,  who  will?  In  many  cases 
in  this  report,  professional  journalists 
did  little  or  nothing  to  help  the  univer¬ 
sity  newspapers  in  their  censorship 
battles. 

A  primary  recommendation  of  this 
study  is  that  a  national  foundation  be 
established  to  help  university  news¬ 
papers  fight  censorship.  The  time  has 
come  for  a  professional  organization 
or  foundation  to  make  this  a  top 
priority.  If  not,  the  free  press  in  this 
country  will  be  the  loser. 

Recommendations 

I.  A  national  foundation  needs  to  be 
established  to  help  university  newspa¬ 
pers  fight  censorship  effectively. 

The  foundation  must  have  clout. 
For  example,  it  must  be  able  to  send  a 
team  of  legal  experts  to  the  campuses 
having  censorship  and  control  prob¬ 
lems  to  meet  with  university  officials. 

The  foundation  must  be  able  to 
make  recommendations  which,  if  not 
met,  can  be  followed  by  legal  action  to 
help  ensure  freedom  of  the  campus 
press. 

At  the  present  time,  the  only  place 
(Continued  on  pofte  35) 


Censorship  seemed  to  run  the  entire  gamut  of 
university  groups,  from  the  presidents  or  provosts,  to 
the  vice  presidents  or  deans,  to  the  department 
chairmen  or  newspaper  advisers  to  student 
governments. 
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You’re  on  deadline.  Suddenly  the  wire 
services  are  moving  an  important  story 
about  a  coup  halfway  around  the  world. 
Didn’t  The  Times  carry  a  piece  on  that 
general  last  fall?  Good  thing  you’re 
online  to  Nexis«  You  select  NYTBIO  from 
The  New  York  Times  Information  Bank 
menu  and  enter  his  name.  There  it  is. 
Solid  biographical  material  you’ll  run  as 
a  sidebar. 


Name?  in  the  news,  today’s  news.  More 
than  7,500  biographies  ...online.  And 
adding  2,500  each  year.  All  from 
NYTBIO  on  The  New  York  Times 
Information  Bank.  It  makes  you  look 
good.  And  your  newspaper  even  better. 

The  New  York  Times  Information  Bank 
via  Nexis®  Call  for  details.  1-800-227-4908. 
Or  write  Mead  Data  Central,  P.O.  Box 
1830,  Dayton,  OH  45401. 


Stephanie  F^tit  of  Bethel  Ruk  Fh  competing  :n  the  60th  Annual  Scripps  Howard  National  Spelling  Bee  in  Washington  DC 


SFELLING  IS  SERIOUS  BUSINESS 


Stephanie  Petit,  the  winner  of 
the  1987  Scripps  Howard  National 
Spelling  Bee,  worked  hard  to 
reach  the  top.  She  mastered  the 
words  because  she  had  mastered 
the  concepts  behind  them. 

Studies  show  that  spelling  is 
not  an  isolated  skill.  Good  spellers 
are  good  readers.  Typically,  their 
parents  and  teachers  have 
encouraged  an  interest  in  lan¬ 
guage.  Through  language 
skills,  these  young  people  acquire 
concepts  that  broaden  their 


minds  and  horizons. 

This  year  more  than  eight  mil- 
kon  youngsters  participated  in 
local  spelling  bees  sponsored  by 
182  newspapers  committed  to  lit¬ 
eracy.  Shouldn’t  your  newspaper 
join  this  effort  to  welcome  young 
people  to  the  written  world  of 
ideas? 

For  more  information  about  having  your  newspaper 
sponsor  a  local  bee  contact  Scripps  Howard  at  (513) 
977-3027 or  write  Scripps  Howard  National  Spelling  Bee 
PQ  Box  5380,  Cincinnati,  OH 45201. 

SCRIPPS  HOWARD 
!!i  NEWSPAPERS 
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